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They’re  bein^  sent  baek  to  homes  they  tried 
to  leave  behind  ...  youn^  Mexiean  men  who 
are  among  the  15,000  illegal  aliens  who  will 
be  part  of  the  L.  S.  Government  3-month 
experimental  ^^internal  repatriation  pro¬ 
gram.”  They  eame  to  the  U.S.  in  seareh  of 
the  chanee  their  fathers  never  had.  But  they 
erossed  our  borders  illegally,  and  they  have 
to  go  haek. 

The  San  Diego  Evening  Tribune  sent  Laurie 
Beeklund  to  join  this  first  group  of  Mexiean 
workers  on  their  long  voyage  home.  Her 
hehind-the-news  story  reeordeil  their  home¬ 
comings  in  villages  deep  in  the  Mexiean 
interior  and  captured  the  hopelessness  of 
men  turned  away  from  the  land  of  oppor¬ 
tunity,  haek  to  the  poverty  of  their  home¬ 
land. 

In  their  pursuit  of  excellence,  Copley  News¬ 
papers  work  hard  to  prove  that  in-depth 
reporting  and  good  news  can  go  together. 
We  call  that  product  cfuality. 

CopW  NciospaptS.  Managing  for  growth! 


!  ” 

Evening  Tribune 

SAN  DIEGO.  CALIFORNIA 


WeVe  holding  Joe  Farias  responsible 
for  what  happened  in  Corpus  Christi. 


And  we  couldn’t  be  happier. 

Joe  is  pressroom  superintendent  at  the 
Corpus  Ohristi  Caller  and  T imes.  When  we 
decided  to  convert  our  printing  presses  to  the 
DiLitho  process  to  improve  the  quality  of  our 
newspaper  and  reduce  printing  costs,  we 
knew  Joe  was  the  man  to  do  it 

It  wasn’t  an  easy  job.  Joe  had  to  learn  from 
the  ground  up  how  to  use  the  new  process. 

At  the  same  time  he  taught  eighteen  men 
working  in  two  different  shifts  the  same  thing. 
That’s  hard  work.  But  Joe  didn’t  stop  there. 
He  continually  experiments  with  printing  inks, 
particularly  color,  to  improve  reproduction. 


That’s  dedication  typical  of  Harte-Hanks 
people  working  at  every  level  to  meet 
the  changing  informational  needs  of 
the  community. 

We’re  glad  we  have  employes  like  Joe 
Farias  to  hold  responsible  for  the  good 
job  done  in  Corpus  Christi. 


HARTE'HANks 
Newspapers,  Inc.  NAiiONwidE 
PO  Box  269,  San  AntonIo,  Texas  78291 
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OCTOBER 


1-3 — National  Federation  of  Press  Women,  Inc.,  Region  6,  Sheraton 
Inn  South,  Grandview.  Mo. 

1-3 — New  England  Press  Association.  Treadway  Samoset  Resort.  Rock- 
port,  Maine. 

1- 3 — Virginia  Press  Women  convention,  Sheraton  Inn,  Fredericksburg, 

Va. 

3 — Missouri  Press  Women,  Sheraton  Inn  South,  Grandview  Mo. 

2- 3 — Arizona  Press  Women,  Lodge  on  the  Desert.  Tucson,  Ariz. 

2- 3 — Oregon  Press  Women,  Inn  at  Otter  Crest.  Otter  Rock,  Ore. 

3- 6 — International  Newspaper  Promotion  Association,  southern  region, 

Louisville,  Ky. 

6- 8 — UPl  Edicon,  Statler  Hilton  Hotel,  Washington,  D  C. 

7 —  Newspaper  Comics  Council,  Museum  of  Cartoon  Art,  Greenwich, 

Conn. 

7-9 — Advertising  Managers  Bureau  of  the  New  York  State  Dailies, 
Ramada  Inn,  Binghamton,  New  York. 

7- 10 — Women  in  Communications,  Inc.,  Marc  Plaza  Hotel,  Milwaukee. 

8- 10 — National  Federation  of  Press  Women  executive  board.  NFPW  Reg¬ 

ion  7.  and  Wisconsin  Press  Women.  Marc  Plaza,  Milwaukee.  Wise. 

9 -  Colorado  Press  Women,  Jefferson  County  Conference  and  Nature 

Center,  Lookout  Mountain,  Golden,  Colo. 

10- 12 — Mid-Atlantic  Circulation  Managers  Association,  Sheraton- 

Crabtree  Inn,  Raleigh.  N.C. 

10-12 — Ohio  Circulation  Managers  Association.  Holiday  Inn  Central.  Ak¬ 
ron. 

10-12 — Northern  States  Circulation  Managers  Association.  Radisson 
Hotel.  Duluth. 

10-16 — National  Newspaper  Week. 

12- 15 — Advertising  Media  Credit  Executives  Association,  Crown  Royal 

Hotel.  Kansas  City.  Mo. 

13- 15 — Inter  American  Press  Association.  Williamsburg.  Va. 

13-15 — Pacific  Northwest  Advertising  Executives  Association,  Nendel's 
Inn,  Corvallis.  Oregon. 

13-16 — Association  of  National  Advertisers.  The  Broadmoor,  Colorado 
Springs. 

13- 16 — Cal  Western  Circulation  Managers'  Association,  sales  seminar, 

Biltmore  Hotel,  Santa  Barbara.  Calif. 

14- 15 — New  England  Newspaper  Advertising  Executives  Association, 

Copley  Plaza.  Boston. 

14- 16 — National  Newspaper  Association  convention  and  trade  show. 

Playboy  Hotel,  Lake  Geneva,  Wis. 

15- 17 — National  Federation  of  Press  Women,  Region  7  and  Michigan 

Women's  Press  Club,  Kalamazoo  Center  and  Inn,  Kalamazoo.  Mich. 

16 -  International  Newspaper  Carrier  Day. 

16- 17 — Oklahoma  Press  Women,  Tivoli  Inn  Motor  Hotel,  Oklahoma  City. 

17- 19 — Newspaper  Food  Editors  Conference,  Atlanta. 

17-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Houston 
Oaks  Hotel,  Houston,  Texas. 

17- 20 — International  Newspaper  Promotion  Association.  Central  Reg¬ 

ional.  Omaha.  NE. 

18- 19 — Advertising  Research  Foundation,  Waldorf  Astoria.  New  York. 

18-20 — ANPA  Key  Executives  Conference.  Sea  Tac  Motor  Inn,  Seattle. 

Co-sponsored  by  Pacific  Northwest  Newspaper  Association  and  Al¬ 
lied  Daily  Newspapers. 

18-23 — National  Press  Photographers  Association,  Flying  Short  Course: 
New  York.  Oct.  18,  Harkness  Theater.  Chicago.  Oct.  19.  Thorne  Hall, 
Northwestern  University  Downtown  Campus.  Kansas  City,  Oct.  20, 
Pierson  Hall,  University  of  Missouri  KC  campus.  Phoenix,  Oct.  21 
Hyatt  Regency.  San  Francisco.  Oct.  24,  McKenna  Theater. 

20-21 — Audit  Bureau  of  Circulation.  The  Drake.  Chicago. 

24-27 — International  Newspaper  Promotion  Association  Western  Reg¬ 
ional,  San  Francisco. 

28- 30— Ohio  Newspaper-in-Education  Seminar,  Mohican  State  Lodge, 

Perrysville. 

29- 30 — Kansas  Press  Women,  Sheraton  Inn,  Wichita,  Kans. 

NOVEMBER 

4-6 — National  Council  of  College  Publications  Advisers.  Associated  Col¬ 
legiate  Press.  Both  at  Palmer  House,  Chicago. 

7-9 — DiLitho  Users,  Marriott  Hotel,  Dallas. 
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It  takes  hard  work, 
dedicated  peo[de  and  editorial 
excdlence  to  be  aiUe  to 

write  this  story 


TIME  MAGAZINE  HAS 
SELECTED  THE  DALLAS  TIMES  HERALD 
ONE  OF  THE  FIVE  BEST  NEWSPAPERS 
IN  THE  SOUTH. 

L  ■ 


THE  TIME  HAS  CCME  TDTAKE 
AClJOSERljOOKAnHE  WLMS  TIMES  HEMLD 


Order  your  copy  now  .  .  . 


“The  First 
Amendment” 


136  Supreme  Court  Cases 
Adjudicating  Freedom  of 
Speech  and  Press  Issues 

Reprinted  from  Editor  &  Publisher  July  3, 
1976  Bicentennial  Issue  .  .  .  PLUS  a  com¬ 
plete  syllabus  of  the  famous  "Nebraska  Case” 
reprinted  from  E&P’s  issue  of  July  17,  1976. 

$2  per  copy 

Invaluable  for  newspapers,  journalists, 
educators,  students,  librarians,  attorneys, 
pubiishers.  MAIL  THIS  COUPON  TODAY. 


Circulation  Dept.,  Editor  &  Publisher  j 

850  Third  Ave.,  New  York,  N.Y.  10022  | 

Please  send  me  copies  of  The  First  Amendment”  [ 

Supreme  Court  cases,  at  S2  per  copy.  □  Payment  is  enclosed,  i 
□  Bill  my  company  (10  or  more  copies).  j 

Name  . i 

Company  . i 

Address  . I 

City  State  .  Zip  .  i 

I - J 

4 


Newsbriefs 


Daniel  Schorr,  who  was  suspended  with  pay  by  CBS  while 
under  investigation  by  the  House  Ethics  Committee  for  leak¬ 
ing  a  report  on  the  CIA  to  the  Village  Voice,  resigned  this 
week  as  a  reporter  for  the  network.  Schorr.  60.  left  the 
Jewish  Telegraphic  Agency  23  years  ago  to  join  CBS.  He 
said  he  will  be  paid  his  full  salary  through  the  end  of  1978 
provided  he  did  not  join  another  network  tv  station.  He  said 
his  plans  include  lectures,  a  memoir  and  a  short-term  profes¬ 
sorship  at  a  university.  In  resigning  he  told  CBS  News  presi¬ 
dent  Richard  Salant  of  his  “doubt  of  my  ability  to  function 
effectively  if  reinstated  .  .  .” 

*  *  * 

Ronald  P.  Linden  has  resigned  as  business  manager  of  the 
Utica.  N.Y.  newspapers  to  join  the  Chicago  Tribune  as 
production  manager.  Linden.  39.  joined  the  Utica  newspa¬ 
pers  in  1970  during  their  early  steps  toward  total  photocom¬ 
position.  He  supervised  the  installation  of  computer  typeset¬ 
ting  equipment.  He  was  promoted  to  business  manager  in 
1972. 

*  5k  sk 

Jack  Anderson  filed  a  $22  million  civil  damage  suit  in 
Washington  Sept.  27  in  which  he  charged  former  President 
Nixon  and  19  of  his  subordinates  with  waging  a  five-year 
campaign  to  destroy  Anderson's  credibility.  The  suit,  which 
also  accused  Nixon  and  his  associates  of  taking  away  Ander¬ 
son's  First  Amendment  rights,  was  filed  in  U.S.  District 
Court.  It  cited  17  allegations,  almost  all  previously  reported, 
of  harassment,  investigation  or  surveillance  by  the  CIA  and 
the  “Plumbers,"  a  White  House  investigation  unit.  Ander¬ 
son  said  any  money  he  might  win  in  the  suit  would  be  used  to 
protect  the  First  Amendment  rights  of  other  reporters. 

♦  *  5k 

American  Broadcasting  Company  said  it  had  reached  an 
agreement  in  principle  with  Washington  Star  Communica¬ 
tions  Inc.  to  buv  radio  stations  WMAL-am  and  WMAL-fm 
for  $16  million.  Joe  L.  Allbritton,  chairman  of  Star  Com¬ 
munications  and  publisher  of  the  Washington  (D.C.)  Star, 
said  he  had  to  sell  to  comply  with  the  FCC,  which  last 
January  ordered  the  company  “to  divest  itself  of  all  but  one 
of  its  media  properties  in  the  Washington  market."  Allbrit¬ 
ton  now'  has  the  option  of  retaining  either  a  tv  station  or  the 
Star  or  selling  both  by  January.  1979.  Allbritton  acquired 
Star  Communications  for  $33  million,  and  he  has  invested  an 
additional  $10  million  in  the  company  to  keep  the  newspaper 
alive.  On  September  27.  Allbritton  added  a  second  daily  with 
the  acquisition  of  the  Westfield  (Mass.)  Evening  News. 

5k  sk  3k 

Newsday  is  expanding  into  a  new  publishing  area.  David 
Targe,  vicepresident,  sales,  said  the  paper  will  start  publish¬ 
ing  local  telephone  directories  before  the  year's  end.  He  said 
the  directories  will  be  published  in  4  selected  zones  with  free 
distribution  by  Newsday  carriers  to  every  household.  The 
directories,  in  addition  to  phone  numbers,  will  contain  a 
history  of  the  town,  houses  of  worship,  health  services,  bus 
schedules  and  a  local  map.  He  said  there  will  be  paid  ads. 
too. 

3k  3k  * 

Vern  Archer,  manager  of  public  relations  and  promotion 
for  the  Toronto  Star,  was  elected  president  of  the  Eastern 
Region  of  the  International  Newspaper  Promotion  Associa¬ 
tion  at  their  annual  meeting  in  Great  Gorge.  N.J.  this  week. 
Archer  said  the  big  challenge  facing  newspapers  is  to  de¬ 
velop  readership  by  young  people.  “Most  newspapers  today 
are  carrying  more  features  and  items  of  special  interest  to 
young  people."  he  said,  “and  we  just  have  to  do  a  better  job 
of  getting  this  across." 
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"FORD  WOULD  WRITE 
OFF  COTTON  SOUTH? 


lican  Convention  could  change  the  out¬ 
come  of  a  presidential  nomination?  Well, 
it  almost  happened  when  The  Birming¬ 
ham  News  ran  a  story  by  Washington 
corresjwndent  Saul  Kohler  regarding  a 
statement  made  by  Ford  campaign  man¬ 
ager  Rogers  Morton! 

During  a  Kansas  City  press  conference, 
Morton  alluded  to  the  fact  Ford  would 
concentrate  his  efforts  on  'industrial’  and 
Southern  peripheral  states,  rather  than 


Because  the  Alabama  delegation,  al¬ 
ready  committed  to  Ford,  started  to  have 
second  thoughts!  And  they,  in  turn, 
relayed  this  'Cotton  South’  information 
to  the  Mississippi  Delegation,  and  the 
Georgia  Delegation,  and  on,  and  on  .  .  .! 
Of  course,  Kansas  City  is  history.  But  if, 
just  if,  the  'Cotton  South’  had  swung 
to  Reagan,  who  knows!  And  all  because 
of  a  newspaper  that  "calls  ’em  like  they 
see  ’em!” 


She  ®trmm$kam  Nlmxs 

Represented  Nationally  by  Newhouse  Newspapers 
(Metro  Suburbia,  Inc.) 


Editor  &  Publisher 

THf  fOuHTM  IbTATf 


Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Save  the  historic  site 

While  Washington  fiddles,  historic  St.  Paul’s  Church 
crumbles. 

The  tower  of  this  church,  which  played  such  an  important 
role  in  the  preservation  of  our  basic  freedoms — speech, 
press,  religion  and  assembly — and  should  be  a  national 
memorial  to  the  Bill  of  Rights,  may  not  survive  another 
winter,  according  to  building  experts.  It  is  threatened  by 
erosion  and  decay  not  only  from  old  age  and  neglect,  but 
because  of  damage  by  lightning. 

Even  with  House  and  Senate  action  on  a  year’s  feasibility 
study  for  acquisition  by  the  Park  Department,  Congress 
adjourns  and  emergency  repair  funds  won’t  be  available 
until  next  year. 

Because  such  a  delay  might  be  catastrophic,  the  City  of 
Mount  Vernon  has  put  up  $20,000  and  the  Episcopal  Dio¬ 
ceses  of  New  York  has  added  $15,000  to  start  repairs  to  the 
tower,  which  will  cost  around  $45,000.  Additional  money  for 
this  project,  as  well  as  maintenance  is  needed. 

Newspaper  people  who  believe  this  shrine  is  worth  pre¬ 
serving  may  make  contributions  to  “Historic  St.  Paul’s  Re¬ 
storation  Fund,’’  at  600  Locust  St.,  Mount  Vernon,  N.Y. 

New  crime  busting  effort 

The  cooperation  of  eleven  newspapers  in  sending  their 
investigative  reporters  to  Arizona  to  probe  criminal  ac¬ 
tivities  that  might  have  interstate  connections  is  unique  as 
is  the  newly-formed  Investigative  Reporters  and  Editors 
Association  which  will  direct  their  efforts. 

Although  prompted  by  the  bombing  murder  of  investiga¬ 
tive  reporter  Don  Bolles  in  Phoenix  last  June,  the  IRE  team 
is  not  charged  with  responsibility  for  uncovering  details  of 
that  crime  but  with  the  land  frauds  and  other  rackets  Bolles 
was  investigating  which  are  said  to  be  mob-controlled. 

If  the  theory  that  new  blood  and  a  fresh  approach  in  this 
unusual  newspaper-organized  crime  busting  effort  gets  re¬ 
sults,  it  may  be  the  beginning  of  a  new  era  in  investigative 
reporting  where  teams  of  reporters  from  many  newspapers 
work  together  on  stories  of  national  importance  not  neces¬ 
sarily  limited  to  crime. 

Quote  of  the  week 

“Newspaper  publishers  don’t  seem  to  realize  that  before  a 
national  advertiser  will  buy  a  particular  newspaper,  station, 
magazine,  etc.,  he  first  has  to  buy  the  medium.  And  they’re 
not  doing  too  much  to  sell  the  medium  to  national  advertis¬ 
ers  and  their  agencies.’’ — Mike  Drexler,  senior  vicepresi¬ 
dent,  Doyle  Dane  Bernbach,  Inc.  (E&P,  Sept.  25,  page  17). 

He  should  have  included  mass  retailers. 

Newspapers  and  their  publishers  must  contribute  their 
individual  efforts  to  selling  “The  Newspaper’’  without  rely¬ 
ing  exclusively  on  their  representatives  and  the  News¬ 
paper  Adv’ertising  Bureau. 
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Media  leaders  want 
less  influence 

By  Barry  Sussman 


You  may  not  have  noticed,  but  there  is 
a  certain  “stop  the  world,  1  want  to  get 
oft"’  cry  coming  at  you  from  the  people 
who  bring  you  the  news  in  newspapers, 
radio  and  television. 

They  think  they  have  too  much  influ¬ 
ence.  They  want  to  have  less.  Instead, 
they  think,  their  influence  keeps  increas¬ 
ing. 

Some  of  them,  almost  25  per  cent, 
think  they  are  making  the  world  more 
confusing  instead  of  explaining  things. 
Almost  that  many  think,  along  with  large 
sections  of  the  public,  that  they  are  pay¬ 
ing  too  much  attention  to  reporting  news 
about  minority  groups. 

They  have  friends  out  there  among  or¬ 
dinary  citizens  who  seem  somewhat 
supportive  of  what  the  news  media  are 
doing.  But  pressure  groups,  the  ones 
who  not  only  write  to  editors  but  meet 
with  them  and  hold  much  power  of  their 
own,  also  think  the  media  have  too  much 
influence  and  would  strip  them  of  it  al¬ 
most  entirely. 

These  are  some  of  the  findings  in  a 
Washington  Post-Harvard  University 
Center  for  International  Affairs  study  of 
the  news  media,  extracted  from  a  larger 
study  of  eight  leadership  groups  in  the 
United  States. 

More  than  300  members  of  the  news 
media  were  interviewed  through  lengthy 
mail  questionnaires.  Sixty  per  cent  of 
them  work  for  newspapers,  the  rest  for 
radio  or  television.  About  half  work  out 
of  Washington  and  were  selected  at  ran¬ 
dom  from  lists  of  those  who  hold  passes 
to  the  House  and  Senate  press  galleries. 
The  other  half  are  newspaper  managing 
editors  or  radio  and  television  news  di¬ 
rectors,  people  who  generally  run  the 
day-to-day  operations  of  their  organiza¬ 
tions. 

For  as  long  as  most  people  can  re¬ 
member,  the  news  media,  as  frequent 
bearers  of  bad  tidings,  have  been  objects 
of  sharp  criticism.  But  perhaps  never 
have  the  media  been  as  self-conscious  as 
they  are  now. 

Credited  by  some  with  having  forced 
the  resignation  of  a  President  and  ac¬ 
cused  by  others  of  working  to  tear  down 


(Washington  Post  gave  E&F  permission 
to  reprint  this  study  of  the  news  media, 
which  was  published  in  the  Post  on  Sep¬ 
tember  29.  It  was  the  fourth  in  the  series 
of  five  articles  that  reporter  Barry 
Sussman  has  w  ritten  on  leadership  groups 
in  the  United  States,  based  on  Findings 
from  a  Washington  Post-Harvard  Univer¬ 
sity  Center  for  International  Affairs 
study.) 
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American  institutions,  newspapers  and 
some  tv  organizations  have  begun  criti¬ 
cal,  ongoing  examinations  of  their  work. 

It  was  in  such  an  atmosphere  of  criti¬ 
cism  and  self-doubt  that  the  Post- 
Harvard  study  was  conducted.  Who  are 
the  leaders  of  the  news  media,  what  do 
they  think  about  themselves,  their  jobs, 
and  how  do  they  compare  with  other 
leaders  and  with  average  Americans? 
What  is  their  politics? 

Demographics  told 

To  begin  with,  the  study  shows,  media 
leaders  often  come  from  more  comforta¬ 
ble  circumstances  than  leaders  in  other 
professions.  Three  in  four  of  those  sam¬ 
pled  were  college  graduates,  sons  and 
daughters  of  men  who  themselves  had 
more  formal  education  than  most  Ameri¬ 
cans. 

Charges  made  by  former  Vice  Presi¬ 
dent  Agnew  that  the  media  are  domi¬ 
nated  by  Jews  could  conceivably  find 
some  support  in  that  some  21  per  cent  of 
the  Washington  press  corps  responding 
to  the  survey  were  Jewish.  But  among 
the  bosses,  the  managing  editors  and 
their  electronic  media  counteiparts,  only 
6  per  cent  were  Jewish,  not  much  higher 
than  the  percentage  of  Jews  in  the  gen¬ 
eral  population. 

Four  per  cent  of  those  in  the 
Washington  media  who  responded  to  the 
survey  were  black;  only  1  per  cent  in 
managerial  positions  were  black.  Sixteen 
per  cent  of  the  Washington  reportorial 
group  were  women;  three  per  cent  of  the 
managers  were  women. 

In  many  ways,  these  media  leaders  are 
much  like  leaders  in  other  walks  of  life:  a 
majority  complain  that  they  don't  have 
adequate  time  to  spend  with  their 
families,  two  of  three  say  they  don't  have 
enough  leisure  time. 

Four  in  five  say  they  like  the  creative 
aspects  of  their  work  and  the  chance  to 
use  their  talents,  and  three  in  four  say 
they  are  satisfied  with  the  chance  to  earn 
an  adequate  income.  The  bulk  of  those 
interviewed,  two  out  of  three,  report  an¬ 
nual  personal  incomes  of  between 
$20,000  and  $50,000.  with  an  additional  8 
per  cent  reporting  incomes  higher  than 
that. 

As  might  be  expected,  those  in  the 
Washington-based  group  are  younger 
than  the  bosses,  and.  according  to  their 
own  descriptions,  much  more  liberal  in 
ideology.  Forty-three  per  cent  of  the 
news  managers  see  themselves  as  mod¬ 
erate  in  political  matters.  40  per  cent  as 
liberals  and  17  per  cent  as  conservative. 
Among  the  reporters.  20  per  cent  see 


themselves  as  moderate,  59  per  cent  as 
liberal,  and  18  per  cent  as  conservative. 

This  ideological  split  between  the  two 
groups  was  brought  out  fairly  dramati¬ 
cally  in  voting  results  in  the  1972  presi¬ 
dential  election.  These  media  representa¬ 
tives  as  a  body,  more  liberal  than  the 
public  at  large,  reported  voting  for 
Democrat  George  McGovern  over  Re¬ 
publican  Richard  M.  Nixon  by  a  53  per 
cent  to  30  per  cent  majority,  with  13  per 
cent  saying  they  did  not  vote  and  an  ad¬ 
ditional  4  per  cent  saying  they  voted  for  a 
third  candidate  or  were  ineligible  to 
vote. 

Politically  neutral 

Among  the  managers  in  the  sample,  44 
per  cent  said  they  voted  for  McGovern, 
39  per  cent  for  Nixon.  Among  the  repor¬ 
ters,  however,  61  per  cent  said  they 
voted  for  McGovern  and  22  per  cent  for 
Nixon.  Nixon,  of  course,  actually  won 
by  a  landslide  of  61  to  38  per  cent. 

While  their  ideology  may  be  on  the 
liberal  side,  the  media  leaders  show  less 
political  partisanship  than  any  other 
group  in  the  Post-Harvard  study.  Only  18 
per  cent  said  they  consider  themselves 
Democrats  and  only  9  per  cent  consider 
themselves  Republicans.  The  rest,  virtu¬ 
ally  three  in  four,  that  is,  said  they  were 
politically  independent  of  party. 

There  are  striking  differences  in  out¬ 
look  and  background  between  those  who 
work  for  newspapers  and  those  in  the 
electronic  media,  but  some  of  the  differ¬ 
ences  that  do  exist  seem  fairly  revealing. 

The  divorce  rate  among  those  in  the 
electronic  media,  for  example,  is  more 
than  twice  that  of  those  in  print.  Some  12 
per  cent  overall  from  both  groups  re¬ 
ported  being  separated  or  divorced;  8  per 
cent  among  the  newspaper  sample,  and 
18  per  cent  among  those  in  tv  or  radio. 
Only  one  group  in  the  Post-Harvard 
study,  feminist  leaders,  had  a  higher  di¬ 
vorce  rate. 

While  there  were  few  blacks  in  either 
media  sample,  there  were  a  great  many 
more  in  the  electronic  media  than  in 
print.  Almost  6  per  cent  of  those  in  the  tv 

(Continued  on  page  29) 
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Publishers  told  newsless 
newspapers  can’t  survive 


By  Carla  Marie  Rupp 

“They  are  unusual  and  rare  men.  de¬ 
voted  to  the  profession  of  journalism, 
and  its  highest  ideals,  men  who  have  cast 
large  inspirational  shadows  ...” 

James  H.  Ottaway  Sr.,  board  chair¬ 
man  of  Ottaway  Newspapers  Inc.,  and 
Paul  Miller,  board  chairman  of  Gannett 
Company  Inc.,  were  described  this  way 
by  Robert  J.  Danzig  of  Capital  News¬ 
papers. 

Ottaway  and  Miller  became  the  first 
members  of  the  New  York  State  Pub¬ 
lishers  Association  Hall  of  Fame  at  the 
September  27  banquet  at  which  they 
were  speakers. 

The  associations  55th  annual  meeting 
was  held  at  Cooperstown,  site  of  the 
Baseball  Hall  of  Fame,  September  25-28. 
About  200  publishers  and  their  wives  at¬ 
tended  the  convention. 

The  future  of  newspapers  doesn't 
worry  Miller  as  long  as  newspapers  still 
“embrace  the  basics.”  The  basics 
worked  successfully  years  ago  and  will 
work  in  years  ahead,  he  said,  despite 
radio  or  television  competition.  “I  think 
newspapers  ought  to  do  what  they 
should — print  the  news. 

“That  is  an  old-fashioned  idea,”  said 
Miller,  who  then  mentioned  he  would  be 
70  years  old  the  next  day.  And  his  news¬ 
paper  friends  gave  him  a  rousing  “Happy 
Birthday”  song. 

The  Gannett  group  has  20  papers  in 
New  York  State.  Miller  said  he  was  in 
favor  of  local  editorial  autonomy  rather 
than  dictated  editorial  policy. 

Ottaway  praised  imaginative,  precise 
and  crisp  reporting.  Technological  ad¬ 
vances  do  not  make  good  newspapers, 
he  said.  They  come  about  by  “good  men 
and  women.” 

“I  believe  newspapers  can  keep  ahead 
of  television  news.”  Ottaway  said. 

New  officers 

Jack  E.  Heselden,  Gannett  News¬ 
papers,  moves  up  from  vicepresident  to 
president  of  the  New  York  State  Pub¬ 
lishers  Association  in  January  1977. 
Danzig,  now  president,  goes  on  the 
board  of  directors  for  a  one-year-term. 
John  B.  Johnson.  Jr.,  Watertown  Daily 
Times,  will  be  vicepresident.  J.  Allan 
Meath,  Ottaway  Newspapers,  was 
elected  secretary-treasurer.  Henry  Ur¬ 


ban,  Buffalo  Evening  News  publisher, 
and  Louis  (Chip)  Weil,  Westchester- 
Rockland  Newspapers,  were  added  to 
the  eight-member  board  for  three-year 
terms. 

Adapting  to  lifestyles 

“How  do  you  adapt  your  newspaper 
to  the  changing  interests  and  lifestyles  of 
your  readers  to  keep  your  circulation 
figures  on  the  rise?” 

William  B.  Parry,  president  and  pub¬ 
lisher,  S.  Middlesex  News,  Framingham. 
Mass.,  and  William  F.  Mcllwain.  manag¬ 
ing  editor,  the  Bergen  (N.J.)  Record,  in 
the  “Opening  the  Door  to  Higher 
Readership”  session,  dealt  with  that 
question. 

Parry  came  to  the  News  1 1  years  ago 
when  it  had  a  14,000  circulation  six 
afternoons  a  week.  Now  it  has  a  40.000 
circulation  and  47.000  on  Sundays,  an  $8 
million  gross  and  seven  editions. 

When  he  signed  a  contract  to  run  the 
paper.  Parry  said,  he  “didn't  look  too 
closely.  1  found  in  the  paper’s  books 
later  it  hadn't  paid  off  the  mortgage  .  .  . 

“1  was  dragged  into  making  the  paper 
a  success.” 

Nine  other  papers  are  in  Parry's  circu¬ 
lation  area.  “1  took  a  look  at  them  and  at 
television — which  has  one  hell  of  an  im¬ 
pact  on  the  reader.” 

Some  of  Parry's  goals  are: 

— Covering  local  news  well.  “I  have 
considerable  concern  over  reaching  the 
suburbs.” 

— Trying  to  make  the  newspaper  more 
people-oriented. 

— Encouraging  more  statistical  data, 
particularly  in  sports  and  weather. 

— Never  preaching  to  the  readers. 
“The  average  reader  has  been  fighting 
the  daily  grind.  So  in  the  afternoon  pa¬ 
per,  we  dedicate  ourselves  to  taking  the 
light  approach.  For  God's  sake,  1  say. 
don't  preach  gloom  and  doom.” 

How  does  Parry  cover  local  news  bet¬ 
ter?  Zoned  editions  are  his  answer.  “1 
took  every  three  towns,  putting  the  ones 
together,  for  instance,  that  have  regional 
schools.  We  make  over  page  one  of  the 
four-section  paper  and  pages  three  and 
five. 

“1  get  in  the  honor  rolls,  girl  scouts 
and  school  board  fights  in  relative  detail. 
One  sports  page  is  dedicated  to  things 
like  Little  League  and  girls'  sports.” 


Correspondents,  who  get  35  to  50 
cents  an  inch,  cover  the  towns,  and  a 
coordinator  assists  rewrites  of  material 
sent  by  facsimile  to  the  office. 

“We  give  a  bigger  play  to  a  Patty 
Hearst  story  than  to  an  analysis  of  a  tax 
bill,”  said  Parry.  “We’re  sometimes 
called  a  ‘cat-and-dog  paper’  by  reporters 
because  so  many  of  our  front  pages  carry 
pictures  of  these  abandoned  animals. 

“Our  younger  reporters  don’t  like  us 
too  well.  They’re  programmed.  They’d 
rather  work  for  the  Phoenix.  But  after 
they  find  out  they  spend  a  few  weeks  on 
a  long  story  that  only  pays  a  little  over 
$100  they  come  back  to  us.” 

Parry  said  his  paper  prides  itself  on 
zoning  advertising  at  very  reasonable 
rates — a  $1  an  inch.  “It’s  just  as  impor¬ 
tant  to  get  advertising  from  that  zone  as 
the  news.  You  need  theaters  in  your 
zone.  We  zone  inserts.  Our  truck  routes 
are  set  so  you  can  buy  for  a  certain  part 
of  the  town. 

“We  know  the  names  of  all  our  sub¬ 
scribers;  we  can  immediately  direct  the 
start  or  stop  to  a  carrier.”  To  aid  in  so¬ 
liciting  new  subscribers.  Parry  said  the 
News  found  people  like  to  do  favors  for 
youngsters.  So  an  adult  goes  out  with  the 
carrier  to  make  an  appeal  to  help  send 
the  carrier  to  Disney  World.  About 
$100,000  in  bonuses  are  offered  in  boost¬ 
ing  circulation. 

“All  of  these  changes  have  happened 
after  Harte-Hanks  Newspapers  bought 
the  newspaper.” 

Critical  remarks  made 

Parry  made  some  critical  remarks 
about  editors  and  circulation  managers. 
“Publishers  let  editors  bullshit  them  and 
they  let  circulation  managers  do  the 
same  thing.”  He  said  editors  and  circula¬ 
tion  people  do  their  “best  work”  at  con¬ 
ventions. 

“Every  time  Harte-Hanks  has  any 
money,  they  do  another  survey.  These 
survey  artists  are  ripoff  artists.  They  try 
to  go  out  and  find  why  people  aren’t 
reading  the  paper.  1  look  at  the  results 
and  don’t  believe  what  they’re  telling  us. 

“The  editors  use  them  (readership 
surveys)  as  excuses.  They  can  always 
dig  up  a  survey.  The  circulation  director 
brings  in  the  survey  to  the  publisher  and 
says.  ‘I’m  not  the  only  guy  losing  circula¬ 
tion.’ 

Mcllwain  said  newspapers  have 
changed,  but  not  enough. 

“1  think  newspapers  are  losing  circula¬ 
tion  because  people  don’t  need  them. 
And  don’t  enjoy  them  ...  If  people  can 
get  everything  they  need  from  television, 
why  read  newspapers?  And  if  people 
(Continued  on  page  12) 
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Gannett  to  acquire 
Louisiana  papers 


A  spirited  bidding  contest  ended  this 
\\eek  \vith  the  announcement  by  Gannett 
Co.  that  it  has  agreed  in  principle  to  ac¬ 
quire  the  Times  Publishing  Co.,  of 
Shreveport.  La.  and  its  subsidiary,  the 
News-Star  World  Publishing  Co.,  at 
Monroe.  La. 

While  the  cash  purchase  price  will  not 
be  known  for  sure  until  the  closing, 
which  is  subject  to  final  agreement  and 
FCC  approval  of  the  broadcast  transfers, 
reliable  trade  sources  told  editor  &  pub¬ 
lisher  that  Gannett  beat  out  Capital 
Cities  and  Harte-Hanks  in  the  final  bid¬ 
ding  by  offering  to  pay  S62  million. 

The  proposed  acquisition  includes 
three  daily  newspapers — the  morning 
and  Sunday  Shreveport  Times  and  the 
morning  and  Sunday  Monroe  World.  The 
acquisition  will  include  radio  stations 
KWKH-am  and  KROK-fm  in  Shreve¬ 
port.  an  interest  in  tv  station  KTHV  in 
Little  Rock.  Ark.,  and  a  partnership  in 
the  Newspaper  Production  Co.,  at 
Shreveport,  which  operates  joint  adver¬ 
tising.  circulation,  business  and  mechan¬ 
ical  departments  for  the  Times  and  the 
separately-owned  Shreveport  Journal. 
The  Times  Publishing  Co.  owns  the 
building  housing  both  newspapers  in 
Shreveport. 

Robert  Ewing  Brown,  a  grandson  of 
Col.  Robert  Ewing  who  acquired  the 
Times  in  1908.  is  board  chairman  of  the 
Times  Publishing  Co.  and  the  subsidiary 
in  Monroe. 

Brown,  one  of  several  Ewing  family 
heirs,  would  not  discuss  the  proposed 
sale  when  contacted  this  week  by  Editor 
&  Pi  BLisHER.  Instead,  he  referred  E&P's 
reporter  to  his  statement  that  appeared 
in  the  Times  and  in  the  news  release 
issued  by  Gannett  Co.,  which  under¬ 
scored  Gannett's  local  news  autonomy 
policy. 

Robert  Jeter,  attorney  representing 
the  Ewing  family  interests,  told  E&P  in 
his  only  comment  on  the  sale  agreement, 
that  the  local  autonomy  policy  was  an 
important  factor  in  the  selection  of 
Gannett  as  the  buyer. 

“We  are  delighted  with  the  manage¬ 
ment  philosophy  of  Gannett,  which  leaves 
the  editorial  direction  in  the  hands  of  local 
management  who  are  closest  to  and  most 
in  tune  with  the  needs  of  the  commun¬ 
ity.”  Brown  stated. 

These  acquisitions.  Gannett's  first  in 
Louisiana,  will  extend  the  company  into 
21  states  and  expand  it  to  60  dailies.  The 
group  presently  has  54  dailies  in  18  states 
and  on  Guam  and  pending  agreements 
for  three  dailies  in  Springfield.  Mo.,  and 
Muskogee.  Okla. 

Douglas  H.  McCorkindale.  vice- 
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president  and  general  counsel,  secretary, 
handled  negotiations  for  Gannett.  He 
said  Gannett  has  been  interested  in  the 
newspapers  for  “a  long  time.”  He  said 
he  has  been  busy  negotiating  for  the 
properties  for  about  the  past  six  months. 

It  is  believed  that  about  six  other  news¬ 
paper  groups  made  offers  for  the  papers. 

Robert  S.  Howard,  president  of  How¬ 
ard  Publications  Inc.,  told  E«&P  this 
week  that  his  firm  and  three  other  groups 
had  offered  to  buy  only  the  Monroe 
World.  News-Star. 

Meanwhile,  the  contest  for  control  of 
the  Booth  Newspapers  Inc.  came  to  life 
again  last  week  with  the  disclosure  that 
the  management  of  Booth  were  talking 
again  with  Times-Mirror  Co.  of  Los 
Angeles,  and  a  dissident  group  was  plan¬ 
ning  to  meet  with  Thomson  Newspapers 
Ltd.  of  Toronto. 

The  meetings  were  arranged  following 
the  apparent  collapse  of  the  manage¬ 
ment's  plan  to  put  together  a  deal  to  buy 
the  company  themselves  (E«S:P.  Sep¬ 
tember  25). 

It  was  reported  that  Booth  president 
James  Sauter  and  three  vicepresidents. 
Marvin  Huston.  Gerald  Miller  and 
Richard  Griffin,  have  been  trying  to  put 
together  a  financing  package  to  raise 
S200  million  and  buy  control  of  the  com¬ 
pany  for  themselves  at  S35  a  share. 

The  plan,  which  failed  because  Samuel 
1.  Newhouse.  who  owns  25.5%  of 
Booth’s  stock  “indicated  an  unwilling¬ 
ness  to  sell  their  shares.”  called  for  Sau¬ 
ter.  Huston.  Miller  and  Griffin  to  put  up 
SI  million  to  S2  million  of  their  own.  as¬ 
semble  more  than  S200  million  from 
banks  and  insurance  companies,  and 
float  new  securities  issues  to  finance  the 
purchase  of  7.4  million  shares  at  S35 
each.  That  would  make  a  sale  price  of 
about  S257  million. 

The  dissidents  who  claim  to  represent 
25%  of  Booth’s  stock  are  represented  by 
Ralph  Vogel  of  Milwaukee,  whose  family 
controls  about  500.000  Booth  shares;  his 
attorney.  Roger  Minahan;  and  Richard 
Wallace,  treasurer  of  the  Evening  News 
Association  (owner  of  the  Detroit  News) 
who  represents  about  250.000  shares. 

• 

Correction 

The  report  in  Editor  &  Pi  blisher  for 
September  18  incorrectly  stated  that  the 
New  York  Times,  Detroit  Free  Press  and 
Detroit  News  were  being  represented  by 
Leonard  Schwartz,  an  attorney  for 
Siegel.  Sommers  &  Schwartz  in  the 
Abercrombie  &  Fitch  Inc.  bankruptcy 
proceeding.  The  newspapers  are  cre¬ 
ditors.  but  only  the  Chieapo  Tribune  and 
San  Francisco  News  are  represented  by 
Schwartz. 


Howard  Publications  ' 
acquires  III.  daily 

Howard  Publications  Inc..  Oceanside, 

Calif.,  acquired  ownership  of  the  Free¬ 
port  (Ill.)  Journal-Standard  on  October 
1. 

Robert  S.  Howard,  president  of  the 
group,  said  the  newspaper  was  acquired 
from  the  principal  owners.  Donald  L. 

Breed,  board  chairman,  co-publisher  and 
editor;  Breed’s  son-in-law,  Heinz  Valer¬ 
ians,  president  and  co-publisher;  and  D. 

L.  Breed,  son  of  the  chairman,  who  is  a 
business  writer  for  the  Providence  (R.I.)  i 

Joarnal-Bulletin. 

Howard  will  pay  cash  for  the  19,000 
circulation  daily,  but  neither  party  would 
disclose  the  price.  Vernon  Paine  was  the 
broker  in  the  transaction. 

The  acquisition  raised  the  number  of 
the  daily  newspapers  owned  by  Howard 
to  14.  The  papers  are  located  in  8  states. 

Howard  said  Valerians  has  agreed  to 
remain  as  publisher  of  the  paper  tem¬ 
porarily. 

Thomson  purchases 
family  newspaper 

Ownership  of  the  Carthage  (Mo.) 

Daily  Press,  changed  September  22  from 
Robert  S.  Dale  and  Mrs.  Carolyn  Dale 
McKee  to  Thomson  Newspapers,  Inc., 

Des  Plaines.  III.,  organization. 

Dale  will  continue  with  the  paper  as  a 
consultant  and  Raymond  Peoples,  who 
has  been  business  manager,  will  be  gen¬ 
eral  manager.  Neil  Campbell  will  con¬ 
tinue  as  managing  editor. 

The  Dale  family  has  been  associated 
with  the  newspaper  for  73  years.  An 
offset-produced  publication,  the  Press 
has  a  circulation  of  7.6.^0. 

OPUBCO  purchases 
television  station 

Subject  to  FCC  approval.  Gaylord 
Broadcasting  Co.,  Oklahoma  City,  has 
bought  WUAB/TV.  Cleveland-Lorain 
in  Ohio,  from  United  Artists  Broad¬ 
casting,  Inc.,  and  Kaiser  Broadcasting 
Co. 

The  September  17  announcement  by 
Edward  L.  Gaylord,  company  chairman, 
and  president  of  the  Oklahoma  Publish¬ 
ing  Co.,  parent  firm  of  the  broadcasting 
organization,  stated  that  it  presently  has 
television  or  radio  communications 
facilities  in  Tampa.  Dallas-Eort  Worth. 
Houston,  Milwaukee,  Seattle-Tacoma. 
Albuquerque  and  Oklahoma  City. 
Purchase  of  a  New'  Orleans  television 
station  is  before  the  FCC  at  this  time. 

The  Ohio  station  gave  the  purchase 
price  as  $10.4  million. 
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Circulation  drop  linked 
to  dull  newspapers 


By  Lenora  Williamson 

The  news  business  must  abandon  out¬ 
worn  practices  and  traditions,  relate 
more  thoughtfully  to  its  customers,  and 
stop  producing  "damn  dull"  news¬ 
papers. 

These  and  other  factors  cited  for  de¬ 
clining  circulation  by  several  speakers 
before  the  Nashville  convention  of  the 
American  Association  of  Sunday  and 
Feature  Editors  included  warnings  that 
editors  are  still  plowing  "the  same  old 
fields”  and  paying  no  attention  to  what 
the  reader  has  already  seen  on  television 
in  handling  news  space. 

It  might  not  be  a  bad  idea  if  every 
editor  spent  a  day  locked  in  a  room  with 
circulation  people.  Robert  Haiman  said. 
The  managing  editor  of  the  St.  Peters- 
hur}>  Times,  after  a  year  looking  at  news¬ 
papers  around  the  country,  stated  his 
conclusion  in  the  form  of  a  question. 
"Why  are  American  newspapers  so 
damn  dull?” 

The  lack  of  “zing,  imagination,  and 
original  ideas  may  have  something  to  do 
with  declining  circulation.”  Haiman  de¬ 
clared. 

He  said  that  reasons  given  for  cancel¬ 
lations  other  than  poor  delivery  boil 
down  to  four:  ”1  don't  have  time."  ”1 
can't  afford  it.”  "I've  already  heard  it  on 
tv.”  “There’s  nothing  in  it  that  interests 
me.” 

No  need  for  “gee-whiz” 

Charles  B.  Seib.  ombudsman  of  the 
Washiuftton  Post,  said  that  “people  want 
and  need  other  things  from  their  news¬ 
papers  today.” 

.Seib  said  that  the  gap  between  news¬ 
papers  and  readers  is  partly  due  to  the 
“outworn  practices  and  traditions”  es¬ 
tablished  back  in  the  big  city  days  of 
head-to-head  competition,  when  one  of 
the  functions  was  to  bring  excitment  into 
rather  placid  lives. 

"Today  head-to-head  newspaper 
competition  is  almost  non-existent. 
There  is  no  need  for  banner  headlines  or 
gee-whiz  leads  that  milk  the  facts  for  all 
the  impact  they  contain  and  maybe  a  lit¬ 
tle  more. 

“And  for  excitement  people  can  watch 
Cannon  drive  his  car  on  tv.” 

Seib  added  to  what  he  termed  a  lack  of 
concern  for  readers  the  serving  up  of  tur¬ 
gid.  hackneyed  prose  “at  a  tirric  when 
the  tube  is  sitting  across  the  room  just 
wailing  to  be  turned  on.” 

Quality  gets  circulation 

This  is  the  day  of  the  Sunday  news¬ 
papers,  J.  Montgomery  Curtis  of  the 
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Miami  Herald,  a  senior  vicepresident  of 
Knight-Ridder.  told  the  group.  While 
agreeing  there  are  tough  circulation  prob¬ 
lems.  Curtis  sees  direct  relationship  be¬ 
tween  circulation  and  quality  of  the  news 
product. 

Curtis  had  studied  copies  of  May  15 
and  June  6  Sunday  newspapers  of  editors 
participating  in  the  first  informal  contest 
among  association  members.  On  his 
check  list  forjudging  quality,  categories 
receiving  the  most  C's  for  “mediocre” 
were  makeup  of  inside  news  pages  and 
inadequate  business/financial  and  indus¬ 
trial  reporting. 

Use  tv  as  “promo” 

Curtis,  taking  a  different  tack  on  tele¬ 
vision  competition,  asked  the  editors 
why  they  weren't  “exploiting  our  ad¬ 
vance  promotion” — referring  to  brief  tv 
news  bulletins  for  which  “we  can  come 
along  with  different  treatment  and  ans¬ 
wer  questions  that  television  can't.” 

Among  his  other  complaints  about  the 
entries  were  poor  printing  quality,  and 
use  of  only  two  or  three  stories  on  page 
one.  (That's  not  enough  for  page  one,  he 
declared.)  Curtis  also  cited  “monoton¬ 
ous  content”  of  family/life  sections,  and 
added  that  some  letters  to  the  editors  are 
“too  damn  long.” 

In  general,  he  said  the  Sunday  news¬ 
papers  were  enjoying  “healthy”  circula¬ 
tion  and  rated  the  local  Sunday 
magazines  of  the  newspapers  submitted 
as  scoring  high  on  his  check  lists. 

Instead  of  selecting  any  one  contest 
winner.  Curtis  cited  a  group  of  them  for 
“general  excellence”  but  did  not  release 
the  individual  check  list  ratings,  an¬ 
nouncing  those  would  be  for  the  indi¬ 
vidual  editors  concerned. 

Included  in  the  “general  excellence” 
rating  by  Curtis  were:  Chicafto  Tribune, 
St.  Petersharf’  Times,  San  Jose  (Calif.) 
Mercury  News,  Detroit  Free  Press, 
Arizona  Repnhiic,  Milwaukee  Journal, 
Oklahoma  City  Oklahoman,  Baltimore 
Sun,  New  York  Times,  Seattle  Times, 
Lancaster  (Pa.)  Sunday  News,  Boston 
Globe,  Providence  (R.l.)  Journal,  New 
York  News  and  weekenders  including  the 
Bujfalo  (N.Y.)  Evening  News  and  the 
Hamilton  (Ont.)  Spectator  and  the  Lon¬ 
don  (Ont.)  Free  Press. 

Critical  of  travel  news 

Travel  news  is  too  often  treated  like  a 
stamp  column,  limited  to  vacation  and 
tour  packages,  and  that’s  not  fair  to 
readers.  Jane  Morse  of  Newsday' s 
Washington  bureau  told  the  Sunday  and 
feature  editors.  Just  returned  from  two 
and  one-half  months  touring  South 


lain  Colder 


Generoso  Pope  Jr.,  has  announced 
he  is  vacating  the  position  of  president 
of  The  National  Enquirer  to  become 
chairman,  lain  Colder  has  been  ap¬ 
pointed  president.  Colder,  37,  will 
Continue  as  editor  of  the  mass  weekly 
tabloid  in  addition  to  his  new  adminis¬ 
trative  responsibilities.  Born  in  Scot¬ 
land,  Colder  joined  The  Enquirer  in 
August,  1964,  as  London  bureau 
chief.  Since  transferring  to  the  U.S.  in 
1967  as  articles  editor,  he  has  held 
the  positions  of  senior  articles  editor, 
executive  editor  and  editorial  director. 
He  was  named  editor  in  September 
last  year. 


America,  including  the  rigors  of  a  boat 
trip  on  the  Amazon.  Morse  said  that  she 
writes  her  consumer  travel  column, 
“Penny-wise  Traveler.”  putting  stan¬ 
dard  journalism  practices  to  use. 

Travel  is  a  broader  subject  than  news¬ 
papers  let  it  be.  Morse  said,  asking  that  it 
be  covered  as  consumer  news  and  ser¬ 
vice  to  readers. 

Morse  explained  that  Newsday  gives 
her  a  yearly  budget  for  travel  and  when 
she  goes  over,  she  pays.  She  travels  as 
an  ordinary  person,  looks  for  value  for 
the  money  and  accepts  no  press  freebies 
other  than  an  occasional  lunch.  She 
travels  about  four  months  a  year 
“comparison  shopping  the  world.”  Her 
travel  column  is  syndicated  by  King  Fea¬ 
tures. 

Robert  Goldsborough,  Chicago 
Tribune  magazine  editor,  who  presided 
for  a  session  on  new  editorial  projects 
and  new'  sections,  said  that  if  there  is  a 
prevailing  trend  it  is  guide  and  service 
features. 

Goldsborough  is  the  newly  elected 
president  of  the  Sunday  and  feature 
editors  association. 
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Pubishers 

(Continued  from  pcif^e  9) 

don't  enjoy  newspapers,  why  read 
them?" 

People  need  the  Record,  he  said,  "if 
they're  going  to  know  about  turkey 
shoots,  help  for  alcoholics  and  snapping 
turtles.  Five  writers  and  two  editors  are 
now  working  on  a  cancer  takeout, 
needed  for  readers  because  New  Jersey 
ranks  first  in  incidence  of  cancer. 

He  touched  on  things  he  has  added  or 
changed  with  the  Record  in  the  past  sev¬ 
eral  years. 

— News  space  arrangement.  There  will 
always  be  six  open  columns  on  page  2. 
four  on  page  three  and  three  and  one-half 
open  columns  on  pages  four  and  five. 
There  is  a  2.''  percent  premium  on  ads  for 
those  pages. 

— The  Patch  is  a  special  story,  written 
and  scheduled  in  advance,  that  runs  in  a 
box  each  day  on  page  I.  It's  a 
minimagazine  article,  a  model  for  young 
staffers.  It  got  its  name  when  the  Record 
was  going  to  cold  type.  The  story  would 
be  put  in  on  cold  type.  Page  one  was  still 
hot  type. 

— The  Special.  Each  day.  the  County 
Life  front  has  a  story  that  has  been 
planned,  written  and  scheduled  in  ad¬ 
vance.  Recent  ones  in  the  Bergen  County 
Record  have  been  about  teenage  prosti¬ 
tutes.  hazardous  chemical  plants  and  how 
narcotics  leak  from  hospitals.  "Like  the 
Patch,  the  Special  does  many  things.  The 
biggest  is  that  it  enables  an  editor  to 
know  that  he  has  at  least  one  strong  story 
for  that  page,  however  slow  the  break¬ 
ing  news  might  be." 

— Artists.  "We  make  heavy  use  of  ar¬ 
tists.  If  I  had  to  pick  out  just  one  inex¬ 
pensive  thing  to  do  that  would  improve 
any  newspaper.  I  would  hire  an  artist. 
We  have  nine.  Making  a  newspaper  look 
good  is  a  splendid  start  toward  making  it 
a  good  paper.  And  I  am  convinced  that 
substance  follows  form." 

— Length  of  stories.  "Very  quickly,  we 
started  pushing  hard  all  through  the 
paper  for  shorter  lengths." 

— Lifestyle.  "It's  our  family  section, 
and  it  covers  everything:  battered  wives, 
sailing,  morality,  apples,  dances,  teenage 
pregnancies,  books,  gardens.  Carol  Bur¬ 
nett  and  how  the  kids  tell  their  parents 
they're  gay." 

— Enterprise.  "We  press  for  this  with 
both  reporters  and  photographers. 
Everyone  is  always  supposed  to  be 
working  on  something  special,  not  just 
what's  happening.  It  should  be  a  planned 
story  that  he  thought  up  himself,  or  an 
editor  thought  up.  Three  photographers 
rotate  on  enterprise,  working  totally  on 
their  own.  shooting  whatever  they  wish. 
Even  photographers  who  aren't  off  the 
regular  schedule  are  expected  to  produce 
at  least  one  enteiprise  picture  a  week. 
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— Sports  Two.  These  two  pages  are  for 
the  readers  who  are  participating  them¬ 
selves.  or  perhaps  want  to  start.  How  to 
get  into  camping,  bluefishing,  hang  glid¬ 
ing.  billiards,  sailing,  hiking,  skeet  shoot¬ 
ing.  There's  always  one  big  takeout  on 
these  pages — sometimes  with  a  map 
showing,  say.  all  the  golf  courses  within 
an  hour  and  half  s  ride." 

Page  Two.  "There  are  always  six  col¬ 
umns  of  news  space,  but  never  a  break¬ 
ing  news  story.  The  page  is  designed  to 
tell  readers  about  pleasant  and  helpful 
things  they  can  do  and  see  in  Northern 
New'  Jersey  and  New  York,  tells  where 
to  buy  strange  things,  and  describes  what 
has  become  of  persons  who  once  w  ere  in 
the  news.  Only  two  elements — "Stop 
and  Go"  and  "People" — appear  daily. 

"We  still  have  many  things  that  we 
must  do  before  the  Record  becomes  as 
good  a  newspaper  as  it  should  be.  But 
it's  already  a  new  spaper  that  never  bores 
me." 

Jerry  West,  vicepresident/advertising 
director  of  the  New  York  Daily  News. 
explained  how  and  why  the  largest- 
circulation  daily  in  the  U.S.  became  a 
community  newspaper.  “The  heavy 
burden  of  newsprint  and  labor  costs 
means  that  we  can  no  longer  afford  to 
deliver  all  the  news  to  all  readers.  Our 
newsprint  bill  in  1977  will  be  about  S95 
million.  It  is  no  longer  enough  to  be  in¬ 
teresting.  provocative,  accurate,  objec¬ 
tive.  exciting,  well-written,  well- 
packaged  and  well-printed.  We  must  be 
needed.  It  is  our  conviction  that  one  way 
in  which  we  will  stay  most-needed  is 
through  specialization." 

Currently  there  are  12  Sunday  and 
nine  daily  sections,  excluding  the 
neighborhood  zones.  About  a  third  of  the 
News'  daily  linage  runs  in  the  sections 
and  over  half  of  the  Sunday  linage. 

The  first  step  w  as  taken  in  May  1975  to 
bring  the  New  s  to  the  neighborhood  with 
a  separate  weekly  product  edited  for  the 
eastern  segment  of  Queens.  This  appears 
each  Wednesday  in  the  centerfold  of  the 
paper  with  l(K).(KK)  copies. 

"We're  going  back  to  the  neighbor¬ 
hoods  because  we're  a  newspaper 
specialized  to  our  city."  In  October 
1975.  similar  zone  sections  were  intro¬ 
duced  in  West  Queens  and  South 
Queens.  Four  months  ago  the  News 
launched  a  community  product  in  West 
Brooklyn.  Advertisers,  who  in  the  past 
could  not  afford  to  buy  the  entire  Brook¬ 
lyn  circulation  of  the  New  s,  have  run  up 
to  .^2  pages  in  this  weekly  section. 

Last  year  the  News  implemented 
ZIM — Z.oned  Insert  Marketing.  An  ad¬ 
vertiser  can  buy  one  zone  or  27  zones 
through  Instant  Market  Data. 

West  said  the  most  important  example 
he  could  offer  of  the  News'  Multiple 
Product  Strategy  is  the  New  Jersey  edi¬ 
tion.  launched  in  1974.  The  objective  is 
to  remove  editorial  material  of  local  New 
York  interest,  replacing  it  with  New  Jer¬ 


sey  content.  A  West  Orange  office 
houses  the  staff  of  70.  Sales  of  the  edition 
are  up  to  300.000  daily. 

Because  the  News  has  been  develop¬ 
ing  a  series  of  neighborhood  products, 
individual  communities  can  have  identi¬ 
ty.  West  said.  Reporters  are  assigned  to 
specific  areas.  "They  are  the  only  repor¬ 
ters  left  on  major  metropolitan  papers 
that  can  be  considered  truly  ‘general  as¬ 
signment.'  They  look  for  news  wherever 
they  find  it." 

Knight-Ridder 

reorganized 

The  Board  of  Directors  of  Knight- 
Ridder  Newspapers.  Inc.,  approved  a 
reorganization  plan  which  will  divide  the 
company  into  two  operating  groups. 
Previously,  there  had  been  three  groups. 

Alvah  H.  Chapman.  Jr.,  president  and 
chief  executive  officer,  said  the  changes 
represented  the  final  step  in  the  com¬ 
pany's  plan  to  integrate  fully  Knight 
Newspapers,  Inc.,  and  Ridder  Publica¬ 
tions.  Inc.  The  two  companies  merged  in 
November.  1974. 

Board  vicechairman  Bernard  H.  Rid¬ 
der.  Jr.,  who  is  also  chairman  of  the 
executive  and  operating  committees, 
said  he  was  enthusiastic  about  the 
changes.  “These  moves,"  he  said, 
“reflect  the  smoothness  with  which  the 
Knight-Ridder  merger  has  proceeded.” 

To  implement  the  two-group  arrange¬ 
ment,  the  following  personnel  shifts  were 
approved  by  the  directors: 

— Hal  J.  Jurgensmeyer  becomes  senior 
vicepresident/operations,  with  responsi¬ 
bility  for  business  operations  throughout 
the  company.  He  will  deal  directly  with 
publishers  and  general  managers  of 
newspapers  in  the  nine  largest  Knight- 
Ridder  cities. 

— Norman  J.  Christiansen  becomes 
group  vicepresident/operations,  with  re¬ 
sponsibility  for  business  operations  of 
newspapers  in  the  remaining  12  middle- 
sized  and  smaller  Knight-Ridder  mar¬ 
kets. 

— James  K.  Batten  becomes  group 
vicepresident/news,  working  with  pub¬ 
lishers  and  editors  of  the  middle-sized 
and  smaller  papers.  (Carter,  based  in 
Lexington.  Kentucky,  is  also  publisher 
of  the  Lexington  Herald  and  the  Lexing¬ 
ton  Leader.) 

John  McMullan.  a  vicepresident  who 
coordinated  business  operations  for  the 
company's  Central  Group  newspapers 
under  the  three-group  structure,  moves 
to  a  corporate  staff  assignment  involving 
pending  acquisitions. 

In  a  related  move,  the  directors  named 
Ben  V.  Schneider.  Jr.,  to  be  Senior 
vicepresident/finance. 

Batten,  Carter  and  Christiansen  were 
also  elected  members  of  the  Knight- 
Ridder  operating  committee. 
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National  ad  revenues 
rose  36%  in  August 


Advertising  revenues  of  daily  news¬ 
papers  maintained  momentum  in  August, 
rising  2().39f  over  the  same  month  last 
year,  according  to  the  Newspaper  Ad¬ 
vertising  Bureau.  Inc. 

For  the  first  eight  months  of  1976. 
daily  newspapers'  ad  revenues  gained 
20.19?  and  ran  at  a  S9.8  billion  annual 
rate. 

National  advertising  revenues  scored 
the  largest  increase  spurting  36.09?  in 


August.  Automotive  ad  revenues,  one  of 
the  major  components  in  the  national 
classification,  rose  60.29?  in  the  month. 
The  other  national  component,  general, 
increased  by  31.89?. 

For  the  eight  months  through  August 
daily  newspapers'  national  ad  revenues 
were  ahead  23.99?.  and  were  running 
at  a  SI. 5  billion  annual  rate. 

August  classified  advertising  revenues 
went  ahead  26.99?.  For  the  eight  months. 


classified  gained  25.59?  and  ran  at  a  $2.7 
billion  annual  rate. 

The  Conference  Board,  which  mea¬ 
sures  classified  linage  in  51  newspapers, 
reported  this  week  that  the  volume  of 
want  ad  linage  had  slipped  in  August, 
dropping  back  to  the  June  level.  It  was 
the  first  decline  since  it  started  rising 
in  April.  The  Board  noted. 

Newspapers'  retail  advertising  rev¬ 
enues.  the  largest  classification,  advanc¬ 
ed  14.59?  in  August  and  16.69?  for  the 
eight  months.  Retail  attained  a  $5.6  bil¬ 
lion  annual  rate. 

Bureau  estimates  of  revenues  are 
based  on  linage  measurements  by  Media 
Records.  Inc.  in  58  index  cities  plus 
other  data. 
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Thomas  R.  McCartin.  vicepresident- 
sales.  Washinfiton  Post,  will  rejoin  the 
Times-Mirror  Co.  on  November  1  as 
executive  vicepresident  of  the  Dallas 
Times-Heraid. 

McCartin.  42.  will  report  to  publisher. 
Tom  Johnson,  and  will  be  responsible 
for  research,  sales,  promotion,  creative 
arts  service  and  circulation  departments. 


Hearst  III  to  edit 
Rolling  Stone  mag 

Willian  Randolph  Hearst  111.  co-editor 
of  the  opinion  page  in  the  San  Franeiseo 
Examiner,  will  edit  a  monthly  publica¬ 
tion  called  Outside,  in  the  works  by 
Rolliiifi  Stone  publisher  Jann  Wenner. 

"Willie"  Hearst  is  the  son  of  William 
Randolph  Hearst.  Jr.,  editor-in-chief  of 
Hearst  Newspapers.  He  was  a  reporter 


Prior  to  joining  the  Post  in  1974. 
McCartin  was  with  the  Los  Angeles 
Times  for  15  years  where  he  was  a  senior 
marketing  executive. 

Robert  McCormick,  presently  adver¬ 
tising  director  for  the  Post,  was  pro¬ 
moted  to  vicepresident-advertising,  fol¬ 
lowing  the  announcement  of  McCartin’ s 
resignation  on  September  30. 


and  an  assistant  city  editor  of  the  Ex¬ 
aminer  during  the  crisis  involving  his 
cousin  Patty  Hearst. 

Wenner  announced  Hearst's  appoint¬ 
ment  as  editor  of  Outside,  designed  to 
appeal  to  people  interested  in  back¬ 
packing.  ecology  and  outdoor  activities. 

Rolling  Stone’s  headquarters  and  130 
or  so  staffers  will  be  moved  from  San 
Francisco  to  New  York  after  the  first  of 
the  year.  Hearst  will  stay  in  San  Fran¬ 
cisco  to  head  the  Outside  office. 


ON  THE  TRAll_ 
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Affiliated  Publications  (AMEX)  . 

Combined  Communication  Corp.  (NYSE) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Comm  (NYSE)  . 

Cowles  Comm  (NYSE)  . 

Dow  Jones  (NYSE)  . 

Gannett  (NYSE)  . 

Gray  Comm  (OTC)  . 

Harte  Hanks  (NYSE)  . 

Jefferson-Pilot  (NYSE)  . 

Knight-Ridder  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX) 

Panax  (OTC)  . 

Post  Corp  (Wise  )  (OTC)  . 

Quebecor  (AMEX)  . 

Southam  Press  (CE)  . 

Speidel  (OTC)  . 

Thomson  Newspapers  (CE)  . 

Time  (nc  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMEX) 


SUPPLIERS 


Abitibi  (CE)  . 

Addressograph  Multi  (NYSE) 

Altair  (OTC)  . 

Ball  Corp  (NYSE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (NYSE)  . 

Compuscan  (OTC)  . 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE)  . 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMEX)  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace.  W  R  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No  Nekoosa  (NYSE)  . 

Harris  Corporation  (NYSE) 

Inmont  (NYSE)  . 

(nternationa)  Paper  (NYSE) 

Itek  Corp  (NYSE)  . 

Kimberly  Clark  (NYSE) 

Log  Etronics  (OTC)  . 

Logicon  (OTC) 

MacMillan,  Bloedel  (CE)  . 

Milgo  Electronics  (AMEX)  . 

Minnesota  Mm  &  Mfg.  (NYSE) 
Optronics  (nternational  Inc  (BSE) 
Richardson  (NYSE) 

Rockwell  (nil  (NYSE) 

Singer  (NYSE) 

Southland  Paper  (OTC)  . 

Southwest  Forest  Ind  (NYSE) 

Sun  Chemical  (NYSE)  . 

Wheelabralor-Frye  (NYSE) 

While  Consolidated  (NYSE) 

Wood  Industries  (AMEX) 


Scripps-Howard 
to  move  N.Y. 
execs  to  Cincy 

The  Scripps-Howard  Newspapers, 
which  for  many  years  have  had  their 
corporate  headquarters  in  Cincinnati. 
Ohio,  will  consolidate  executive  offices 
there  in  January  .  1977. 

Edward  W.  Estlow.  president  of  the 
company  and  general  business  manager 
of  the  newspapers,  said  last  week  that  a 
number  of  executives  and  executive  sec¬ 
retaries  located  in  the  New  York  offices 
will  be  moving  to  the  Central  Trust  Tow¬ 
er.  which  includes  the  offices  of 
Charles  E.  Scripps.  chairman  of  the 
board . 

Estlow  said  the  reason  for  the  consoli¬ 
dation  was.  "to  give  us  a  more  efficient 
operation  by  getting  our  executives 
under  one  roof." 

Executives  currently  at  the  200  Park 
Avenue.  New  York  address  who  are 
going  to  Cincinnati  with  Estlow  are: 
Gordon  Hanna,  vicepresident  and  gen¬ 
eral  editorial  manager;  David  E.  Stol- 
berg.  assistant  general  editorial  manager; 
James  H.  Wagner,  promotion  editor; 
Patrick  T.  Einnegan.  budget  director; 
Jacques  A.  Caldwell,  assistant  to  the 
general  business  manager;  and  George 
Crisci.  assistant  manager  of  the 
Scripps-Howard  Supply  Company. 

The  Scripps-Howard  Supply  Company 
will  be  moving  to  Cincinnati,  but  the 
Scripps-Howard  Foundation  will  remain 
in  New  York. 

Jack  R.  Howard,  chairman  of  the 
executive  committee,  will  continue  to 
have  offices  at  200  Park  Avenue. 

The  office  of  Earl  H.  Richert.  editor- 
in-chief.  will  remain  in  Washington. 
D.C..  as  well  as  the  location  of 
Scripps-Howard  News  Service. 

The  entire  floor  at  200  Park  Avenue 
will  be  vacated  and  new  office  space  will 
be  taken  on  another  floor  in  the  same 
building. 

Hearst  Foundation 
awards  $25,000 

A  grant  of  $2.^. 000  toward  the  Bob 
Considine  Center  in  the  Department  of 
Journalism  at  St.  Bonaventure  Univer¬ 
sity  has  been  awarded  by  the  Hearst 
Foundation.  Inc. 

The  grant  will  permit  initial  construc¬ 
tion  of  a  S50.(K)0  Editing  Lab  with  the 
latest  electronic  journalism  equipment. 

The  Bob  Considine  Center  includes  a 
photographic  lab  as  well  as  a  broad¬ 
casting  laboratory  dedicated  last  October 
4.  The  Editing  Lab,  to  be  located  in 
Plassmann  Hall,  will  include  four  video 
display  terminals. 
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THE  FRt5H0  FOUR  PMD  FOR  YOUR  RIGHT 5 

Hy  Rosen,  Albany  (N.Y.)  Times-Union 

Campus  press  freedom  to  be  studied 


A  publisher  serving  on  the  board  of 
trustees  of  the  l9-campus  governing 
group  for  California's  state  universities 
has  called  for  a  study  that  may  affect 
both  editorial  and  business  operations 
and  freedom  everywhere  in  this  system, 
including  many  campus  dailies. 

Trustee  Dean  S.  Lesher.  whose  opera¬ 
tions  include  publishing  the  morning 
Contra  Costa  Times  at  W'alnut  Creek,  at 
a  board  session  in  Long  Beach  .Sep¬ 
tember  22.  asked  the  chancellor's  staff  to 
eye  the  problems  and  to  reach  conclu¬ 
sions  by  March.  1977. 

Lesher  recommended  to  the  board 
"The  staffs  of  student  newspapers 
should  regulate  the  content,  including 
advertising,  subject  only  to  a  broad  gen¬ 
eral  control  by  the  Administration."  He 
cited  "such  expressions  are  protected  by 
the  First  Amendment." 

He  said;  “For  the  life  of  me.  I  can't 
understand  why  anybody  involved  in 
education  would  put  any  restraints  on 
freedom  of  the  press,  freedom  of  speech 
and  freedom  of  worship." 

It  is  the  publisher's  recommendation 
on  the  business  side  that  the  student 
press  "accept  advertising  on  the  same 
basis  as  it  is  accepted  or  rejected  by 
commercial  newspapers  operating  in  the 
same  community."  He  adds.  "A  certain 
degree  of  control  would  seem  to  lie  with 
the  administration  in  prohibiting  certain 
classes  of  advertising,  such  as  liquor,  bar 
advertising." 

Storms  erupted  on  several  campuses 
over  the  publication  of  Gallo  w  ine  ads  in 
the  Dai/y  Pioneer  on  the  Hayward  cam¬ 
pus.  which  led  to  resignation  of  the 
editor  and  seven  of  his  staff  (E«&P. 
June  26.  pg  12).  At  Humboldt  State,  the 
Lumberjack  staff  has  been  stirring  with 


some  members  anxious  of  editorially 
supporting  or  opposing  otT-campus  is¬ 
sues  and  candidates. 

Howard  Gilstrap.  attorney  for  the 
chancellor's  office,  advises  the  board 
that  Title  Five  of  the  Educational  Code 
seems  to  prevent  student  newspapers  as 
such  from  taking  such  editorial  stands, 
but  it  "does  not  prohibit  individual  stu¬ 
dents  from  exercising  First  Amendment 
rights  in  voicing  personal  opinions." 

• 

Toronto  Star  plans 
26  roto  specials 

The  Toronto  Star,  building  on  the  suc¬ 
cess  of  its  special  magazine  sections  on 
the  Olympics  and  the  recent  Canada  Cup 
world  hockey  series,  is  expanding  its 
schedule  of  rotogravure  sections  for  the 
coming  year. 

Lionel  Mohr,  vicepresident,  market¬ 
ing.  says  the  newspaper  plans  26  color 
magazine  sections  on  special  interest 
subjects  during  the  coming  year.  The 
Star  published  1 1  such  sections  in  the 
past  year. 

"The  Olympics  section,  which  ran  in 
the  Saturday  paper,  resulted  in  an  extra 
sale  of  more  than  60.000  papers  and 
World  Hockey,  which  ran  Thursday, 
sold  more  than  .‘>0.000  extras."  says 
Mohr. 

Another  special,  on  the  opening  of  To¬ 
ronto's  CN  Tower,  the  world's  tallest 
free-standing  structure,  also  had  an  extra 
sale  of  more  than  50,0CK)  copies. 

Among  subjects  scheduled  for  coming 
months  is  a  special  on  spring  fashion  and 
beauty.  Other  color  magazine  sections 
w  ill  he  devoted  to  boating,  winter  sports, 
home  furnishings,  motoring,  travel  and 
the  theatre. 
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The  safety  of 
33^0600 square  miles  of 
America^  coastal  waters, 
all  major  ports  and  our 
inland  waterways 
is  the  responsibility  of  a 
group  of  peopfe 
that  wouldn’t  even  fill 
\bnkee  Stadium. 

The  Coast  Guard’s  job  is  that  helps  us  locate  oil  spills  Finally,  the  Coast  Guard 

big.  And  growing  every  day.  and  track  down  the  offending  will  be  overseeing  and  en- 

The  men  and  women  in  the  vessels  that  cause  them.  We  forcing  adherence  to  the  new 

Coast  Guard  are  equal  to  the  even  get  in  on  the  clean-up  200  mile  fishery  conservation 

task.  But  all  too  often  the  job  from  time  to  time.  And  if  zone.  One  more  part  of  the 

they  do  goes  unnoticed.  waterfowl  and  finned  inhabi-  good  job  we  do. 

Saving  lives  is  a  tradition  tants  of  the  sea  could  talk,  our  Quietly, 

with  the  Coast  Guard.  It’s  the  conservation  efforts  would  be  We’re  a  small  service  with 

one  thi ng  we  do  that  everybody  wel l-known  worldwide.  a  big  service  to  perform,  but 

knows  about.  Probably  because  As  vessel  traffic  in  major  we’re  not  complaining, 

the  3000  or  so  people  we  ports  increases,  so  does  our  What  we  really  want  to  do 

rescue  every  year  tell  that  job  in  safely  guiding  ships  out  is  put  out  the  good  word  about 

story  for  us.  But  there  are  other  to  sea  and  in  from  it.  We’re  the  Coast  Guard  to  young 

missions  the  Coast  Guard  is  designing,  installing  and  people  who  can  help  us  do  our 

equally  dedicated  to.  And  operating  innovative  vessel  good  work.  Because  we  need 

performs  equally  well.  traffic  systems.  And  with  them,  more  of  them  to  help  us  do  it. 

The  Coast  Guard  is  the  we’re  significantly  improving  So  the  next  time  you  hear  about 

watchdog  of  our  maritime  the  capability  of  our  ports  to  something  new  that  we’re 

resources.  We  have  sophisti-  safely  accommodate  growing  doing,  you  may  even  want  to 

cated  monitoring  equipment  maritime  commerce— com-  pass  it  on  yourself. 

merce  necessary  to  fuel  our 
nation’s  economy.  Increased 
inspections  of  foreign  and 
domestic  vessels  in  our 
coastal  waters  has  added  yet 
another  dimension  as  our 
responsibility  for  intercepting 
narcotics  smugglers  expands. 

The  Coast  Guard. 
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A  Classified  Manager  Comments  On  The  Harris  2500 


"Classif  led  Unease 
is  up  13%.  Error  rates 
are  down  20%  -  even  with 
more  iiberai  make-goods. 
Production  has  been  haived. 

And  the  same  six  people  do  it  all.** 

-  Lee  A.  Huenneikopf 
Classified  Ad  Manager 
Springfield  News  &)  Sun 

The  six  classified  adtakers  at  the  47,500- 
combined  circulation  Springfield  (O.)  News 
et)  Sun  always  worked  hard.  They  still  do  — 
but  now  they  get  a  lot  more  done  and 
"are  more  professional  and  conscientious," 
says  Lee  Huennerkopf,  classified  ad  man¬ 
ager  of  the  morning,  evening  and  Sunday 
newspapers. 

The  reason:  A  copy  processing  system. 

Using  the  system's  input  terminals,  the  ad¬ 
takers  accept,  compose  and  proofread  each 
ad  right  on  the  screen.  The  ad  is  then  ap¬ 
proved  by  the  customer,  billing  information 
captured,  and  the  entire  transaction  sent 
electronically  to  a  master  Harris  2550  con¬ 
troller.  At  the  end  of  each  day,  the  system 
sorts  the  ads  alphabetically  and  by  edition; 
prepares  detailed  accounting  reports  by  clas¬ 
sification,  type,  expiration  and  sales  person; 
and  then  electronically  transmits  finished 
copy  to  Harris  TxT  typesetters  which  pro¬ 
duce  camera-ready  galleys. 

Data  is  keyboarded  just  once.  Hand¬ 
sorting  by  frames  is  eliminated.  Manhours 
per  page  have  already  been  reduced  by  30  per 
cent,  a  reduction  that  will  shortly  reach  50 
per  cent,  according  to  production  manager 
Lamed  Snow.  And  the  composing  room 
workforce  has  been  cut  from  76  to  53 
persons. 

The  Harris  2500,  in  addition,  has  given 
substantially  improved  copy  control  to  the 
48  editors  and  reporters  in  the  News  et)  Sun 


newsroom.  It  has  allowed  the  Cox  newspa¬ 
per  to  store  automatically  its  four  AP  wire 
lines  and  the  Cox  News  Service  line  for  rapid 
copy  recall,  editing  and  merging.  Even  its 
display  advertising  is  produced  more 
efficiently. 

Hams  2500  flexibility 
can  provide  the  same  benefits 
to  almost  any  neurspaper. 

The  experience  of  the  Springfield  daily  is 
not  uncommon.  Today,  copy  processing  sys¬ 
tems  are  reducing  costs  and  boosting  pro¬ 
ductivity  and  editorial  standards  at  news¬ 
papers  around  the  world. 

When  it  comes  to  picking  a  copy  process¬ 
ing  system,  more  newspapers  have  chosen 
the  Harris  2500  than  any  other  system.  Be¬ 
cause  with  Harris,  there  is  more  to  choose 
from.  Four  controllers  that  can  handle  the 
work  of  a  small  weekly,  or  the  massive  de¬ 
tails  of  the  largest  metropolitan  daily.  A 
variety  of  terminals.  Unique  area  composi¬ 
tion  subsystems.  A  broad  range  of  photo¬ 
typesetters.  And  customized  service  and 
support  programs  that  simplify  the  start-up 
and  assure  the  increasing  productivity  gains 
that  every  newspaper  needs. 

The  Harris  2500:  the  one  system  that  does 
it  all.  From  Harris:  the  one  company  that 
makes  sure  it  all  gets  done. 


HARRIS 


COMMUNICATIONS  AND 
INFORMATION  HANDLING 


Harris  Corporation,  Composition  Systems  Division, 

2140  Troutman  Boulevard,  Melbourne,  Florida  32901  (305)  727-4790 


Bob  Eddy,  former  editor  and  publisher 
of  the  Hartford  (Conn.)  Courant — to  vis¬ 
iting  associate  professor  in  the  S.  1.  New- 
house  School  of  Public  Communications, 
Syracuse  University.  Eddy  retired  in 
1974  from  the  Courant  and  last  year 
served  as  a  Eulbright  lecturer  in  jour¬ 
nalism  at  four  universities  in  India  and 
then  taught  at  the  University  of  Nebras¬ 
ka.  Omaha. 

*  *  * 

Ray  Newton,  a  member  of  the  North¬ 
ern  Arizona  University  faculty  for  three 
years — to  chairman  of  the  journalism 
program  following  retirement  of  Robert 
M.  Cooley. 

Terry  Schick,  formerly  publisher  of  the 
Arizona  Daily  Sun — to  instructor  of  jour¬ 
nalism  and  editor  of  the  laboratory  news¬ 
paper.  Jane  Delaney,  formerly  at  South¬ 
ern  Illinois  University — to  instructor  of 
journalism. 

*  *  * 

Roscoe  C.  Born,  vice  editor  of  the  Na¬ 
tional  Observer — served  as  editor-in¬ 
residence  this  past  week  at  the  University 
of  Kansas  William  Allen  White  School  of 
Journalism.  The  visit  was  in  conjunction 
with  Kansas  Editors'  Day  at  the  univer¬ 
sity.  Born  is  a  graduate  of  the  school. 

*  *  * 

Jonathan  S.  Bor.  acting  editor  of  the 
Milihrook  (N.Y.)  Round  Table  for  three 
months — named  editor. 

*  *  * 

Thomas  B.  Morg  an — resigned  as  editor 
of  the  Villafie  Voice,  Greenwich  Village, 
to  begin  his  own  publishing  venture  in  the 
weekly  national  magazine  field  after  13 
months  at  the  Voice.  As  announced 
previously,  managing  editor  Marianne 
Partridge  moves  to  editor. 

♦  *  * 

David  Hardin,  from  Nashville  Banner 
news  editor  to  editorial  page  editor.  He 
succeeds  Pinckney  Keel,  who  moved  to 
associate  editor  of  the  new  “Weekender 
Lifestyles”  section.  Also,  Don  Grant — 
named  news  editor  and  Mike 
McGehee — assistant  news  editor. 


KEEP  TOORSELF  UP-TO-DATE  WITH  WHAT 
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Marva  Shearer,  first  American 
woman  reporter  allowed  into  Tibet  by 
the  Chinese  since  1951,  is  shown  with 
the  Chinese  AAo  Yo  Chen  of  the 
Chinese  foreign  office  information  de¬ 
partment.  She  was  allowed  in  for 
Parade  Magazine. 

Avis  Green  Tucker,  publisher  of  the 
Warrensburg  (Mo.)  Daily  Star- 
Journal — named  to  the  new  Missouri 
Public  Defender  Commission. 

*  +  * 

.  Thomas  Hooker,  circulation  manager 
of  the  Philadelphia  Bulletin — retired  after 
having  been  with  the  newspaper  since 
1946. 

*  *  * 

Charles  Oremland,  from  assistant 
manager  to  manager  of  the  dispatch  de¬ 
partment,  Passaic  (N.J.)  Herald-News. 

♦  *  * 

George  1.  Eischer.  formerly  director  of 
data  processing  for  Landmark  Communi¬ 
cations.  Inc. — to  president  of  Seaboard 
Systems  Inc.,  Virginia  Beach,  Virginia. 

*  4:  i4c 

Eranklin  W.  Rowland — joined  the  De¬ 
troit  sales  staff  of  Newhouse  News¬ 
papers.  He  was  senior  salesman  with 
Scripps-Howard.  Detroit  office. 

*  ♦  * 

Charles  Craef,  managing  editor  of  the 
Brazil  (Ind.)  Times — appointed  to  newly 
created  position  of  home  secretary  to  the 
Indiana  University  Varsity  Club.  Crabb, 
an  I.U.  journalism  graduate  in  1973  was 
wire  editor  of  the  Terre  Haute  (Ind.) 
Tribune  before  assuming  the  Brazil  post. 
*  *  « 

Ronald  Kotulak,  Chicago  Tribune 
science  editor — named  winner  of  the  an¬ 
nual  Lifeline  Award  of  the  American 
Health  Eoundation  for  a  series  titled 
“The  Good  Life:  It  Can  Kill  You.” 

*  *  * 

Erank  Huelin,  Halifax  Chronicle- 
Herald  and  Mail  Star — elected  president 
of  the  Canadian  Circulation  Managers 
Association. 

♦  * 

Bob  Tennant — named  sports  editor  of 
sister  newspapers,  the  Wildwood  (N.J.) 
Leader  and  the  County  Gazette,  Cape 
May.  He  was  sportswriter  for  the  Dela¬ 
ware  County  Daily  Times,  Upper  Darby, 
Pa. 


Newspeople 


ADVISING  THAT  NEWSPAPERMEN 
RE-DEDICATE  themselves  to  the  fine 
art  of  newspapering,  GEORGE  E. 
CONNELL  laments  that  newspapering 
doesn’t  seem  to  be  as  much  fun  as  it 
once  was. 

Connell  is  general  manager  of  the 
Manchester  (N.H.)  Union  Leader  and 
the  New  Hampshire  Sunday  News  and 
during  a  celebration  of  his  30th  an¬ 
niversary  with  the  Loeb  papers,  he 
said  that  part  of  the  fun  has  gone  out 
of  newspapering  because  of  the  lack 
of  competition.  At  the  same  time, 
that’s  one  of  the  biggest  problems, 
Connell  contends.  “For  without  com¬ 
petition,  without  another  paper  look¬ 
ing  over  our  collective  shoulder,  we 
tend  to  become  complacent  in  our 
work,  and  this  could  spell  untold  trou¬ 
ble  for  papers  in  the  future  .  .  . 

“It  is  time  ...  to  perpetuate 
newspapering  by  doing  a  far  better  job 
in  covering  the  news  than  other  com¬ 
peting  media.  If  we  fail,  newspapers 
could  become  a  relic  of  the  past.” 

Publisher  William  Loeb  presented 
Connell  with  a  $500  check,  marking 
his  30  years  of  service. 

*  *  ♦ 

MARVA  SHEARER  got  to  enter  Tibet 
September  20  with  former  Defense 
Secretary  James  Schlesinger’s  party 
after  her  husband.  Parade  magazine 
editor-at-large,  Lloyd  Shearer,  was  re¬ 
fused  entry  by  Chinese  authorities. 
Lloyd  didn’t  get  in  because  Chinese 
doctors  said  a  “deviation”  in  his  elec¬ 
trocardiogram  made  it  "inadvisable” 
for  him  to  tour  in  the  Tibetan  altitudes 
which  range  from  twelve  to  twenty- 
four  thousand  feet. 

The  Schlesinger  party  had  been  in 
cold-storage  in  Kweilin  in  Southern 
China  awaiting  flight  into  Tibet  until 
the  Mao  Tse-tung  mourning  period 
ended.  Then  the  Chinese  insisted  that 
the  group  rest  the  first  day  in  the 
capital  of  Lhasa  to  acclimate  to  the 
altitude  of  the  highest  plateau  on 
earth. 


Ralph  Gibson — appointed  circulation 
manager  of  the  Miami  (Fla.)  Herald  in 
Palm  Beach  County,  replacing  Robert 
Harest. 

♦  *  ♦ 

Victor  Bienstock,  retired  executive  of 
the  Jewish  Telegraph  Agency  and  editor 
of  Jewish  Week  &  American 
Examiner — has  resumed  his  journalism 
career  as  columnist  on  general  affairs  in 
the  Boca  Raton  (Fla.)  News. 

♦  *  ♦ 

Curtis  A.  Babc(x:k — named  managing 
editor  of  the  Colorado  Springs  Sun.  He 
has  been  with  the  San  Diego  (Calif.) 
Evening  Tribune. 
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in  the  news 


CLAYTON  KIRKPATRICK,  editor 
and  vicepresident  of  the  Chicago 
Tribune,  will  be  a  member  of  the  U.S. 
delegation  to  the  General  Conference 
of  the  United  Nations  Educational, 
Scientific  and  Cultural  Organization  in 
Kenya,  October  26-November  30. 
Kirkpatrick  was  appointed  by  Presi¬ 
dent  Ford  after  ANPA  urged  that  a 
newspaper  executive  be  included  in 
the  delegation  to  help  fight  an  effort 
by  governments  to  influence  and  con¬ 
trol  the  press. 

★  *  ★ 

EDWARD  L.  GAYLORD,  president 
of  the  Oklahoma  Publishing  Company 
and  editor/publisher  of  the  Oklahoman 
and  Times  responded  to  tributes  and 
thank-yous  during  the  recent  dedication 
ceremonies  for  the  1.2  million  dollar  Ed¬ 
ward  L.  Gaylord  Activity  Center  at  the 
Oklahoma  Christian  College.  Gaylord 
proudly  declared  that  OCC  is  the  best 
small  college  in  America  and  is,  he  said, 
“the  only  small  college  1  know 
of  .  .  .  that  stands  up  for  America, 
fights  for  America  and  stands  up  for  free 
enterprise.” 

Guest  speaker  for  the  occasion  was 
PAUL  MILLER,  a  former  Oklahoman 
now  chairman  of  Gannett  Co.  and  of  the 
Associated  Press.  Miller  took  occasion 
to  note  that  while  some  colleges  are  pro¬ 
ducing  “functional  illiterates”  who  have 
no  solid  grounding  in  any  field,  a  “back 
to  basics”  approach  is  being  provided  by 

OCC.  ,  ,  , 

*  *  * 

HE'S  NUMBER  10,000— Down  in 
Reston,  Virginia  at  the  American  Press 
institute,  WILLIAM  R.  SANDERS 
signed  in  as  the  10,000th  newspaper  staff¬ 
er  to  attend  one  of  the  on-going  semi¬ 
nars.  Sanders,  retail  advertising  manager 
of  the  Johnstown  (Pa.)  Tribune- 
Democrat,  arrived  for  the  advertising 
executives  seminar  which  opened  the 
third  year  of  API  in  its  new  building  since 
moving  from  Columbia  University  cam¬ 
pus  in  1974. 

— by  Lenora  Williamson 


Robert  N.  Buckler,  former  metro  cir¬ 
culation  manager  of  the  Columbus  (Ga.) 
Ledger  and  Enquirer — to  the  Hollywood 
(Fla.)  Sun-Tattler  as  circulation  director. 

*  ♦  ♦ 

Gerald  B.  Jordan,  Kansas  City  Star 

sports  writer — named  editorial  writer. 

♦  ♦  * 

William  F.  Asbury — appointed  assis¬ 
tant  managing  editor  of  the  Seattle  Post- 
Intelligencer.  Asbury  joined  the  paper  a 
year  ago  as  news  editor.  Previously  he 
was  editor  of  the  Walla  Walla  (Wash.) 
Union-Bulletin  and  editor  and  publisher 
of  the  Paso  Robles  (Calif.)  Daily  Press 
and  managing  editor  of  the  Bremerton 
(Wash.)  Sun. 
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Pete  Pence,  former  city  editor  of  the 
Albuquerque  Tribune  and  press  secretary 
to  former  governor  Bruce  King — to  the 
Santa  Fe  (N.M.)  New  Mexican  as  city 
editor. 

*  *  * 

Alan  Jeffrey  Cohane — to  sports  editor 
of  the  Trinidad  (Colo.)  Chronicle-News 
from  sports  editor  of  the  Antelope  Valley 
Press,  Los  Angeles  (Calif.)  County. 
Cohane  replaces  Ed  Swartley,  who 
moved  up  to  editor. 

*  *  * 

Robert  J.  Hall — named  treasurer  and 
controller  of  Philadelphia  Newspapers, 
Inc.,  which  publishes  the  Inquirer  and 
Daily  News.  Hall  succeeds  M.  Robert 
DeLaney,  who  is  leaving  to  join  the 
Chicago  Tribune,  where  he  will  be  chief 
financial  officer.  Hall  joined  the  Inquirer 
and  Daily  News  in  1973  as  controller. 

*  ♦  ♦ 

William  Graf,  former  television  and 
radio  newsman — to  teach  courses  in 
radio  and  television  and  head  student- 
produced  cable  television  system  as  fa¬ 
culty  member  of  the  Kansas  State  Uni¬ 
versity  department  of  journalism  and 
mass  communications. 

*  *  3|C 

Edmund  C.  Arnold,  formerly  on  the 
journalism  staff  at  Syracuse 
University — to  the  Virginia  Common¬ 
wealth  University,  Richmond,  faculty. 

9k  * 

Michael  Steinberg,  Boston  Globe 
music  critic  since  1964 — resigned,  effec¬ 
tive  October  1 ,  to  join  the  staff  of  Boston 
Symphony  Orchestra  as  editor  of  pro¬ 
gram  book  and  newsletter. 

*  *  * 

Randall  Howell,  former  managing 
editor.  National  Home  Center  News, 
New  York — appointed  general  manager 
and  editor  of  Oahe  Newspaper  Corpora¬ 
tion,  publisher  of  weeklies  serving  cent¬ 
ral  South  Dakota  ranch  and  farm  land. 

9k  9k  9k 

Robert  W.  Vivian — promoted  to  man¬ 
aging  editor  of  Palm  Springs  Life 
magazine.  Vivian  succeeds  Pat  Phillips 
Oliver  who  has  been  granted  a  leave  of 
absence.  Vivian  has  been  associate  and 
contributing  editor  and  has  also  been 
public  relations  director  for  Milton  W. 
Jones  Advertising  and  Public  Relations 
Agency  and  is  a  former  Palm  Springs 
bureau  chief  for  the  Riverside  (Calif.) 
Press-Enterprise. 

9k  9k  9k 

E.  P.  Boyle,  publisher  of  the  Derrick, 
Oil  City,  Pa. — elected  a  trustee  of 
Chautauqua  Institution,  Chautauqua, 
N.Y. 

9k  9k  :k 

Robert  Rendon — to  advertising  man¬ 
ager  of  the  Benton  County  (Bentonville) 
Democrat. 

9k  9k  9k 

William  H.  Wood,  city  hall  reporter — 

to  sports  editor  of  the  Norfolk  (Va.) 

Ledger-Star,  succeeding  Turner  Dozier, 
now  chief  of  the  copy  desk. 


Charles  W.  Gusewelle,  editorial  wri¬ 
ter,  Kansas  City  Star — named  foreign 
editor  of  Star. 

9k  *  9k 

William  K.  Diehl,  executive  editor  of 
the  Culpeper  (Va.)  Star-Exponent — to 
editorial  page  editor  of  the  Lynchburg 
(Va.)  Advance. 

9k  9k  9k 

Max  Veale,  managing  editor  of  the 
Boca  Raton  (Fla.)  News  since  January 
1974 — to  executive  business  editor  of  the 
Miami  Herald.  He  moved  to  Boca  Raton 
from  the  Charlotte  i'N.C.)  News  where  he 
was  state  editor  and  political  writer. 

9k  :k  9k 

Sid  Scott,  formerly  creative  coor¬ 
dinator,  promotion  department,  Peoria 
Journal  Star — joined  Tazewell  Publish¬ 
ing  Co.,  Morton,  III.  as  customer  service 
manager  of  the  five  weekly  and  one  twice 
weekly  newspaper  group. 

9k  9k  9k 

Richard  A.  Hughes,  assistant  news 
editor  and  business  writer  for  UPI  in 
N.Y. — appointed  New  Jersey  editor. 
James  Welch,  former  managing  editor, 
Salem  (Ore.)  Capital  Journal — 
appointed  regional  executive  for  UPI  in 
San  Francisco. 

9k  9k  :k 

Phil  J.  Record,  evening  edition  city 
editor  and  a  Fort  Worth  Star-Telegram 
staffer  for  22  years — named  managing 
editor  of  the  Morning  and  Evening 
Star-Telegram. 

9k  9k  9k 

John  Bell — appointed  executive 
editor  of  the  National  Enquirer.  Bell,  a 
former  freelance  journalist  in  Britain, 
joined  the  Enquirer  as  an  assistant 
editor,  and  was  promoted  to  general 
editor  in  late  1975,  then  assistant  execu¬ 
tive  editor  in  January,  1976.  As  execu¬ 
tive  editor.  Bell  will  direct  and  oversee 
the  worldwide  operations  of  the  editorial 
department. 

9k  9k  9k 

Brian  Dickinson,  assistant  chief  edito¬ 
rial  writer  and  columnist  for  the  Provi¬ 
dence  (R.I.)  Journal  and  Evening 
Bulletin — one  of  three  American  jour¬ 
nalists  chosen  by  the  American  Council 
on  Germany  to  observe  the  national  elec¬ 
tion  campaign  in  West  Germany.  He  is 
spending  three  weeks  in  West  (Germany 
on  a  John  J.  McCloy  Fellowship  to  fol¬ 
low  campaigns  for  the  national  voting 
Oct.  3. 
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Editor  slain 
while  serving 
legal  papers 

Frederick  Johnston.  28.  assistant  city 
editor  of  the  Ventura  (Calif.)  Star  Free 
Press,  was  shot  four  times  in  the  back 
and  killed  September  13  while  serving 
legal  papers  in  a  child  custody  case  in¬ 
volving  his  two-year-old  godchild. 

The  man  who  allegedly  shot  the 
newsman  is  still  being  sought  by  law  en¬ 
forcement  officials.  Sheriff  s  deputies  is¬ 
sued  an  all-points  bulletin  for  the  alleged 
killer.  Ruben  Johnson.  33.  of  Santa  Pau¬ 
la.  Calif,  who  is  the  father  of  the  child. 

The  shooting  occurred  outside  the  De¬ 
partment  of  Employment  office  in  the 
community  of  Firestone  Park,  just  north 
of  Watts  in  the  Los  .Angeles  area. 
Johnston  had  reportedly  gone  there  with 
the  child's  aunt.  Lorraine  Acosta.  23. 
after  receiving  a  tip  Johnson  would  be 
there  to  pick  up  an  unemployment 
check. 

Johnston  got  involved  in  the  custody 
case  about  two  weeks  ago  when  Johnson 
allegedly  took  the  child.  Estevan 
Johnson.  2.  from  Mrs.  Herrera's  home 
without  permission  and  returned  to  the 
Los  .Angeles  area. 

Mrs.  Herrera  and  Mrs.  Acosta  are  sis¬ 
ters.  and  Mrs.  .Acosta  is  a  sister-in-law  of 


Nancy  Acosta,  a  secretary  at  Vetco  and 
Johnston's  fiance.  The  two  had  planned 
to  marry  later  this  year  and  had  recently 
bought  a  condominium  in  Oxnard. 

After  the  boy  was  taken,  Johnston  re¬ 
portedly  tried  without  success  to  have 
the  boy's  father  arrested  for  child  steal¬ 
ing. 

Johnston  then  reportedly  obtained  a 
w  rit  of  habeas  corpus  in  hopes  the  court 
would  establish  custody  of  the  child.  It 
was  that  writ  that  led  Johnston  and  Lor¬ 
raine  Acosta  to  the  area  where  the  shoot¬ 
ing  occurred. 

Johnston  joined  the  Star  Free  Press  in 
1973  as  a  copy  boy  and  intern,  and  was 
prom.oted  to  assistant  city  editor  in  April. 
Johnston  was  a  familiar  figure  to  many 
county  officials  and  employes.  Mayor 
Eugene  Kountz  adjourned  the  Ventura 
City  Council  meeting  on  September  13  in 
Johnston's  honor.  Johnston's  father,  a 
Ventura  lawyer,  is  a  former  city  coun¬ 
cilman.  ^ 

Anti-vice  campaign 

The  Detroit  News  is  publishing  the 
names,  ages  and  addresses  of  convicted 
prostitutes  as  well  as  men  convicted  of 
consorting  with  prostitutes.  The  listing 
is  published  in  Wednesday  and  Sunday 
editions.  It  is  believed  that  identifying 
Johns  and  prostitutes  in  the  newspaper 
will  cause  their  embarrassment  and  help 
put  an  end  to  a  practice.  Martin  S. 
Hayden,  editor  of  the  News.  said. 


Automated  editing 
system  purchased 

Minneapolis  Star  and  Tribune  Com¬ 
pany  signed  a  contract  on  September  18. 
1976  for  the  purchase  of  two  Atex  9(X)0 
Dual  Editorial  Systems  and  four  Atex 
9000  Reporter  Input  Systems. 

The  installation  is  scheduled  to  begin 
December.  1976.  and  will  include  a  total 
of  nine  CPU's  and  132  video  display  ter¬ 
minals.  The  Atex  systems  feature  redun¬ 
dant  data  base  storage  for  extreme  relia¬ 
bility.  On-Line  OCR  Input.  Direct  Wire 
Service  Input.  Remote  Terminal  Input, 
and  an  On-Line  Phototypesetter  Output. 
Standard  Atex  Software  will  be  utilized 
throughout. 

Atex  is  a  privately-owned  manu¬ 
facturer  in  Bedford,  Mass. 

Baldwin  rejoins 
L.A.  Herald-Examiner 

Robert  H.  Baldwin  has  rejoined 
Hearst  Newspapers  as  national  advertis¬ 
ing  manager  of  the  Los  Anj^eles  Herald- 
Examiner.  Baldwin  replaces  James 
Pounds,  w  ho  joined  Gannett  Advertising 
Sales  recently.  His  previous  association 
with  the  Herald-Examiner  was  in  the 
display  ad  department.  He  left  to  serve 
as  store  manager  clothing  buyer  for 
Desmond’s,  a  specialty  clothing  outlet. 
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SAVE  MONEY  -SAVE  TIME 


THE  SMITH  DAMPENER  SYSTEM  IS  THE  MOST  ECONOMICAL  DAMPENER  SYSTEM  ON 
THE  MARKET  TODAY. 

OFFERING  YOU  EASY  CONTROL  FOR  OPERATOR  CONVENIENCE.  ABSOLUTE  ZONED 
MOISTURE  CONTROL  ACROSS  THE  WEB,  RAPID  CLEANUP,  LESS  WASTE,  REDUCED 
DOWNTIME  AND  LITTLE  MAINTENANCE  WITH  UNSURPASSED  PRINTING  RESULTS. 

THE  SMITH  DAMPENER  SYSTEM  IS  THE  DI-LITHO  SYSTEM  FOR  YOU. 
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CALL  OR  WRITE  TODAY. 


PHONE:  (913)  8884)695 
TELEX; 42516 
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But  there  are  a  few  differences  we’d 
like  to  point  out.  Differences  you 
can  measure.  In  a  lot  of  important 
areas.  Differences  that  can  really 
add  up.  Especially  in  the  long  run. 

OuaffiMl  fleets  can  oount 


If  you  have  ten  or  more  registered 
cars  or  trucks 

and  enroll  in  S')  V 

Chrysler’s 


Every  Dodge  Truck  engine  has 
premium  design  features  for  long 
life.  An  Electronic  Ignition  System 
for  quick,  sure  starts  to  help  you 
keep  deliveries  on  schedule. 


chase  Pro¬ 
gram,  we’ll  give  you  a  $250  fleet 
allowance  for  eve^  new  Dodge 
medium  you  buy.  Contact  any 
Chrysler  rieet  office  for  details. 

Dodge  medums  measure 
up  to  yournaede  wfMi  a 
fful  ine  of  trucks  on  eight 


.  boxes.  And  medium-duty  KaryVans 
with  great  big  12-  to 
22-foot-long  boxes. 

Dody  tnicks 
gat  it  where 

SA  A  POOOUCT  OF 

IV  cHnmM  conaonimoiii 


The  360-3  V8. 

Leave  it  to  Dodge  to 
offer  a  proven  v  8 
that’s  just  the  right 


size  for  hauling 
medium-duty  loads. 
HHL-lZHi  An  efficient  design 
gives  you  less  downtime.  And  that 


Advertising 

Local-national  rates  hit 


Are  newspapers  taking  the  new  Na¬ 
tional  Airlines  advertising  campaign 
(“Take  me.  I'm  yours!'*)  too  literally? 

National's  vicepresident  for  advertis¬ 
ing  and  sales  promotion.  Armand  G. 
Arel.  intimated  that  he  thought  so  in  talk 
to  Florida  New'spaper  Advertising 
Executives  in  Key  Biscayne  September 
24.  He  referred  to  the  national-local  rate 
differentials. 

They  favor  the  new  competition  from 
charter  flights  with  which  the  big  air  car¬ 
riers  are  faced  due  to  a  Civil  Air  Board 
ruling.  Arel  said.  While  charter  flight  ads 
appear  in  some  newspapers,  often  along¬ 
side  National's  campaign  placed  by  the 
Ted  Bates  agency,  they  are  paying  a 
local  rate  and  National  is  billed  at  the 
higher  national  rate. 

While  hinting  that  National  is  being 
"taken"  by  the  newspapers'  rate  cards. 


will  a 

/  SUBSCRIPTION  TO  \ 

•  E&P  HELP  ME  GET  /  ,, . ,,  1 

BETTER  J0B?y  /  THAT'S  \ 

;  CLASSIFIED  . 

'  \INF0RMATI0N'\ 
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ORDER  YOUR  OWN  SUBSCRIPTION 


Arel  reminded  the  admen  from  about  60 
Florida  dailies  that  his  company  has  al¬ 
ways  been  a  major  space  buyer. 
“Newspapers,"  he  said,  “are  the  strong 
retail  arm  of  our  media  mix." 

The  “Take  me,  I'm  yours!"  slogan  is 
doing  very  nicely,  Arel  said,  but  it  was 
nearly  ruined  in  the  creative  stages  by 
gossip  that  women's  organizations  would 
advocate  a  boycott  of  the  airlines  as  a 
protest  of  sexist  promotion. 

It  wasn't  women's  lib  that  caused  Na¬ 
tional  to  shelve  its  “Fly  me"  campaign. 
Arel  said.  That  promotion  slogan, 
flaunted  since  1971  in  the  face  of  objec¬ 
tions  from  numerous  groups,  had  run  its 
course  and  National  marketers  decided 
to  try  a  new  one. 

Arel  complained  that  one  of  the  worst 
offenses  an  ad  salesman  can  commit 
against  a  good  account  is  to  spread 
rumors  and  “hot  information"  on  agency 
account  switches  and  personnel  shake- 
ups.  Such  reports,  he  said,  can  blunt  the 
effectiveness  of  a  campaign  before  it  gets 
off  the  drawing  board. 

In  the  case  of  the  new  Bates  campaign. 
Arel  said,  media  caused  some  damage  by 
describing  it  prematurely  as  a  “Take 
me!"  slogan,  leaving  out  the  "I'm  yours" 
part. 

Arel  admonished  the  ad  executives  to 
know  the  client's  business  when  they  call 
to  get  a  schedule;  to  be  brief  and  avoid 
chit-chat  with  a  busy  account  executive; 
to  deliver  what  you  promise;  and  be 
professional — “dress  to  fit  the  occasion; 
don't  come  in  looking  like  you  just  came 
off  the  golf  course." 

A  final  word  from  Arel.  who  is  a  veter¬ 
an  of  18  years  with  National  Airlines  in 
marketing  and  sales  promotion;  “If  you 
drink,  make  it  gin  not  vodka,  so  we'll 
know  you're  drunk  not  stupid." 

Cooped  up  co-op 


TODAY.  JUST  MAIL  THIS  COUPON. 

I  Editor  &  Publisher 

j  850  Third  Avenue,  New  York,  N.  Y.  1C022 

I  Gentlemen;  Please  start  my  subscription  now, 

I  addressed  to: 

I  Name  .  . 

■  Address  . 

J  City  . 

*  State  .  Zip  . 

I  Company . 

I  Nature  of  Business . 

I  d  My  remittance  is  enclosed. 

I  $15.00  a  year,  U.  S.  and  Canada;  all  other 
I  countries  $35.  a  year. 


The  simple  hyphen  has  become  a  po¬ 
tent  factor  in  selling  newspaper  advertis¬ 
ing.  Consider  the  two  common  four- 
letter  words — coop  and  co-op. 

In  the  terminology  of  a  man  from 
Georgia — where  poultry  is  bigger  than 
peanuts — opening  up  “coop"  to 
“co-op"  isn't  a  matter  of  chicken  feed, 
it's  a  way  to  feather  a  newspaper's  rev¬ 
enue  nest. 

Too  much  co-op,  says  William  O. 
Camp  of  the  Atlanta  Newspapers,  is 
cooped  up  The  incoming  president  of 
the  Newspaper  Advertising  Co-op  Net¬ 
work  (NACON)  spoke  to  100  members 
of  the  FNAE.  He  urged  them  to  set  up 
shop  with  people  and  data  to  tap  millions 
of  dollars  of  unspent  ad  funds  that  manu¬ 


facturers  make  available  to  retailers. 

“That's  un-advertising."  Camp  de¬ 
clared.  “And  we  have  a  co-opportunity 
to  increase  ad  income  by  25%. " 

Radio  and  television  are  cutting  in  and. 
Camp  added,  “the  shopping  papers  are 
giving  us  fits." 

Camp  suggested  that  the  admen  zero 
in  on  the  manufacturers'  front-line 
salesmen  in  their  areas  and  teach  them 
the  basics  of  newspaper  advertising  so 
they  can  become  an  extra  force  for  sell¬ 
ing  to  retailers. 

The  Atlanta  Journal  and  Constitution 
have  prepared  an  action  plan  that  in¬ 
cludes  a  special  co-op  rate  between  the 
national  and  the  local  rate — actually  it  is 
the  open  retail  rate.  The  papers'  national 
lineage  increased  20%  in  August  even 
while  co-op  linage  zoomed.  Camp  said. 
“So  don't  look  on  co-op  as  detracting 
from  national."  he  advised. 

To  help  retailers,  the  Atlanta  papers 
prepare  layouts  for  co-op  ads  and  supply 
them  to  the  manufacturers'  representa¬ 
tives.  Story.  Kelly  &  Smith  also  serves 
as  a  sales  arm  in  reaching  the  manu¬ 
facturers'  agents. 

Pointing  out  how  50%  or  more  of 
available  co-op  money  goes  unspent. 
Camp  related  how  he  saw  a  card  shop 
proprietor  toss  a  box  into  a  trash  bin  and 
noted  that  it  was  marked  “Norcross 
co-op  ad  material."  The  retailer  hadn't 
taken  the  time  to  see  how  it  might  have 
helped  his  business. 

In  contrast.  Camp  said  his  salesmen 
had  been  successful  in  lining  up  60  retail 
signatures  for  a  Wolverine  boot  ad  and 
had  converted  some  mobile  home  deal¬ 
ers  to  regular  retail  advertisers.  He  rec¬ 
ommended  a  Detroit  Free  Press  co-op 
mailer  as  an  effective  sales  piece. 

William  J.  Carmichael  of  Sales 
Management  magazine  emphasized  the 
need  to  make  manufacturers  familiar 
with  the  benefits  of  newspaper  advertis¬ 
ing.  Contacts  are  still  loo  few,  he  said, 
and  agency  involvement  is  too  low. 

In  a  recent  survey.  Carmichael  said, 
the  respondents  indicated  that  news¬ 
papers  are  No.  1  on  their  list  for  invest¬ 
ment  of  co-op  funds.  Radio,  catalogues, 
tv  and  magazines  follow. 

PR  associations 
to  consolidate 

The  7.500  member  Public  Relations 
Society  of  America  and  the  1,200 
member  National  Communications 
Council  for  Human  Services  have  set 
January  1.  1977  as  the  prospective  date 
of  consolidation. 

The  Council,  founded  in  1922,  is 
primarily  composed  of  public  relations 
directors  and  specialists  in  non-profit 
and  government  organizations  in  health, 
social  welfare  and  community  service. 
PRSA,  founded  in  1947,  is  the  largest 
organization  of  professional  public  rela¬ 
tions  practitioners  in  the  world. 
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Circulators 
double  as 
ad  salesmen 

The  Bristol  (Conn.)  Press  is  testing  a 
new  program  in  hopes  of  generating  addi¬ 
tional  revenues  for  the  paper. 

Under  the  program,  a  two-man  team  of 
circulation  manager  Charles  Poole  and 
assistant  general  manager  Joseph  Zerbey 
are  calling  on  prospective  advertisers 
hoping  to  generate  a  greater  usage  of 
preprint  inserts.  They  are  also  contacting 
product  brokers  in  an  attempt  to  work 
out  an  arrangement  under  which  the 
paper's  carriers  can  distribute  sample 
products  to  both  subscribers  and  non¬ 
subscribers  as  part  of  a  distribution  ser¬ 
vice. 

The  fact  that  the  paper's  advertising 
manager  is  not  involved  in  this  solicita¬ 
tion  of  the  preprint  business  is  not  a  put 
down  of  him.  said  the  paper's  general 
manager  Donald  Selina.  “We're  merely 
giving  him  assistance  where  he  hasn't 
had  any  before.”  Salina  said.  “If  the  ad 
manager  got  involved  in  this  project  he 
would  be  out  of  the  office  several  days  a 
week  and  we  are  not  willing  to  have  him 
out  that  much."  he  said.  “The  ad  man¬ 
ager  has  important  duties  to  peiform  in 
the  office.  If  we  were  a  larger  paper  we 
would  hire  a  full-time  person  to  sell  the 
preprints,  but  we  can't  afford  to  do 
that.” 

Salina  said  Poole  and  Zerbey  have 
called  on  about  eight  different  supermar¬ 
ket  and  discount  chains  thus  far  in  an  at¬ 
tempt  to  bring  in  new  preprint  business. 
He  said  the  duo  will  also  call  on 
magazines  and  brokers  of  product  manu¬ 
facturers.  “We  will  distribute  anything.” 
said  Salina.  “Magazines,  telephone 
books,  sample  products.” 

This  week  the  Press  carriers  will  dis¬ 
tribute  sample  packages  of  Glade  air 
freshener,  a  Johnson  &  Johnson  product, 
to  both  subscribers  and  non-subscribers, 
fhe  carriers  will  be  given  a  discount  on 
their  bills  or  be  paid  in  cash  for  the  deliv¬ 
ery  of  the  samples. 

Selina  said  Poole  was  selected  to  help 
sell  the  preprints  because  as  distribution 
manager  he  is  familar  with  the  various 
types  of  zoned  distribution  the  paper  can 
offer  to  advertisers. 

While  many  newspapers  have  expressed 
concern  about  becoming  merely  dis¬ 
tribution  outlets  for  preprints.  Salina  said 
in  order  for  newspapers  to  survive  they 
have  to  make  money.  “We're  not  forget¬ 
ting  that  we're  in  the  newspaper  busi¬ 
ness.”  he  said.  “But  the  circulation  de¬ 
partment  of  a  newspaper  is  in  the  dis¬ 
tribution  business  and  it  doesn't  hurt  to 
use  the  expertise  of  the  circulation  de¬ 
partment  to  improve  the  financial  stand¬ 
ing  of  the  paper.” 

Salina  said  there  is  a  trend  for  super¬ 


market  and  discount  chains  to  go  with 
more  preprints  and  his  paper  wants  to 
capture  some  of  the  revenues  of  this  type 
of  advertising.  “The  ideal  situation 
would  be  to  go  totally  with  ROP  ads.  but 
it  is  not  up  to  us  to  tell  the  advertisers 
how  to  advertise.”  he  said.  “We  are  a 
locally  owned  newspaper,  not  a  member 
of  a  big  group.”  “By  running  more  pre¬ 
prints  we  will  bring  additional  revenues 
to  the  paper  and  this  will  help  improve 
the  editorial  product.” 

Another  project  that  the  Press  started 
last  November  to  bring  in  additional  ad 
revenues  has  worked  out  well  thus  far. 
said  Salina.  That  is  the  weekly  Bristol 
Press  Trader.  The  Trader  is  a  weekly 


newspaper  that  has  seven  editions  and 
circulates  in  six  towns  surrounding  Bris¬ 
tol.  Each  edition  has  a  different  front 
page  containing  news  stories  of  local  in¬ 
terest.  The  internal  copy,  about  30-40% 
editorial,  consists  of  items  from  the  daily 
Bristol  Press  along  with  syndicated  fea¬ 
ture  stories. 

The  Bristol  Press  Trader  was  started 
to  combat  competition  from  a  weekly 
shopper.  It  is  being  used  to  offer  Press 
advertisers  a  broader  circulation  base 
around  Bristol  and  to  bring  in  additional 
revenues  to  the  Press.  Beginning  Oc¬ 
tober  4.  the  Trader  will  begin  running 
classified  ads  for  the  first  time. 


ONE  FOR  THE  MONEY 


-  the  Single -Copy 

Vending  Machine 

-  means  MORE  PROFITABLE 

STREET  SALES! 


The  DUTRO  VENDOR  is  an  effec¬ 
tive  merchandiser,  easy  for  custom¬ 
ers  to  use,  and  protecting  your  sales 
and  profits  in  these  seven  signifi¬ 
cant  ways; 

•  Heavy,  durable  cabinet  to  with¬ 
stand  weather,  prevent  theft,  re¬ 
sist  vandalism 

•  Inside  money  drawer  with  separ¬ 
ate  lock  and  key  to  protect  cash 

•  Locked-in  newspaper  compart¬ 
ment 

•Single  visible  copy,  displayed, 
which  drops  out  for  last  sale,  re¬ 
vealing  the  words  "Sold  Out" 
•Operating  handle  which  engages 
only  when  the  right  amount  has 
been  deposited  (Push-button  coin 
return  prevents  customer  dissatis¬ 
faction) 

•Quick,  convenient  loading;  no  ad¬ 
justment  necessary  for  varying 
number  of  pages 

•  Built  with  interchangeable  parts 
for  long-term,  easy  maintenance. 
Spare  parts  always  are  available 


Wise  investment:  By  eliminating  stolen  papers,  the  DUTRO 
VENDOR  changes  loss  to  profit. 

Easy  to  come-by:  Lease  each  DUTRO  VENDOR  for  about  half 
the  money  lost  by  the  average  newspaper  from  so-called  "honor 
racks"  ...  or  buy  DUTRO  VENDORS  outright. 

FOR  MORE  INFORMATION,  WRITE,  OR  CALL  COLLECT 

THE  DUTRO  COMPANY 

506  Foothill  Boulevard,  La  Canada,  CA  9101 1  •  Telephone  213/790-3285 
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Michael 
Novak 

The  Washington  Star  Syndicate  has 
launched  a  new  twice-weekly  column  by 
Michael  Novak,  who  will  be  commenting 
on  political,  social  and  economic  affairs. 
Novak,  the  author  of  15  books  ranging 
from  such  subjects  as  “The  Rise  of  the 
Unmeltable  Ethnics”  in  1972  to  “The 
Joy  of  Sports"  in  1976.  is  executive  di¬ 
rector  of  the  Ethnic  Millions  Political  Ac¬ 
tion  Committee.  His  teaching  career  has 
included  Harvard.  Stanford.  Union 
Theological  Seminary,  and  the  State 
University  of  New  York,  and  he  has 
been  a  political  speechw  liter  and  consul¬ 
tant. 

The  column  has  been  appearing  in  the 
Washinfiton  Slur  for  several  months  and 
for  syndication  is  in  75()-word  format  for 
Tuesdays  and  weekends.  Papers  already 
signed  include  the  Denver  Post,  Trenton 
(N.J.)  Times,  Chieago  Sun-Times,  De¬ 
troit  News,  Loufi  Island  Press,  Charlotte 
(N.C.)  News,  Florida  Times-Union, 
Miami  Herald,  Dayton  Herald,  Taeoma 
News  Tribune,  Charleston  (S.C.)  News 
and  Courier. 

♦  *  * 

The  economics  of  the  comics  will  be 
the  subject  for  discussion  during  the  Eall 
meeting  of  the  Newspaper  Comics 
Council  October  7  at  the  Museum  of  Car¬ 
toon  Art  in  Greenwich,  Connecticut. 

Daniel  Poole.  Washington  Star  feature 
editor,  will  succeed  cartoonist  Alfred 
Andriola  as  chairman  of  the  council  at 
that  time. 

*  *  * 

William  H.  Andrews,  48,  a  former  as¬ 
sistant  vicepresident  of  Universal  Press 
Syndicate  and  brother  of  the  syndicate 
co-founder  and  editor  James  E.  An¬ 
drews,  died  September  8  in  Westfield, 
Mass.  Andrews,  a  retired  U.S.  Army 
lieutenant  colonel,  was  the  first  fulltime 
salesman  employed  by  UPS  in  1970. 

(Continued  on  ne.xt  pa^e) 
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Pritchard 


Sheehan 


Picower 


Eour  associate  editors  at  King  Eea- 
tures  have  been  promoted  to  newly 
created  positions  of  senior  editors.  They 
are  Joan  O'Sullivan.  Warren  Picower. 
Tom  Pritchard  and  Tom  Sheehan. 

Sheehan,  who  joined  King  in  195.5  and 
has  been  associate  editor  since  197.5  will 
supeiA  ise  copy  control  operations  and  be 
editorial  liaison  with  the  production  de¬ 
partment.  He  is  also  puzzle  editor  and 
copy  desk  chief. 

O'Sullivan.  King's  women's  editor 
since  1966.  writes  "V\ omen's  Way."  a 
fi\e-a-week  column.  She  will  assume 
also  a  broader  supervisory  role  for  wo¬ 
men's  interest  columns. 

Picower  and  Pritchard  have  been  given 
additional  assignments  in  directing  gen¬ 


eral  text  features.  Picower  began  his 
career  at  Newsweek  and  has  been  a  man¬ 
aging  editor  of  Eawcett  Publishing  and 
executive  editor  and  vicepresident  of 
Tuesday  Publications.  He  joined  King  in 
1974. 

Pritchard  was  editor  of  the  Vernon 
(Conn.)  Journal-huiiurer  before  joining 
the  sy  ndicate  and  was  on  the  staff  of  the 
Hartford  (Conn.)  Times  and  the  Meriden 
(Conn.)  Journal  and  formerly  edited  and 
published  the  weekly  Wethersfield 
(Conn.)  Post. 


John  J.  Madigan.  manager  of  Business 
Wire's  Southern  California-Arizona  re¬ 
gion.  has  been  elected  a  vicepresident  of 
the  public  relations  news  release  service. 


BIG  READER  BONUS- FROM 
THE  DOUBLEDAY  SYNDICATE 


the  best  biographq 
f  now  available.” 

^  —Telford  Taylor 

A  new  generation  regards 
him  as  a  myth.  Another  re¬ 
members  him  as  a  monster. 

JohnToland  has  given  us  the 
terrifying  reality— in  the  defin¬ 
itive  biography  for  years  to 
come.  With  rare  photographs. 
FOR  IMMEDIATE  RELEASE: 
AVAILABLE  IN  5  OR  12  IN¬ 
STALLMENTS  FROM  THE 
DOUBLEDAY  SYNDICATE. 

Contact:  Carlos  Sandoval.  Mgr., 
k  245  Park  Ave.,  New  York 
1^10017.  (212)  953-4451. 


Aiitho'  < 


The  Doubleday  Syndicate  of  Double¬ 
day  &  Company,  Inc.  is  planning  seriali¬ 
zation  of  its  recently  published  book 
“Adolph  Hitler,”  a  major  biography  by 
the  Pulitzer  Prize  historian,  John  Toland. 

The  series  will  be  available  in  both  five 
and  twelve  parts  for  October  release  and 
includes  some  rare  photographs  uncov¬ 
ered  by  Toland  in  his  long  investigation 
of  Hitler's  life.  A  20-year  friendship  with 
Otto  Skorzeny,  Hitler's  favorite  com¬ 
mando.  brought  Toland  in  contact  with 
over  150  aging  ex-Nazis  from  Hitler's 
inner  circle. 

Toland  met  with  Hitler's  family  and 
personal  staff  including  chauffeur  Erich 
Kempka.  who  handed  the  author  his 
album  of  photographs.  Hitler's  secre¬ 
tary,  Gertraud  Junge,  shared  her  diary 
with  Toland.  The  author  first  wrote 
about  Hitler  in  the  best-seller,  “The  Last 
Hundred  Days.” 

He  got  a  Pulitzer  in  1970  for  “The  Ris¬ 
ing  Sun:  The  Decline  and  Fall  of  the 
Japanese  Empire.  1936-45.” 

*  *  ♦ 


Riki  Kane,  a  former  advertising  copy 
w  riter  and  a  graduate  of  the  University  of 
Florida's  College  of  Journalism,  cele¬ 
brated  reaching  KKFpaper  syndication  for 
her  “Wordy  Gurdy”  feature  recently. 
It's  a  rhyming  cross-word  and  reader 
participation  game  distributed  by  United 
Feature  Syndicate  for  the  past  10 
months. 

Riki  Kane  says  that  the  reader- 
participation  feature  is  probably  the 
single  most  important  reason  for  her  suc¬ 
cess.  She  invites  readers  to  submit  their 
own  Wordy  Gurdys  and  if  used  gives  a 
$10  reward  and  credit  line.  The  mail 
comes  from  people  eight  to  eighty  and 
sometimes  from  entire  school  class- 
'  rooms,  hospital  wards,  even  groups  of 

prisoners. 

There's  also  a  “Wordy  Gurdy”  in 
I  book  form  from  Charlton  Press  and  a 

television  show  is  in  production  for  the 
1977  season. 

*  *  * 

The  Los  Angeles  Times  Syndicate  is 
introducing  a  beauty  column  in  the  form 
of  a  comic  strip.  Titled  “How  to  be 
beautiful.”  The  feature  is  the  work  of 
Jennifer  Anderson,  who  writes  the  syn¬ 
dicated  column  “Ask  Jennifer”  (also  for 
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LAT),  and  Lois  Axeman,  who  started 
her  career  as  a  fashion  artist  in  Chicago 
and  has  illustrated  children’s  books. 

The  beauty  strip  first  appears  October 
4  on  a  three-a-week  schedule.  The  first 
two  strips  tell  the  reader  what  it’s  all 
about  and  introduce  a  continuing 
character — a  Yorkshire  terrier,  who  is 
the  one  irreverent  presence. 

♦  *  * 

The  Chicago  Tribune-New  York  News 
Syndicate  is  syndicating  Bruce 
McCabe’s  column,  “Lit’ry  Life” — an 
institution  in  Boston  where  it  was  started 
five  years  ago  in  the  Boston  Globe  by  the 
late  journalist,  George  Frazier.  McCabe 
took  over  the  column  two  years  ago  and 
expanded  the  regionally-oriented  column 
into  national  scope. 

Each  week  he  goes  through  about  100 
publications  ranging  from  Jack  &  Jill  to 
Sports  Illustrated  to  the  Atlantic 
Monthly  and  in  700  words  or  less  passes 
on  the  essence  of  what  he  thinks  is  worth 
reading. 

*  *  * 

The  October  4  issue  of  People 
Magazine  marks  the  first  time  that  the 
author  and  hero  of  a  new  comic  strip  has 
been  featured  by  a  national  magazine  on 
its  cover. 

The  cover  is  a  photo  by  Brian  Hammill 
of  Woody  Allen  and  superimposed  is  the 
comic  strip  version  of  Allen  for  “Inside 
Woody  Allen”  being  syndicated  by  King 
Features  and  first  appearing  in  over  200 
newspapers  the  week  of  October  4. 

Allan  Priaulx,  executive  editor  of  King 
Features,  says  that  the  Allen  strip  has 
the  biggest  start-up  list  of  any  comic  strip 
in  newspaper  history. 

The  multi-talented  star  of  films, 
movies  and  television  and  night  clubs 
and  director-producer  of  hit  shows,  is 
collaborating  with  cartoonist  Joe 
Marthen,  a  long-time  buddy,  is  doing  the 
strip  daily  and  Sunday. 

• 

Mail  delivery  planned 
by  Dayton  Newspapers 

Driver  employes  represented  by  Local 
957  of  the  International  Brotherhood  of 
Teamsters  struck  the  Dayton  Journal 
Herald  and  the  News  at  12:01  Sunday, 
September  20  over  a  new  contract  that 
expired  on  September  19,  1976. 

All  other  unionized  employes  are  cross¬ 
ing  the  picket  lines  and  reporting  for 
work. 

Until  further  developments  change  the 
situation  the  Journal  Herald  (a.m.  except 
Sunday)  will  publish  on  Monday,  Wed¬ 
nesday  and  Friday,  the  News  (evening 
and  Sunday)  on  Tuesday,  Thursday  and 
Saturday  with  the  Sunday  paper  tem¬ 
porarily  suspended. 

Distribution  is  made  by  trucking  pa¬ 
pers  to  the  post  office  which  delivers 
them  to  the  branch  offices.  There  the 
papers  are  picked  up  by  the  carriers. 


BILL  VAUGHAN  is  more 
than  merely  funny. 

His  SENATOR  SOAPER 
paragraphs  are  diamonds 
of  wit  and  philosophy. 

BILL  VAUGHAN’S  timely 
epigrams  grace  the  front, 
editorial  and  feature 
pages  of  America’s  most 
distinguished  newspapers 
(and  thousands  on  ^ 
thousands  of  office  ^ 
bulletin  boards). 

A  modern-day  classic! 

Six  times  a  week 

Scannable  (any  font).  Camera-ready, 
or  Eleetronic  Feed 

UNITED  FEATURE  SYNDICATE 
220  East  42nd  Street 
New  York,  N.Y.  10017 
(212)  082 -.{020 


Calling  a  spade 
a  spade... 


THE  ACES 

THE  ACES  have  been  the 
sensations  of  the  bridge 
world  year  after  year.  Their 
system  of  bidding  and 
playing  is  clear,  concise, 
and  aimed  at  the  average 
bridge  buff. 

Deal  the  best  to  your 
readers! 

Scannable  (any  font).  Camera-ready,  or 
Electronic  Feed 

UNITED  FEATURE  SYNDICATE 

220  Eaat  42nd  Street 
New  York,  N.Y.  10017 
(212)  6S2-3020 
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Ad  scene 

Deadlines  pushed  back 


“Mechanical  developments  have  led 
to  convenience  for  the  newspaper,  but 
inconvenience  for  the  advertisers.”  Wil¬ 
liam  Burmester.  classified  advertising 
manager.  New  Castle  News,  told  the 
30th  annual  classified  clinic  conducted 
by  Pennsylvania  Newspaper  Publishers 
Association  recently. 

Burmester  pointed  to  the  smaller  type, 
narrower  columns,  and  the  “dehumani¬ 
zation  of  the  ad  taking  process  because 
the  ad  takers  and  supervisory  personnel 
are  burdened  w  ith  the  care  and  feeding  of 
the  mechanical  marvels.” 

“Deadlines.”  he  noted,  “have  been 
steadily  pushed  back  although  one  would 
think  that  the  electronic  brains  could 
shorten  them.” 

From  a  9:30  a.m.  closing  for  the  same 
day’s  paper.  Burmester  said  his  paper 
has  gone  to  9:30  p.m.  the  previous  day. 
then  to  5  p.m.  to  4  p.m.  and  finally  to  12 
noon  two  days  before  publication  as  a 
result  of  its  automated  equipment. 

In  his  talk.  “Using  Rate  Leverage  For 
Building  Volume  and  Profit.”  this  report¬ 
er  pointed  out  that  “While  placing  an  ad 
in  classified  is  a  premeditated  action,  the 
decision  to  run  it  7  times,  is  an  impulse 
buy.” 

In  analyzing  a  number  of  rate  cards  of 
the  papers  represented,  he  demonstrated 
how  the  cards  ‘turned  off  the  impulse  to 
buy  multiple  insertions  because  they 
lacked  “ear  appeal”. 

He  urged  the  group  to  follow  the  3 
golden  rules  for  developing  multiple  in¬ 
sertion  transient  ads:  Use  round  figures 
readily  understandable  by  the  unsophis¬ 
ticated  classified  advertisers;  have  a 
High-Low  rate  principal,  a  high  1  time 
rate;  train  the  ad  takers  to  ‘take-charge’ 
by  quoting  the  7  time  rate  as  the  accepted 
way  of  placing  classified. 

“Everyone  benefits  from  the  multiple 
insertion  of  a  classified  ad.”  he  said. 
“The  advertiser  has  result  insurance  at 
the  lowest  rate;  the  reader  has  a  wider 
choice  of  offers  every  day.  not  just  on 
the  popular  Sunday  and.  finally,  of 
course,  the  publisher  has  the  benefit  of 
more  profitable  revenue.” 

Speaking  at  the  group’s  annual  ban¬ 
quet.  Friday  evening,  Tom  T.  Andrews. 
Jr.,  publisher.  New  Bedford  Leader- 
Vindicator,  said  for  the  316  member 
newspapers  of  PNPA  with  their  aggre¬ 
gate  circulation  of  8.391,376.  classified 
advertising  provides  the  ‘backbone  of 
revenue’.  “Despite  the  public  service  of 
newspapers,  they  are  still  vital  parts  of 
the  American  free  economic  system,”  he 
said.  “There  are  no  government  sub¬ 
sidies  involved  in  the  production  of  the 
American  newspaper.  There  are  no  gift 
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horses.  Revenue,  lots  of  it.  is  required 
and  necessary  for  our  day  to  day  opera¬ 
tions . Remove  classified 

pages  from  the  average  daily  or  weekly 
newspaper  and  there  would  be  absolute 
chaos — financial  chaos.  At  the  same 
time,  our  readers  would  be  deprived  of 
one  of  the  greatest  public  services  pro¬ 
vided  by  newspapers.” 

In  turning  the  gavel  over  to  her  suc¬ 
cessor  as  Chairman  of  the  1977  PNPA 
Classified  Clinic.  Hila  Armstrong,  ad  di¬ 
rector  and  CAM  Sayre  Evening  Times 
announced  that  the  next  clinic  will  be 
held  in  Lancaster.  Paul  Ward.  CAM 
Philadelphia  Daily  News  will  be  the  new 
chairman. 


Trade  show  held 
to  sell  ad  space 

A  room  full  of  newspaper  market- 
media  displays  attracted  a  crowd  of 
about  150  advertisers  when  Oregon’s  1 10 
daily  and  weekly  newspapers  held  a 
trade  show  in  Portland.  Ore.,  September 
16. 

“The  Print  Market”  offered  advertis¬ 
ing  agencies,  retail  and  corporate  adver¬ 
tisers  the  opportunity  to  ask  questions 
and  collect  market  data  from  around  the 
state.  Included  in  the  program  was  an 
award  for  most  effective  use  of  news¬ 
paper  space  by  an  advertising  agency. 

Oregon  Newspaper  Publishers  Assn., 
sponsors  of  the  show,  believe  it  to  be  the 
first  of  its  kind,  but  enthusiastic  response 
indicates  it  won’t  be  the  last. 

Exhibitors  ranged  in  size  from  the  tab¬ 
loid  Creswell  Chronicle  (circ.  under 
1000)  to  the  state’s  largest  daily, 
Oregonian /Oregon  Journal  (circ. 
400.000).  Prizes,  mementos,  beverages 
and  food  (including  a  wedding  cake  to 
announce  a  recent  merger)  were  offered 
to  guests,  along  with  promotional  mate¬ 
rial. 

The  Print  Market  opened  a  two-day 
conference  for  Oregon  newspaper  adver¬ 
tising  staffs. 

• 

Named  ad  director 

The  Waukesha  (Wis.)  Freeman  has 
named  John  E.  Thompson  its  advertising 
director.  Thompson  comes  to  the 
Ereeman  after  six  years  as  general  man¬ 
ager  of  the  Illinois  Daily  Newspaper 
Markets.  He  was  previously  employed  in 
the  advertising  departments  of  the  San¬ 
ford  (Fla.)  Herald,  where  he  was  direc¬ 
tor,  and  Champaign-Urhana  (111.) 
Courier, 


Y&R  list  measures 
magazine  values 

Young  &  Rubicam  has  introduced  a 
magazine  evaluation  checklist,  a  tool  to 
help  media  planners  identify  previously 
unquantifiable  circulation  and  editorial 
values  and  advertising  environment  in¬ 
formation. 

Developed  according  to  Joseph  Os- 
trow,  senior  vicepresident,  “to  find  a 
balance  between  the  almighty  cost  per 
thousand  and  the  judgment  factor,”  the 
checklist  is  divided  into  three  sections. 

Section  one,  which  computes  circula¬ 
tion  values  of  magazines,  measures 
changes  in  single-copy  sales,  and 
changes  in  basic,  cut-rate  and  long-term 
subscription  rates,  all  over  a  two  year 
period. 

Section  two  considers  editorial  values, 
including  the  quantity  and  character  of 
major  areas  of  editorial  interest,  and  lay¬ 
out  of  editorial  adjacent  to  advertising. 

Advertising  environment,  the  third 
section,  measures  the  volume  of  cate¬ 
gory  advertising,  the  extent  of  “clutter.” 
and  the  availability  of  compatible  edito¬ 
rial  agencies. 

Asked  if  Y  &  R  would  develop  a  com¬ 
parable  checklist  for  newspaper  evalua¬ 
tion.  Constantine  Kazanas.  supervisor  of 
this  project,  said.  “We  haven’t  looked 
that  far  ahead  yet.  But  we  certainly 
wouldn’t  stop  here.” 


Ad  Bureau  distributes 
1976  retail  ad  planbook 

The  “1977  Newspaper  Advertising 
Planbook”  of  the  Newspaper  Advertis¬ 
ing  Bureau,  Inc.  is  currently  being  dis¬ 
tributed  to  its  member  newspapers. 

Last  year  Bureau  newspapers  supplied 
some  40,(X)0  Planbooks  to  their  retail  ac¬ 
counts  and  the  total  is  expected  to  reach 
45,()()0  this  year. 

The  1977  edition  is  the  26th  in  the 
series  and  is  part  of  a  continuing  program 
by  the  daily  newspaper  business  to  help 
retailers  get  the  most  from  their  news¬ 
paper  advertising  investments. 

Conceived  as  a  “Timetable  of  Retail 
Opportunities”;  the  Planbook  instructs 
retailers  on  how  to  coordinate  their  sales 
and  advertising.  It  offers  a  four  step  plan 
for  setting  up  an  advertising  program  on 
a  monthly  basis;  (I)  set  a  sales  goal;  (2) 
decide  how  much  advertising;  (3)  decide 
what  to  promote,  and  (4)  prepare  an  ad¬ 
vertising  schedule. 

The  Planbook  further  contains  work¬ 
sheets  to  help  the  retailer  accrue  his 
co-op  advertising  and  integrate  it  into  his 
total  advertising  effort.  It  lists  traditional 
merchandising  events  and  promotions  in 
each  month  and  shows  the  distribution 
by  month  of  the  sales  and  advertising  for 
various  kinds  of  stores  and  merchandise 
categories. 

EDITOR  &  PUBLISHER  for  October  2,  1976 
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Books  on  journalism,  editing,  writing  and  related  subjects  available  through  E&P’s  Book  Department 


142 —  THE  MEDIA  ENVIRONMENT:  Mass  Communications  in 
American  Society,  by  Robert  H.  Stanley  and  Charles  S.  Stein¬ 
berg.  The  authors  examine  content,  structure  and  control  of 
communications — newspapers,  motion  pictures,  radio  and 
television — and  the  treatment  of  minorities,  the  expansion  of 
public  relations  and  future  technology.  306  pages.  $11.50 

143—  THE  MESSENGER’S  MOTIVES— Ethical  Problems  of  the 
News  Media,  by  John  L.  Hulteng.  The  Dean  of  the  School  of 
Journalism,  U.  of  Oregon,  deals  with  problems  of  taste,  censor¬ 
ship,  invasion  of  privacy,  personal  bias,  quoting  out  of  context, 
revealing  sources,  and  many  others.  262  pages.  Indexed.  $8.95 

144—  REPORTING  FOR  THE  PRINT  MEDIA,  by  Fred  Fedler. 

Instructions,  examples  and  exercises  for  the  beginner  in  news 
writing.  Exercises  resembling  assignments  given  to  new  re¬ 
porters.  A  workbook  with  instructor’s  manual  accompanying. 
258  pages.  $7.50 

145—  ELECTRONIC  COMPOSITION  by  N.  Edward  Berg,  foun¬ 
der  of  Hendrix  Electronics  and  a  technical  consultant  to 
Graphic  Arts  Technical  Foundation.  A  comprehensive  refer¬ 
ence  to  contemporary  typesetting  technology  with  chapters  on 
input  considerations,  editing  and  corrections,  storage,  process¬ 
ing,  investment  cost  effectiveness,  etc.  Contains  a  300-word 
glossary  of  computer  jargon  plus  a  7,000-word  “exceptions 
dictionary  "  on  hyphenation.  384  pages  8%  x  IIV4.  $48.00 

146 —  PRECISION  JOURNALISM,  A  Reporter’s  Introduction  to 

Social  Science  Methods,  by  Philip  Meyer.  The  former  Nieman 
Fellow  teaches  the  journalist  how  to  use  and  profit  from  the 
qualitative  methods  of  the  social  scientists,  the  use  of  statistics 
for  interpreting  data  and  testing  hypotheses,  how  to  analyze 
polls  and  surveys,  and  to  finance,  organize  and  conduct  sur¬ 
veys.  342  pages.  $11.50 

147—  FREEDOM  OF  THE  PRESS  FOR  WHOM?  The  Right  of 
Access  to  Mass  Media,  by  Jerome  A.  Barron.  The  author 
critically  analyzes  how  media  function  and  describes  public 
pressures  for  greater  participation  in  the  media  and  the  means 
by  which  greater  public  access  to  media  can  be  achieved.  His 
basic  argument  is  that  the  First  Amendment  should  be  restored 
to  the  reader,  the  viewer,  the  listener.  368  pages.  $8.95 

148 —  INVESTIGATIVE  REPORTING  by  David  Anderson  and 

Peter  Benjaminson.  An  analysis  of  techniques  basic  to  this  type 
of  reporting  illustrating  some  of  the  realities:  evasiveness  of 
subjects,  anxiety  of  editors,  frustration  of  bad  tips  and  bad 
hunches,  with  an  accent  on  the  importance  of  accuracy  and 
thoroughness.  307  pages.  $15.00 

149— 1975  FACTS  ON  FILE  NEWS  DICTIONARY,  An  Encyc¬ 

lopedic  Summary  of  Contemporary  History.  Alphabetical,  self- 
indexed,  summaiV  of  every  significant  news  development  of  the 
year — events,  places,  people.  504  pages.  $9.50 

150 —  SAY  IT  SAFELY,  Legal  Limits  in  Publishing,  Radio  and 

Television.by  Pau/  P.  Ashley.  An  authoritative  manual  pinpoint¬ 
ing  the  danger  zones  of  libel,  contempt  of  court,  right  of  privacy, 
and  obscenity.  238  pages.  $9.50 

151—  THE  ART  OF  EDITING  THE  NEWSbyfloberf  C.  McGiffert. 

A  manual  for  newspaper  copy  editing  and  headline  writing 
demonstrating  the  editing  process  at  work.  Chapters  on  the  use 
and  abuse  of  language,  libel,  ethics,  fairness,  editorializing, 
attribution,  quotations.  268  pages.  $8.95 

152 —  REPORTORIAL  WRITING  by  Pat//  V.  Sheehan.  Ateaching 
tool  for  news  writing  and  reporting.  Analysis  and  examples  of 
types  of  journalistic  literature — interviewing,  feature  writing, 
situation  story,  interpretative  writing,  background,  human 
interest,  etc. — with  practical  exercises.  Indexed.  400  pages. 

$7.95 


1 53—  THE  M AKI NG  OF  STYLE  by  James  Howe.  Three  sections 

on  argumentation,  description,  and  narration  serve  as  an  intro¬ 
duction  to  the  principal  skills  of  expository  writing,  followed  by 
chapters  on  a  variety  of  specialized  forms  of  writing.  Every 
would-be  writer  s  task  is  to  find  a  style  which  matches  his 
personality."  216  pages.  $5.95 

154—  NEWSWRITING  AND  REPORTING  PUBLIC  AFFAIRS  by 

Chilton  R.  Bush.  An  important  handbook  on  the  organization 
and  operation  of  the  courts  distinguishing  between  civil  and 
criminal  law,  law  enforcement  agencies,  probate  courts,  appel¬ 
late  procedures,  corporate  finance,  city  hall  and  the  federal 
building  preceded  by  chapters  on  the  basics  of  reporting  and 
writing  the  news.  Indexed.  576  pages.  $8.95 

155—  GRAMMAR  FOR  JOURNALISTS  by  E.  L.  Callihan.  Cover¬ 

ing  the  fundamentals  of  grammar,  composition,  spelling  and 
word  usage,  a  reference  book  for  the  media  as  well  as  a 
text-reference  for  students.  Completely  revised  and  updated 
edition  slanted  to  the  beginning  newsman  with  illustrations 
from  actual  copy.  Indexed.  346  pages.  $5.95 

156—  BEST  EDITORIAL  CARTOONS  OF  THE  YEAR,  edited  by 
Charles  Brooks.  Fourth  volume  (1976)  in  an  annual  series 
featuring  the  work  of  145  editorial  cartoonists — 350 
cartoons — on  26  major  news  stories.  Indexed.  160  pages.  $8.95 

157—  THE  UNSEEING  EYE,  The  Myth  of  Television  Power  in 

National  Elections,  by  Thomas  E.  Patterson  and  Robert  D. 
McClure.  A  challenge  to  the  experts  from  media,  politicians  and 
academics,  offering  proof  that,  contrary  to  prevailing  belief, 
television  news  and  televised  political  advertising  have  no  in¬ 
fluence  whatever  on  the  outcome  of  national  elections.  Based 
on  2,000  hour-long  interviews  before,  during,  and  after  the  1972 
campaign.  218  pages.  $7.95 

158 —  HELP:  The  Useful  Almanac,  1976-1977,  edited  by  Arthur 

E.  Rowse.  Where  to  go  for  help  on  just  about  anything,  by  the 
staff  of  Consumer  News  Inc.  Analyzing  the  cheapest,  the  best 
and  the  worst  from  automobiles  to  drugs  to  insurance,  to 
transportation  spelling  out  the  rights  of  the  buyer  and  the 
consumer.  Indexed.  410  pages.  $9.95 

159—  GOOD  EVENING  EVERYBODY  by  Lowell  Thomas.  “From 
Cripple  Creek  to  Samarkand,  ”  the  autobiography  of  the  world- 
famous  newscaster  who  is  equally  well-known  as  a  foreign 
correspondent,  lecturer,  explorer.  Reminiscences  from  his 
early  days  as  a  newspaper  reporter  and  later  experiences  in 
interesting  places  with  interesting  people.  350  pages.  $12.50 

160—  ASSAULT  ON  THE  MEDIA,  The  Nixon  Years,  by  W/7//am  E. 
Porter.  A  narrative  history  of  government  attacks  on  the  media 
from  1969  to  1974;  a  devastating  account  of  an  orchestrated 
effort  to  discredit  the  press.  Arranged  chronologically  with  160 
pages  of  supporting  documents.  Indexed.  320  pages.  $11.95 


Editor  &  Publisher  Bookshelf 

850  Third  Avenue,  New  York,  N.  Y.  10022 

Please  send  me  the  books  whose  numbers  I’ve  indicated. 
Payment  for  full  amount  enclosed.  (Books  not  returnable.) 


142  . 

146 

150 

154 

158 

143 

147 

151 

155 

159 

144 

148 

152  _ 

156 

160 

145 

149 

153 

157 

NAME  I 

ADDRESS  I 

CITY  j 

STATE  ZIP  j 

_ J 


National  News  Council 
criticizes  Anderson 

The  National  News  Council  upheld  a 
complaint  by  the  Nicaragua  Government 
Information  Service  against  syndicated 
columnist  Jack  Anderson  at  its  meeting 
in  New  York  September  21,  and  decided 
to  sponsor  a  conference  on  the  Presiden¬ 
tial  debates  “to  avoid  future  disagree¬ 
ments  on  the  subject.” 

In  addition,  the  media  watchdog  or¬ 
ganization  passed  a  resolution  condemn¬ 
ing  “governmental  control  of  news”  to 
coincide  with  UNESCO’s  consideration 
this  month  of  nationalization  of  wire 
services.  And  it  elected  two  new  mem¬ 
bers,  former  Wilmington  (Del.)  News- 
Journal  publisher  Norman  E.  Isaacs, 
who  is  now  editor  in  residence  at  the 
Columbia  University  School  of  Jour¬ 
nalism.  and  Michael  E.  Pulitzer,  editor 
and  publisher  of  the  Tucson  Arizona 
Daily  Star,  to  bring  its  total  membership 
to  18. 

The  complaint  against  Anderson  con¬ 
cerned  a  column  discussing  an  alleged 
attempt  by  the  “president  of  Nicaragua” 
to  bribe  the  late  Arthur  K.  Watson,  pres¬ 
ident  of  IBM  World  Trade  Corporation. 
In  its  ruling,  the  council  said  the  bribe 
allegation  was  not  adequately  supported 
in  the  column.  And  in  the  absence  of 
any  cooperation  from  Anderson  in  the 
case,  the  NNC  said  it  could  “only 
assume  that  he  saw  fit  to  build  a  ma¬ 
jor  expose'  out  of  hearsay  concerning 
statements  of  a  person  from  whom  the 
truth  or  falsity  .  .  .  cannot  be  ascer¬ 
tained,  i.e.,  the  late  Mr.  Watson.” 

It  was  the  second  time  the  organiza¬ 
tion  has  upheld  a  complaint  against  An¬ 
derson.  In  February  1975  it  ruled  that 
one  of  his  columns  on  the  International 
Police  Academy  in  Washington.  D.C. 
used  quotes  from  papers  by  students 
there  out  of  context.  It  also  said  the  col¬ 
umn  misrepresented  the  students’  at¬ 
titudes  on  the  subject  of  torture.  (E&P, 
Feb.  15,  1975) 

In  further  consideration  of  the  current 
case,  the  council  criticized  Anderson  for 
tactics  which  “appear  to  have  been 
employed  to  intimidate  complainants 
from  raising  objections  concerning  the 
accuracy  and  fairness  of  material  writ¬ 
ten  under  Mr.  Anderson’s  byline.” 

NGIS  contacted 

This  criticism  referred  to  contacts  by 
the  columnist’s  office  with  the  Nicaragua 
Government  Information  Service  after 
NGIS  filed  its  complaint  with  the  coun¬ 
cil.  The  contacts,  according  to  the  NNC. 
included  questioning  by  Les  Whitten, 
Anderson’s  associate,  of  the  NGIS  direc¬ 
tor,  and  visits  by  Department  of  Justice 
representatives  to  NGIS  offices  regard¬ 
ing  its  status  under  the  Foreign  Agents 
Registration  Act. 

Reached  for  comment  in  Washington, 
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Anderson  told  E  &  P,  “I  recall  we  were 
shocked  to  find  that  the  NNC  accepted 
the  word  of  a  propaganda  outfit  for  the 
Nicaraguan  dictatorship.  It’s  our  second 
time  around  with  the  NNC  the  second 
time  they’ve  come  to  the  aid  (of  prop¬ 
agandists)  without  research.  They’ve  ac¬ 
cepted  information  from  a  dictatorship 
without  any  real  attempt  to  investigate 
the  facts.” 

Responding  to  criticism  of  alleged  in¬ 
timidation,  Anderson  added,  “I  see  noth¬ 
ing  wrong  with  finding  out  if  someone 
who  attacks  you  is  properly  registered.  I 
believe  they  (NGIS)  were  not.  1  would 
swear  without  any  hesitation  on  Les 
Whitten’s  reporting.  He  never  turns  in  a 
story  he’s  never  checked  out  accurately. 
Because  he’s  so  scrupulous,  he  wanted 
to  find  out  who  had  made  the  accusa¬ 
tions.  And  I  can  assure  you  we  would  not 
under  any  circumstances  tell  anybody 
(such  as  the  Justice  Department)  what 
they  should  do.  The  question  itself  could 
lead  to  an  investigation.” 

Ruling  on  other  complaints,  the  coun¬ 
cil  found  charges  against  the  Wilmington 
(Del.)  News-Journal  by  Mayor  Thomas 
Maloney  of  Wilmington  unwarranted. 
Maloney,  a  candidate  for  the  U  .S.  Sen¬ 
ate,  charged  that  the  papers  had  failed 
to  report  on  a  press  conference  he  held  to 
disclose  his  personal  finances.  They  had 
done  so  for  the  other  candidates,  he 
claimed. 

But  the  papers’  response,  which  was 
upheld,  was  that  it  |iad  been  preparing  a 
roundup  on  all  the  candidates’  finances 
when  Maloney’s  conference  was  held. 
The  roundup  ran  six  days  later. 

The  council  also  found  unwarranted 
charges  against  the  New  York  Times 
concerning  alleged  inaccuracies  and  bias 
in  reports  on  Angola. 

In  other  action,  the  council  decided  to 
sponsor  a  Presidential  debate  conference 
after  heated  discussion  of  this  year’s  de¬ 
bate  procedures  by  several  NNC  mem¬ 
bers,  most  notably,  Edith  Green,  former 
Congresswoman  from  Oregon;  Ralph 
Otwell,  managing  editor  of  the  Chicago 
Sun-Times;  and  Richard  Salant,  presi¬ 
dent  of  CBS-News  who  earlier  in  Sep¬ 
tember  protested  alleged  restrictions  on 
the  1976  debates. 

When  the  debates  are  completed,  it 
was  concluded,  the  council  will  invite 
their  sponsors  to  meet  with  representa¬ 
tives  of  political  parties  and  media  or¬ 
ganizations  “to  review  and  evaluate 
(them)  ...  to  develop  ground  rules. 
.  .  .  insure  an  informed  electorate,  and 
maintain  the  sense  of  confidence  among 
all  citizen-voters.” 

Opposes  control 

The  council’s  resolution  condemning 
“governmental  control  of  news”  fol¬ 
lowed  several  proposals  last  summer  to 
nationalize  wire  services  in  some  Latin 
American  and  Third  World  nations.  The 
NNC  called  “on  all  who  believe  in  a  free 
press  as  basic  in  an  informed,  modem 


society  to  oppose  at  the  UNESCO  con¬ 
ference  in  Nairobi  (in  October)  any  and 
all  proposals  for  controlling  the  press.” 

Another  statement  issued  by  the  coun¬ 
cil  commended  the  Central  Intelligence 
Agency  for  its  decision  to  end  its 
employment  of  American  newsmen.  This 
was  the  topic  of  a  meeting  last  June  be¬ 
tween  CIA  director  George  Bush  and 
representatives  of  the  NNC.  (E&P.  July 
17.) 

Finally,  it  was  announced  that  the 
council  had  achieved  its  immediate 
budget  goal  of  $300,000  with  a  $16,000 
donation  from  Warren  Buffett,  chairman 
of  the  board  of  Sun  Newspapers,  Oma¬ 
ha,  Neb.  and  a  director  of  the 
Washington  Post  Co.  Other  contributors 
were  Bingham  Enterprises  of  Kentucky, 
$5,000;  Capital  Cities  Communications. 
$5,000;  Press-Enterprise  Co.,  Riverside, 
Calif.  $1,000;  Denver  Post,  $1,000;  Salt 
Lake  Tribune,  $1,000;  and  Copley  Press, 
$500. 

• 

Changes  reflect  new 
Chicago  lifestyles 

The  Chicago  Tribune  introduced  a 
wide  range  of  design  and  content 
changes  on  Monday.  September  20  in 
what  president  Robert  M.  Hunt  termed  a 
continuing  effort  to  “custom-fit”  the 
newspaper  to  changing  lifestyles  of 
Chicago  residents. 

Hunt  said  the  changes  are  based  on  the 
findings  of  in-depth  studies  of  the  mar¬ 
ket,  and  include  new  columns  and  fea¬ 
tures,  new  graphics  and  an  entire  new 
section  devoted  to  participation  sports 
and  other  leisure  time  activities. 

The  survey  indicated  that  most  news¬ 
paper  readers  in  the  metro  area  expressed 
an  openness  to  new  ideas,  frankness 
about  sex  and  controversy,  and  rejection 
of  unnecessary  complexity.  In  addition, 
the  survey  showed  that  today’s  readers 
are  self-oriented  and  involved  in  per¬ 
sonal  improvement. 

The  new  leisure  section,  called  Ven¬ 
ture.  will  appear  every  Wednesday,  lead¬ 
ing  off  with  a  major  story  on  a  key  leisure 
time  activity,  from  backpacking  to  ten¬ 
nis.  Major  features  and  columns  include 
a  column  on  the  health  and  conditioning 
of  the  occasional  athlete,  one  reporting 
on  new  equipment,  and  a  directory  of 
recreational  activities. 

Additionally  there  is  a  new  front  page 
column.  Street  Beat,  offering  human  in¬ 
terest  stories,  a  daily  briefing  page  on  the 
back  page  of  section  I — a  synopsis  of  the 
day’s  most  important  and  interesting 
news. 

Tempo,  an  established  section,  will  be 
redesigned  with  new  graphics  and  stories 
which  reflect  the  lives  and  interests  of 
readers. 

In  Monday  a.m.  there  is  a  Business 
Report,  representing  an  additional  page 
of  business  news  and  a  Chicago  Business 
Report  appearing  on  Wednesday. 
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Media  leaders 

(Continued  from  page  7) 

and  radio  sample  were  black;  just  over  1 
per  cent  in  the  newspaper  sample  were 
black. 

In  attitude  toward  race,  more  than 
three  in  five  of  both  media  groups  see 
blacks  as  victims  of  job  discrimina¬ 
tion — but  only  one  in  five  would  approve 
quotas  in  hiring  to  redress  that  discrim¬ 
ination. 

The  majority  of  media  representatives, 
print  and  electronics,  reporters  and  man¬ 
agers,  are  essentially  satisfied  with  the 
media's  approach  to  news,  the  study  in¬ 
dicates.  But  there  is  substantial  dissent. 

In  some  instances,  in  fact,  segments  of 
the  public  view  the  media  more  favora¬ 
bly  than  do  media  members  themselves. 

Public  view  of  media 

Two  questions  asked  in  the  leadership 
survey  were  repeated  in  a  nation-wide 
telephone  survey  of  1,521  “ordinary” 
Americans  in  an  attempt  to  compare  the 
general  public  with  the  news  media  lead¬ 
ers  and  other  elites  in  the  Post- Harvard 
study. 

One  of  the  questions  asked  whether 
respondents  agreed  or  disagreed  with  the 
statement.  “The  news  media  are  too  crit¬ 
ical  of  American  institutions."  Those  in 
the  nationwide  telephone  sample  dis¬ 
agreed  by  a  3-to-2  ratio.  More  educated 
and  younger  people  in  that  survey  gave 
the  most  support  to  the  media;  older  and 
less  educated  people  the  least. 

Four  in  five  of  the  media  leaders  also 
felt  that  the  media  were  not  too  critical  of 
national  institutions.  Other  leadership 
groups,  however,  showed  very  sharp  di¬ 
visions.  By  ratios  approximating  3  to  1, 
businessmen,  farm  leaders  and  Republi¬ 
can  Party  workers,  groups  considered  to 
stand  for  traditional  values,  all  concurred 
that  the  media  were  too  critical. 

At  the  same  time,  black  leaders  and 
feminists,  representing  what  might  be 
called  emerging  groups,  in  society,  said 
by  ratios  of  10  to  1  and  7  to  1,  respec¬ 
tively.  that  the  media  were  not  too  criti¬ 
cal  of  American  institutions — a  stronger 
endorsement  than  the  media  representa¬ 
tives  gave  themselves. 

The  second  question  asked  whether 
respondents  agreed  or  disagreed  with  the 
statement,  “The  news  media  pay  too 
much  attention  to  minority  groups."  The 
results  among  the  general  public  sur¬ 
veyed  were  an  even  45  to  45  split,  with  10 
per  cent  expressing  no  opinions. 

On  this  question,  blacks  in  the  mass 
sample  disagreed  by  a  ratio  of  52  per  cent 
to  37  per  cent.  Black  leaders  surveyed, 
however,  disagreed  by  91  per  cent  to  9 
per  cent.  One-third  of  the  media  leaders 
themselves  felt  the  media  paid  too  much 
attention  to  minority  groups.  Feminists 
and  young  people  in  the  leadership  sur- 
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vey,  like  black  leaders,  were  more  sup¬ 
portive  of  media  coverage  of  minorities 
than  the  media  leaders  themselves. 

But  all  groups,  the  established  ones 
and  the  emerging  ones,  were  not  at  all 
supportive  of  the  news  media  in  a  deeper 
sense:  they  all  wanted  to  see  its  influence 
reduced. 

How  much  influence 

The  matter  of  how  much  influence  the 
news  media  have  and  how  much  they 
should  have  was  dealt  with  in  the  Post- 
Harvard  study  through  questions  in 
which  the  various  leadership  groups 
were  asked  to  rate  10  groups  in  American 
life,  including  their  own.  A  rating  of  “  1" 
meant  that  a  group  was  very  influential;  a 
rating  of  “7"  meant  that  the  group  had 
very  little  influence,  and  a  rating  of  “4" 
meant  that  the  group  fell  in  between  in 
terms  of  influence.  The  same  system  was 
then  used  to  indicate  how  much  influ¬ 
ence  a  group  should  have. 

The  groups  to  be  rated  included  labor 
unions,  farm  organizations,  business 
leaders,  intellectuals,  banks,  consumer 
groups,  feminist  groups,  black  leaders 
and  the  political  parties,  in  addition  to 
the  media. 

The  leaders  who  made  the  ratings  rep¬ 
resented  farm  groups,  business  leaders, 
intellectuals,  feminist  groups,  black 
leaders,  the  political  parties,  senior  stu¬ 
dents  from  10  of  the  nation’s  elite  col¬ 
leges,  and  the  media. 

Almost  invariably,  these  leaders  rated 
their  own  group  as  having  very  little  in¬ 
fluence.  For  example,  business  leaders, 
a  group  composed  of  presidents  or 
chairman  of  the  board  of  some  of  the 
nation's  leading  corporations  and  banks 
on  the  national  level,  and  a  cross-section 
of  Chamber  of  Commerce  executives  on 
the  local  level,  saw  business  as  being  the 
seventh  most  influential  group  on  the 
list,  down  near  the  bottom. 

At  the  same  time,  these  business  lead¬ 
ers.  like  those  in  the  other  fields,  said  the 
influence  of  their  own  group  should  be 
sharply  increased.  The  business  leaders 
placed  business  first  in  terms  of  influence 
it  should  have. 

Black  leaders,  farm  leaders,  feminist 
leaders,  political  party  operatives  fell 
into  exactly  the  same  pattern,  each  see¬ 
ing  their  own  group  fairly  low  in  influ¬ 
ence  and  wanting  it  to  be  the  most  in¬ 
fluential  of  the  10  groups  listed. 

Media  leaders  broke  this  pattern,  and 
broke  it  sharply.  To  begin  with,  they  saw 
themselves  as  the  third  most  influential 
group  of  those  listed.  No  other  group 
rated  itself  that  high.  In  addition,  instead 
of  wanting  more  influence  for  them¬ 
selves.  as  representatives  of  all  other 
groups  did.  the  media  leaders  wanted  to 
have  less  influence. 

With  a  score  of  “I"  representing  the 
most  influence  possible,  the  Washington 
media  corps  gave  the  media  an  average 
rating  of  1 .9;  the  managing  editors  and  tv 
and  radio  news  directors  around  the  coun¬ 


try  gave  the  media  an  average  rating  of 
2.5.  When  asked  how  much  influence  the 
media  should  have,  the  average  rating 
from  both  groups  was  3.0. 

Handled  in  this  manner,  what  is  meant 
by  “influence”  is.  of  course,  somewhat 
abstract.  It  may  mean  different  things  to 
different  individuals.  Nevertheless, 
whatever  their  various  definitions  of  in¬ 
fluence  are,  the  study  suggests  that  those 
at  the  center  of  media  power,  the  work¬ 
ing  reporters  in  Washington,  would  re¬ 
duce  their  own  influence  sharply — by 
some  22  per  cent.  Their  bosses  around 
the  country,  who  see  the  media  as  less 
influential  to  begin  with,  would  cut  it  by 
1 1  per  cent. 

All  other  leadership  groups  in  the 
Post-Harvard  study  vvould  cut  the  per¬ 
ceived  influence  of  the  media  even  more 
than  that.  The  conservative  elements  in 
the  study.  Republican  Party  workers, 
farm  leaders  and  business  leaders,  would 
take  away  more  than  half  the  influence 
they  see  the  media  as  having — and 
thereby  leave  them  with  almost  no  influ¬ 
ence  at  all.  placing  them  much  nearer  to 
“7”  on  the  scale  than  to  “1”. 

The  other  groups  would  leave  the 
media  hovering  around  “4.”  the  in- 
between  point,  curtailing  their  influence 
sharply  but  keeping  the  media  around  as 
at  least  something  of  a  force  in  American 
life. 

If  all  2.469  people  in  the  Post- Harvard 
leadership  study  were  taken  together  and 
their  scores  averaged,  the  media's  result¬ 
ing  influence  would  be  just  about  in  the 
middle  of  all  groups.  They  would  drop 
the  media  from  a  perceived  position  as 
No.  1  in  influence  to  No.  5. 

From  their  own  responses,  reporters, 
editors  and  radio  and  tv  leaders  wouldn't 
mind  all  that  much. 

But  only  16  per  cent  of  them  see  the 
media's  influence  as  getting  smaller.  Al¬ 
most  half  of  the  managing  editors  and  tv 
and  radio  station  managers  (news  direc¬ 
tors).  and  almost  two-thirds  of  the 
Washington-based  working  media  mem¬ 
bers  sampled  see  it  increasing  instead. 

• 

AN  PA  offers  color 
ink  book  on  AdPro 

A  new  ANPA/AAAA  approved  AdPro 
Newspaper  Color  Ink  Book — Volume  5 
for  letterpress  newspaper  printing  is  now 
available  for  distribution. 

The  color  standards  that  appear  in  the 
book  became  effective  in  September 
1976.  and  supersede  those  in  volume  4, 
dated  January  1972. 

It  is  the  only  newspaper  color  ink  book 
recommended  for  letterpress  newspaper 
printing. 

Price  of  the  book  is  S2()  per  copy — 
$18.50  on  orders  of  ten  or  more.  Order 
from  the  Publications  Department. 
ANPA  Research  Institute.  P.O.  Box  598. 
Easton.  PA  18042. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


"HOW  DO  YOU  ASK  your  boss  fora  raise 
when  you’re  having  an  affair  with  her?" 
Mel  Thompson.  America's  foremost  (and 
funniest)  career  manager  answers  a//  re¬ 
ader  mail  and  saves  the  best  for  his  3x 
weekly  column  WORKING  IT  OUT.  350- 
4(X)  words  for  94  million  women  and  men 
of  our  work  force.  Great  for  any  section, 
including  Living.  Women's  or  Features. 
Venture  Press.  P.O.  Box  459.  Carlsbad. 
Calif.  92008. 


BOOK  REVIEWS 


BOOK  REVIEWS  add  decorum  and  spice — 
in  a  word  class— to  your  Entertainment. 
Home  Life.  Op  Ed.  Lifestyle  and  Religion 
pages  or  your  Sunday  magazine.  Our 
team  of  critics  is  up  on  contemporary 
issues  as  well  as  life  and  letters.  For 
full  details  on  our  syndicated  features 
write:  P.  B.  &  Associates.  923  Kensington 
Ave.,  Buffalo.  N.Y.  14215. 


BROADWAY  COLUMN 


RAY  WILSON,  interviews  the  "Who's 
Who"  for  his  column  and  radio  shows — 
for  25  years.  Written  from  New  York.  Las 
Vegas.  Hollywood,  etc.  Published 
Coast-to-Coast.  Las  Vegas  PANORAMA 
Publisher  Ralph  Petillo  says:  "The  most 
Interesting- Informative-Entertaining 
Broadway  column  in  a  decade."  550 
words  weekly.  Samples:  NEW  YORK  TO¬ 
DAY.  INC..  78-11  Kew  Forest  Lane. 
Forest  Hills.  N.Y.  11375.  (212)  544- 
1254.  (212)  PL  7-0077. 


CHILDREN'S  FEATURES 


HOBBIES  &  GAMES 


"ADVENTURES  IN  FUN"— The  FUN  fill¬ 
ed  weekly  feature  that  appeals  to  the 
young  and  young  in  heart.  Complete 
tabloid-size  page,  camera-ready.  Educa¬ 
tional  and  informative  with  detailed  in¬ 
structions  and  illustrations.  Captures 
young  readers— and  holds  them!  P. 
Flayer  Assocs.,  Box  431.  Ridgefield.  N.J. 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk.  3(X)  Half  Mile  Rd.,  Red  Bank. 
N.J.  07701. 


“MORE  FOR  YOUR  MONEY” 

Send  now  for  samples  and  low  rates  on 
this  weekly  feature.  1.5  million  readers 
can't  be  wrong.  Help  YOUR  readers 
stretch  their  money.  Mike  LeFan.  1802 
S.  13.  Temple.  Texas  76501. 


PHOTOGRAPHY 


"IT’S  THE  BEST  photo  column  I've  seen 
in  over  20  years  in  the  business!"  That's 
what  Milwaukee  Journal  editor  George 
Lockwood  says  about  "PhotoSense" — a 
5(X)-word  weekly,  down-to-earth  column 
geared  to  the  average  photobug.  Catch 
the  readers  the  Journal  catches.  Catch 
the  readers  others  miss.  Samples  and 
rates:  BROOKS  Publishing  Corp..  Box 
4213,  Madison.  Wise.  53711.  (608) 
271-7436. 


NOW  IN  200  NBNSPAPERS 

Created  by  Betty  Debnam  ^ 

Parents'  favorite  feature  for  children. 
Builds  readers  today  and  for  tomorrow. 
Call  or  write  today  for 
testimonials  (  details: 

MSC  FEATURES 
750  Third  Ave  MfC  10017 
212-867-1112 


EDITORIAL  CARTOONS 


POLITICAL  CARTOONS,  hard  hitting  with 
a  subtle  sense  of  humor.  Award  winning 
nationally  known  cartoonist.  Box  1163. 
Editor  &  Publisher. 


PUZZLES 


CRISS-CROSS  PUZZLES-Entertain- 
ment  that  perks  up  any  page  and  read¬ 
ers  can  solve!  Fast,  fun  and  yet  chal¬ 
lenging.  1  column  X  5'  weekly,  answers. 
Camera-ready.  Free  samples.  Arelem 
Productions.  1219  S.  6th  St..  Fargo. 
N.D.  58102.  Write  now! 


WEEKLY  FEATURES 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope.  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75.  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995.  Newman.  Ga.  30263 
Ph.:  (404)  253-5355 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


OWN  YOUR  OWN  edition  of  leading  Na¬ 
tional  Travel  Magazine.  TRAVELHOST 
Magazine,  presently  in  over  30  markets 
nationwide,  is  now  selecting  additional 
qualified  Associate  Publishers.  Principals 
must  have  extensive  advertising  sales 
backgrounds.  Investment  required.  Call 
now:  James  E.  Buerger.  (214)  691-1163,  or 
write;  TRAVELHOST  Magazine,  6116  N. 
Central  Expy.  Suite  620,  Dallas,  Texas 
75206. 


PUBLISH  MOVIE  GUIDES  in  your  com¬ 
munity.  Part-time,  full-time  opportunity. 
Box  1688.  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship.  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 

Newspaper  Sales.  Appraisals. 

Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88.  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207,  Office  (913)  381-8280;  Res. 
(913)  381-6815. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

MEL  HODELL.  Newspaper  Broker.  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  GOULD  ASSOCIATES 
'the  broker  with  instant  buvers" 


5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


PROFESSIONAL  MERGER  AND 
ACQUISITION  SERVICES 
for  the  newspaper  industry. 
GRAPHIC  MANAGEMENT  ASSOCIATES 
John  F.  Connors,  President 
11  Main  Street 
Southboro,  Mass,  01772 
(617)  481-8562 


ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick.  Mass.  01037.  Phone 
(413)  477-6009. 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio.  TV.  CATV  and  Newspapers 


NEWSPAPERS  FOR  SALE 

RURAL  Southern  California  weekly,  exclu¬ 
sive.  Grossing  $75,000,  $47,000  from  pa¬ 
per,  offset.  $35,000  with  $15,000  down 
includes  plant,  Snyder  Newspaper  Brok¬ 
ers,  P.O.  Box  308.  Lindsay.  Calif.  93247. 

$190,(XX)  GROSS  voluntary  paid  weekly 
serving  Louisville  (Ky.)  suburbs.  Estab¬ 
lished  more  than  20  years.  22,000  dis¬ 
tribution.  Printed  at  central  offset  plant. 
Will  sell  for  $90,000.  Small  down  payment 
and  attractive  terms.  Write  Larry  R.  Cof¬ 
fey,  P.O.  Box  110,  Shelbyville,  Ky.  40065 
or  call  (502)  633-4334. 


SHOPPER  in  busy  Montana  city,  well  es¬ 
tablished  but  lots  more  potential  available. 
John  N.  Jepson.  broker,  (406)  266-4223, 
Box  B,  Townsend,  Mont.  59644. 


MID  ATLANTIC  STATES  weekly/shopper 
combination  strategically  situated  on  In¬ 
terstates  with  direct  access  to  major  cities 
in  all  directions.  Volume  doubled  in  past  4 
years,  and  growing.  Modern  composition 
facilities  plus  job  shop.  All  cash  price  of 
$225,0{X)  under  gross.  W.  B.  Grimes  &  Co., 
National  Press  Bldg.,  Washington,  D.C. 


LAST  CALL— INLAND! 

FIRST  CALL— SNPA!  Two  of  the  greatest  gatherings  of  newspaper  executives  in  the  industry 
—and  we’ll  be  at  both  of  them!  October  17-19  we’ll  be  in  Chicago  with  our  special  October  16 
issue — and  November  14-17  we’ll  take  our  November  13  issue  South  for  the  Southern 
Newspaper  Publishers  Association. 

Why  settle  for  half  when  you  can  cover  both  areas  effectively?  We’ll  carry  your  advertising 
message  with  us— and  you’ll  carry  the  nation! 

E&P  CLASSIFIEDS — We  don’t  just  talk  peanuts! 
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EDITOR  &  PUBLISHER  for  October  2.  1976 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air  mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N  Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address  - 

I  City  - 

Phone  - 

^  Authorized  by 

Classification 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks - Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  &  PUBLISHER  •  BSD  Third  Ave.  •  New  York,  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


2  VERMONT  WEEKLY  NEWSPAPERS,  one 
established  1860.  other  1880.  Paid  circu¬ 
lation.  ideal  for  husband-wife  team.  Can  be 
bought  separately  or  together.  Total  gross 
over  $150,000.  Good  terms  to  buyer  with 
strong  newspaper  experience  and  personal 
commitment.  Send  resume  and  outline  of 
financial  capability.  Asking  $100,000  for 
both,  real  estate  included.  Box  1703, 
Editor  &  Publisher. 


RETIRING.  Suburban  group  grosses  %- 
million.  Available  $lV2-million,  firm.  Com¬ 
petitive  urban  Florida  market.  Box  1715, 
Editor  &  Publisher. 


CONTROLLING  STOCK  INTEREST  of  work¬ 
ing  partner  in  capital  city  legal  newspaper. 
$5Cl00  will  handle,  or  trade  for  working  in¬ 
terest  in  Zone  8  or  9  weekly.  (517)  482- 
5660  after  5  PM. 


TOP  WEEKLY  in  diversified,  isolated  mar¬ 
ket.  Midwest  but  near  Rockies  and  Black 
Hills,  offset,  in-house  composition  to 
camera-ready,  gross  on  steady  up-curve 
likely  to  pass  $100M  for  1976,  includes 
aggressive  shopper.  Ideal  community  to 
raise  a  family;  good  professional  stimula¬ 
tion  for  young  go-getters.  Priced  below 
gross.  For  information  write  or  call  W.  W. 
Spurgeon  Jr.,  550  Merchants  National 
Bldg,,  Muncie,  Ind.  47305.(31.7)289-9966. 

HIGHLY  PROFITABLE  Zone  5  free  circula¬ 
tion  newspaper  with  small  commercial 
shop.  Grossing  $144M.  Recreational  area. 
Great  potential  for  aggressive  younger  man 
and  wife.  $41,500  down.  Good  lease  with 
option  to  buy  building.  Box  1766.  Editor  & 
Publisher. 


ZONE  3  county  seat  legal  weekly.  $70,000 
gross  last  year.  Ideal  man/wife  team  opera¬ 
tion.  29%  down,  terms.  Box  1777,  Editor  & 
Publisher. 

COLORADO  WEEKLY  near  Denver/Boulder, 
2500  paid  circulation.  County  legals. 
$75,(X)0  gross.  Competitive  market.  Re¬ 
quires  tireless  person(s)  with  sales 
strength  and  $10,000  operating  capitol, 
plus  $30,000  down.  Some  cash  options 
open  to  right  person.  Priced  well  under 
gross  for  immediate  sale.  Mr.  James,  (303) 
499-9181  or  (303)  772-2510  (person  to 
person,  please). 


NEWSPAPERS  WANTED 


WORKING  PRODUCTION  MANAGER 
wants  to  purchase  partnership  in  small 
daily  or  weekly  with  job  shop  in  central  or 
western  Michigan.  Well  qualified  and  will¬ 
ing  to  work  in  all  production  areas,  old  or 
new.  Age  54.  Box  1778,  Editors,  Publisher. 
Publisher. 


WOULD  YOU  CONSIDER 
AN  ALL-CASH  OFFER  FOR 
YOUR  NEWSPAPER  FROM  A 
SMALL.  QUALITY  GROUP? 

We  can  offer  you— 

•  Absolutely  top  price  for  your  newspaper. 

•  Flexibility  as  to  terms,  job  guarantees 
and  special  considerations. 

•  Knowledge  that  your  paper  will  continue 
as  a  vital  and  constructive  voice  in  your 
community. 

•  A  track  record  of  editorial  excellence  and 
management  efficiency. 

•  Confidential  and  private  negotiations. 

We  desire  a  property  of  over  20,000  circu¬ 
lation  and  have  available  up  to 

$15,000,000  in  cash  plus  a  management 

ready  for  a  challenge. 

Box  1757,  Editor  Si  Publisher 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  PUR¬ 
CHASE  DEAL  THAT  WILL  BE  BEST  FOR 
THE  SELLER.  RESPOND  TO  BOX  1753, 
EDITOR  S.  PUBLISHER. 

EXPERIENCED  EDITOR/PUBLISHER  with 
capitol  seeks  part  ownership,  active  man¬ 
agement  role,  small  daily  or  purchase  of 
weekly.  Send  replies  in  full  to  L.  G. 
Hountna,  3701  S.W.  7th  St.,  Ocala,  Fla. 
32670  or  call  (904)  629-8031. 


ANNOUNCEMENTS 


PRINT  SHOPS  FOR  SALE 


THRIVING  MIDWEST  county  seat  job  shop 
for  sale.  $50(J0  down  jjayment.  Send  full 
financial,  other  details  about  yourself. 
Box  1875,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


PUBLISHING  COMPANY  for  sale;  2 
magazines,  both  over  50  years  old;  1  pub¬ 
lic  affairs,  1  trade  publication.  No  printing 
equipment  involved.  Pacific  Northwest. 
Box  1756,  Editor  &  Publisher. 


REPORTERS’  NEEDS 


PRESS  DECAL— “PRESS"  printed  black 
on  white  self-adhesive  plastic,  2y2x8V2''  for 
inside  windshield,  facing  out.  For  repor¬ 
ters,  photographers,  press  personnel. 
$1.50  each,  6  for  $7.50,  12  for  $12,  all 
postpaid.  Satisfaction  guaranteed.  Check 
or  money  order  to  W.  R.  Greenough  Co.,  16 
Churchill  Rd.,  Wethersfield,  Conn.  06109. 


SUBSCRIPTION  SERVICES 


THE  NATION’S  PRESS  provides  sub¬ 
scribers  with  Sunday  editions  of  12  major 
U.S.  papers.  For  information  write  The  Na¬ 
tion's  Press,  Box  12297EP,  Kansas  City, 
Mo.  64152. 


EQUIPMENT  &  SUPPLIES 


TRIMMER — Challenge  3-knife  trimmer 
with  extra  blades.  Like  new.  $3600  firm. 
(318)  387-8171. 


CAMERA  &  DARKROOM 

KENROV-241  CAMERA,  NuArc  developing 
sink,  NuArc  light  table,  and  assorted  ac¬ 
cessories.  All  only  1  year  old.  Also  in¬ 
terested  in  someone  to  assume  lease  on 
Compugraphic  II,  Jr.  and  7200.  Call  (804) 
653-2952  or  write  Penny  Pictorial,  Box 
876,  Franklin,  Va.  23851. 


USED  SQUEEZE  LENSES  .  .  . 

Available:  reworked/updated  trade-ins. 
CK  OPTICAL  CO..  INC.  (213)  372-0372. 
Box  1067,  Redondo  Beach,  (jalif.  90278. 


COMPOSING  ROOM 


ELEKTRONS,  4  magazines,  $1750.  Elek- 
tron  parts.  Comets  $1100.  Excellent  con¬ 
dition.  Claremont  Press,  6565  Stone 
Bridge,  Santa  Rosa,  Calif.  95405.  (707) 
539-7800,  evenings. 


FILM  PROCESSORS 


1  MODEL  24-2  Pako  film  processor, 
$3500. 

1  MODEL  17-1.5  Pako  continuous  tone 
film  processor,  like  new,  $35(X). 

Ed  Roth,  Journal-Star,  P.O.  Box  81609, 
Lincoln,  Neb.  68501.  Ph:  (402)  477-8902. 


SOLD  OUR  PRESS.  80  BARRELS  OF  WEB 
OFFSET  BLACK  INK.  15«  PER  LB.  (316) 
264-4336. 


MAILROOM 


WING  MAILER— Like  new.  3",  Model  4, 
$75.  Claremont  Press,  6565  Stone  Bridge, 
Santa  Rosa,  Calif.  (707)  539-7800. 


CONVEYOR  WIRE  BELT 

standard— Flexible— Extra  Flexible 

NORTH  AMERICAN 
SPRING  &  STAMPING 

345  Criss  Circle 
Elk  Grove,  III.  60007 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  BAGS 


PRICES  SLASHED  INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen.  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPEP  CORP. 
606  W.  Arbor  Vitae  St..  Inglewood.  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500.  AIrron.  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS— 4500.  Compuwriter  I — 4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts.  Church  Rd..  Mt  Laurel,  N.J.  (609) 
235-7614. 


COMPUWRITER  II.  take  over  31-payment 
lease  CG4961  SL,  S2500  Both  top  condi¬ 
tion.  Available  October.  R  Schuette.  Town 
Crier.  Sudbury,  Mass,  (617)  358-7336. 


VARITYPER  820.  24  fonts.  $500.  Pair  Jus- 
towriters,  some  parts  missing,  and  Ad- 
dressograph  equipment,  any  reasonable 
offer.  (914)  677-8241. 


COMPUGRAPHIC  COMPUWRITER  I 
with  all  accessories.  Like  new  $4500. 
(318)  387-8171. 


LINOFILM— Photo-unit  and  keyboard  with 
type  grids — in  operation— can  be  seen — 
price  negotiable.  C.  Huber,  (301)  327- 
5600.  1819  E  Preston  St..  Baltimore.  Md. 
21213 


PRESSES 


GREGG  Flying  imprinter  for  Urbamte 
or  845  Cottrell.  IPEC  Inc.,  401  N.  Leavitt. 
Chicago.  III.  60612. 


GOSS  METRO.  4  units.  2  color  decks, 
double  folder,  upper  former,  22^4 
cutoff 

GOSS  SUBURBAN.  6  units.  Urbanite 
folder,  two  4  position  roll  stands,  two 
50hp  drives 

COTTRELL  V-15.  5  units,  standard  folder. 
3  station  inserter 

ATF.  4  units.  Often  oven,  chill  rolls, 
imprinter,  gluer.  sheeter,  folder  with  >4 
fold,  2  position  roll  stand 

THATCHER  PACER.  3  units,  folder  with 
imprinter 

POLYGRAPH  RZOl,  4  units,  2  roll  stands, 
turn  bars,  sheeter  and  folder 

GAZETTE  AMERICANA.  Perfector.  with 
color  deck 

COTTRELL  RB-1  Folder,  takes  12  sheets, 
includes  upper  former 

GREGG  Folding  machine  for  single  width 
web  offset  press.  22*4  cutoff 
UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC 
436  Ridge  Road 
Lyndhurst,  New  Jersey  07032 
(201)  438-3677 


GOSS  SIGNATURE  4  units  23  9  16  x  36 
Goss  Metro  4  units.  1970 
Goss  Suburban  2  units,  folder 
Goss  Suburban  add-on  units 
Goss  Urbanite  folder 

Goss  Universal  6  units,  1  folder,  22%»  cutoff 
Cottrell  V-15  units  and  presses 
Colorking  unit  for  add-on 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite.  45*/2 
cutoff 

Royal  Zenith  Zephyr.  4  units.  1974 
Wood  Colorflex.  4  units,  1970 

IVarrfed  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL  PUBLISHING 
EQUIPMENT  CO.  INC. 

401  N  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


EQUIPMENT  &  SUPPLIES 


PRESSES 

GOSS  COMNUNITY.  3  units.  22*4x36,  SC 
'Older,  quarter,  half,  double  parallel  with 
cross  perforating,  40HP  motor  and  control- 
er.  new  1970.  Box  1339,  Editor  & 
Publisher. 

4-UNIT  WEBENDORFER.  currently  in  pro¬ 
duction  of  weekly  shopper  and  2-color  food 
circulars,  $11,000  "as  is  where  is.”  Ray 
Radford.  Chattanooga,  Tenn.  (615)  877- 
1054. 

URBANITE  FOLDER,  handle  25  web  or 
companion  dink  12' z  that  will  quarter  fold 
same  at  35.000pph.  $70,000.  Box  1783. 
Editor  &  Publisher. 

WANTED  TO  BUY 

WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196— 
14th  St.  N.W..  Atlanta,  Ga.  30318.  (404) 
873-3257. 

GOSS  SUBURBAN 

NOT  MORE  THAN  10  YEARS  OLD 

BOX  1710.  EDITOR  &  PUBLISHER 

GOSS  COMMUNITY  OIL  BATH  machine 
with  SC  folder.  Box  1712.  Editor  & 
Publisher. 

LATE  STYLE 

COTTRELL  V-22  25  AND  845 

BOX  1714.  EDITOR  &  PUBLISHER 

CHANGING  OVER  from  letterpress  to 
offset  Want  Goss  Community.  Suburban 
or  Urbanite.  Can  use  Hoe  Colorflex  in  place 
of  Urbanite.  Box  1551,  Editors.  Publisher. 

WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  to  8  UNITS. 

BOX  1548.  EDITOR  &  PUBLISHER. 

WANTED— GOOD  CONDITION 

GOSS  URBANITE. 

BOX  1716.  EDITOR  &  PUBLISHER. 

FONTS  WANTED 

AM  Varityper — 748  Phototypesetter 
Send  styles  and  prices  tO:  Northwest 
Advt.,  109  W.  Denny  Wy.  Seattle.  Wash. 
98119.  (206)  282-5858. 

RANGEMASTER  90-CHANNEL  MAGA¬ 
ZINES.  full  size.  Linos,  any  model,  mats, 
parts.  Ludlows.  Elrods.  Claremont  Press, 
6565  Stone  Bridge.  Santa  Rosa,  Calif. 
(707)  539-7800.  evenings. 

INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in- 
paper  ads.  rack  cards,  etc.  All  coordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There's  nothing  like  it!  Ask  for 
details  and  our  no-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART. 
P.O  Box  6526.  Mobile.  Ala.  36606. 

MARKET 

RESEARCH  CONSULTANTS 

INCREASE  ADVERTISING  LINAGE  with 
proven  market  research  technique  that 
provides  findings  that  sell  advertising 
Write  or  phone  for  samples  and  refer 
ences.  Guide-Post  Research  Inc..  301 
Fifth  Avenue  Bldg.,  Pittsburgh.  Pa.  15222 
(412)  281-6332. 

NEWSPAPER  CONSULTANTS 

HELP  FOR  OWNER-PUBLISHERS  of  sub¬ 
stantial  dailies  and  weeklies  serious  about 
reaching  realistic  and  attainable  profit 
goals.  Scope  of  aid  includes  over  all  ad¬ 
ministration.  advertising,  circulation,  ac¬ 
counting,  newsroom,  pre-press,  press  and 
distribution  operations;  also  labor  rela¬ 
tions.  Affordable  annual  fee  with  periodic 
personal  evaluation  and  follow-up.  Write 
NEWSPAPER  MANAGEMENT  CONSUL¬ 
TANTS.  824  Lancaster  Ave.,  Bryn  Mawr. 
Pa.  19010. 


INDUSTRY  SERVICES 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2.  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


Help 


Wanted... 


ACADEMIC 


FULL-TIME  FACULTY  OPENING  starting 
December  6.  1976,  in  skills-oriented  un¬ 
dergraduate  journalism  program  that 
places  premium  on  classroom  teaching 
and  student  counseling.  Successful  can¬ 
didate  must  have  Masters  Degree,  five 
years  professional  reporting  experience 
and  practical  acumen  to  teach  reporting, 
writing  and  mass  communications 
courses.  Salary  range:  $13-15.(XD0.  Man¬ 
kato  State  University  is  an  Affirmative 
Action  Equal  Opportunity  Employer.  Send 
letter,  resume,  academic  transcripts  and 
names  of  three  references  to  Robert  0. 
Shipman.  Box  39.  Mankato  State  Univer¬ 
sity.  Mankato.  Minn.  56(X)1  by  October  20. 
1976. 


PROFESSIONAL  JOURNALIST  with  sub¬ 
stantial  experience  to  teach  editing  and 
reporting.  Knowledge  of  photography  and 
graphics  desirable.  Salary  and  rank  open. 
Advanced  degree(s)  not  essential.  Apply  to 
Jay  Jensen.  119  Gregory  Hall.  Urbana.  III. 
61801.  THE  UNIVERSITY  OF  ILLINOIS  IS 
AN  AFFIRMATIVE  ACTION  EQUAL  OP¬ 
PORTUNITY  EMPLOYER  AND  ENCOUR¬ 
AGES  APPLICATIONS  FROM  MINORITIES 
AND  WOMEN. 


FALL  1977  OPENING  expected  for  as¬ 
sociate  professor  or  full  professor  to  teach 
magazine  article  writing  and  other  courses 
in  accordance  with  qualifications.  Strong 
professional  experience  required.  Gradu¬ 
ate  degree  and  teaching  eiyerience  de¬ 
sirable.  Salary  negotiable.  Equal  Oppor¬ 
tunity/Affirmative  Action  Employer.  Send 
resume  to  Dean,  NCC.  Syracuse  Univer¬ 
sity,  Syracuse.  N  Y.  13210. 


JOURNALISM  faculty  position  open  start¬ 
ing  January  1977.  Teach  mainly  in  news- 
editorial  sequence.  Several  years  recent 
media  experience.  PhD  preferred:  Masters 
required.  Salary  competitive.  Equal  Oppor¬ 
tunity  Employer.  Contact  Chairman,  Jour¬ 
nalism  Department.  University  of  North 
Dakota,  Grand  Forks,  N.D.  58^2. 


ADMINISTRATIVE 


GENERAL  MANAGER— Newspaper  web 
offset  printing  plant.  Zone  2.  Sales,  ad¬ 
ministrative  and  supervisory  skills  re¬ 
quired.  Send  resume  with  references  and 
desired  salary  to  Box  1740,  Editor  & 
Publisher. 


ASSOCIATION 

MANAGER 

Applications  are  being  accepted  for  man¬ 
ager  of  the  Mississippi  Press  Association. 
Address  application,  along  witfi  resume 
and  qualifications,  references  and  salary 
required,  tO:  Malcolm  S.  Dale,  Vice  Presi¬ 
dent,  Box  549,  Monticello,  Miss.  39654. 


COMMUNICATIONS  EXECUTIVE.  Rapid 
growth  has  created  key  management  open¬ 
ing  at  headquarters  of  closely  held  com¬ 
munications  company.  Prefer  executive 
level  experience  in  newspapers,  publishing 
or  broadcasting,  including  skills  in  fi¬ 
nance,  fiscal  control,  and  budgeting.  Re¬ 
port  directly  to  CEO.  Discuss  your  qualifi¬ 
cations  with  Jack  Flannigan  between  10 
AM  and  4  PM  at  (312)  944-0445. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR  for  120M  7-day 
AM  operation.  District  Manager  training 
and  service  oriented,  must  be  good  leader 
and  speak  fluent  Spanish.  Give  all  details, 
salary,  experience,  references,  etc.  in  con¬ 
fidence.  Box  1559,  Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  for 
Pennsylvania  8000  PM  daily.  $13,000  plus 
bonus.  Must  be  strong  promoter.  Send 
resume  to  Box  1600,  Editor  &  Publisher. 


MANAGER  for  wholesale  newspaper 

agency.  Must  be  willing  to  relocate.  Good 

opportunity  with  growing  company.  Expe¬ 

rience  with  carrier  organization.  Salary, 
hospitalization,  profit  sharing,  income 

guaranteed,  all  company  paid.  Write  to 

P.O.  Box  609.  Niles,  Mich.  49120. 


CITY  CIRCULATION  MANAGER  POSITION 
We  are  looking  for  a  person  to  assume  full 
responsibility  for  city  home  delivery  opera¬ 
tion  and  direct  supervision  of  five  (5)  full¬ 
time  city  District  Sales  Managers.  Will  re¬ 
port  to  the  Circulation  Director.  Must  be 
promotional  minded,  sales  oriented,  and  a 
self  starter  with  strong  leadership  qual¬ 
ities. 

We  are  a  young,  aggressive  40,000  news¬ 
paper.  We  offer  a  good  starting  salary  plus 
periodic  increases,  and  excellent  fringe 
benefits.  Excellent  opportunity  for  ad¬ 
vancement. 

If  interested,  send  complete  resume  to 
Terry  E.  Gandy,  Circulation  Director,  The 
Kingsport  Times-News.  P.O.  Box  479, 
Kingsport.  Tennessee  37662. 


ASSISTANT  DIRECTOR  for  11,000  daily 
with  30,000  voluntary  pay  weekly  and 
17,500  weekly  with  shopper  in  west- 
central  Ohio.  Send  complete  resume, 
promotion  background  and  salary  re¬ 
quirements  to  Box  1721.  Editor  & 
Publisher. 


ATTENTION  DISTRICT  MANAGERS! 
SUPERVISORS!  Circulation  manager  op¬ 
portunity  for  you  on  6000  daily  newspaper 
in  Midwest.  We  are  in  a  growth  market  and 
need  someone  with  experience  in  daily 
draw,  carrier  recruitment  and  training, 
customer  service-circulation  manage¬ 
ment.  Become  part  of  a  young,  aggressive 
management  team  that  wants  to  grow! 
Please  reply  by  letter  to  Box  1735.  Editor  & 
Publisher  giving  education,  experience 
and  references. 


SMALL  AREA  4  DAILY  needs  experienced 
circulation  manager  who  is  steady,  de¬ 
pendable  and  promotional  minded.  Box 
1771,  Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  for  Zone 
1  medium  sized  7-day  AM  PM  operation. 
Must  be  a  good  leader,  familiar  with  all 
phases  of  circulation  systems  and  proce¬ 
dures.  Give  all  details,  salary,  experience, 
references,  etc.  in  resume  to  Box  1762, 
Editor  &  Publisher. 


IMMEDIATE  OPPORTUNITY  for  Circula¬ 
tion  Manager  in  Zone  3.  ABC  18.(XX)  morn¬ 
ing,  evening  and  Sunday  in  non¬ 
competitive  market.  Applicant  must  be 
strong  in  carrier  recruitment  and  training. 
Promotion  skills  and  collection  experience 
also  required.  Excellent  potential  in  grow¬ 
ing  market.  Send  resume  to  Box  1730, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  Rome  (N.Y.) 
Daily  Sentinel.  Present  manager  retiring. 
Must  have  experience,  strong  in  promotion 
and  supervision.  Pleasant  community, 
beautiful  area.  Salary  open,  excellent 
fringes.  Send  complete  resume,  salary  de¬ 
sired  to  R.  C.  Fielding,  General  Manager, 
Rome  Sentinel  Company,  333  W.  Dominick 
St.,  Rome,  N.Y.  13440. 


COUNTRY  CIRCULATION  MANAGER 
Midwest  morning,  evening  and  Sunday  op¬ 
eration  has  opening  for  Country  Circulation 
Manager  who  is  sales  oriented,  a  self¬ 
starter  and  has  leadership  qualities.  Must 
be  familiar  with  Little  Merchant  Plan,  adult 
carriers,  daily  and  Sunday  and  Sunday  Only 
carrier  operation.  Send  complete  resume 
and  salary  requirements  to  Box  1776, 
Editor  &  Publisher. 


E&P  Classifieds- 

As  effective  in  the  newspaper  community 

as  your  newspaper's  classifieds  are  in  your  community! 
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HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  to  handle  7-day 
AM  growing  operation,  must  be  promotion 
minded  and  able  to  lead  group.  Must  speak 
Spanish  fluently.  Give  all  details,  salary, 
experience,  references,  etc.  in  confi¬ 
dence.  Box  1558.  Editor  &  Publisher. 


CLASSIFIED  PHONE  ROOM 
SUPERVISOR 

New  York  City  daily  seeks  dynamic  go- 
getter  to  motivate  staff  in  tough,  com¬ 
petitive  market.  Must  be  creative  with 
strong  background  in  sales  and  in  sales 
training.  Salary  $21,000  plus  excellent 
fringe  benefits.  Send  resume  and  com¬ 
plete  details  to  Box  1743,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 


PROGRAMMER/ ANALYST 
Major  newspaper  group  seeks  individual  to 
work  on  corporate  staff  to  assist  divisions 
in  installing  business  application  software. 
Forty  to  sixty  percent  weekday  travel  re¬ 
quired.  Experience  with  DEC  computers 
and  COBOL  or  RPG  II  helpful.  Degree  re¬ 
quired.  Excellent  opportunity  for  qualified 
candidate.  Send  resume  and  salary  history 
to  Box  1718,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


PERSON  ON  THE  MOVE,  ready  to  join  a 
winning  ad  team  on  a  small  daily.  We  need 
an  individual  with  a  desire  to  work  toward 
management  within  an  active,  aggressive 
group  of  newspapers  throughout  the  coun¬ 
try.  Opening  at  present  in  Gulf  South.  No. 
3  or  4  person  blocked  in  where  you  are  can 
fit  in  well  with  us  now.  Send  all  details  first 
letter.  Box  1652,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  central 
Arizona  daily-weekly  group.  Top  salary, 
benefits.  Write  Don  Kramer,  Casa  Grande 
Dispatch,  P.O.  Box  639,  Casa  Grande, 
Ariz.  85222. 

READY  TO  MOVE  UP  TO  AD  MANAGER? 
We  have  an  immediate  opportunity  if  you 
are  an  experienced  person  with  full  knowl¬ 
edge  of  retail  and  classified  sales.  Need 
"take  charge"  person  who  can  get  the  job 
done  and  be  able  to  motivate  staff.  We 
offer  company  benefits  and  an  excellent 
opportunity  for  advancement  within  our 
group  of  newspapers  to  the  person  seeking 
career  advancement.  Small  South  Florida 
daily.  Send  complete  resume  including 
salary  requirements  in  confidence  to  Box 
1693,  Editor  &  Publisher. 

ADVERTISING-ORIENTED  PUBLISHER 
and  advertising-oriented  sales  manager 
for  pennysaver-type  saturation  publica¬ 
tion  in  Southern  California.  This  new  pub¬ 
lication  of  14  zones  with  100,000  circu¬ 
lation  is  being  launched  by  one  of  the 
nation's  leading  publishing  and  distribu¬ 
tion  organizations  with  annual  sales  of  $40 
million.  Both  jobs  offer  unique  opportun¬ 
ity  to  enjoy  substantial  salary  plus  profit 
sharing  and  stock  benefits.  Paid  reloca¬ 
tion  expenses.  Also  DISPLAY  SALES  open¬ 
ings.  Similar  opportunities  await  in  the 
Eastern  areas  of  the  country.  Resumes, 
including  salaryhistory,  to  Box  1713,  Editor 
&  Publisher. 


ADVERTISING  AND  PRINTING  sales  posi¬ 
tion  for  growing  Maryland  newspaper  com¬ 
pany.  Salary  plus  commission.  Excellent 
benefits.  Box  1767,  Editor  &  Publisher. 


AWARD-WINNING  San  Diego  County 
(Calif.)  semi-weekly  community  newspaper 
has  opening  for  retail  sales  manager  who's 
a  proven  success  in  sales  training,  promo 
planning,  creating  special  sections  that 
work.  To  direct  8-person  staff.  Salary  plus 
bonus.  Excellent  benefits  including  ex¬ 
pense  allowance,  pension  plan,  stock  pur¬ 
chase  plan,  company-paid  life  insurance, 
opportunity  to  live  in  finest  smog-free  cli¬ 
mate  in  the  U.S.  Send  resume  to  Hal  Taxel, 
Publisher,  The  San  Diego  Sentinel,  2724 
Garnet  St.,  San  Diego,  Calif.  92109.  (No 
phone  calls,  please.) 

SUNNY  CALIFORNIA  suburban  daily 
needs  energetic  self-motivated  advertis¬ 
ing  salesperson.  Expand  your  retail  display 
experience  with  us.  Excellent  manage¬ 
ment  possibility.  Free  medical,  dental  and 
life  insurance.  Send  resume  and  salary 
requirements  to  Box  1770,  Editor  & 
Publisher. 


HELP  WANTED 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER  for  Missouri 
weekly,  over  15,000  circulation.  If  you're 
enthusiastic,  energetic  and  looking  for  a 
place  to  put  your  creative  sales  ideas  to 
work,  write  Box  1726,  Editor  &  Publisher. 
All  replies  confidential. 


AGGRESSIVE  WEEKLY  in  beautiful  coastal 
town  (Zone  3)  must  grow.  Need  all  around 
advertising  person  who  wants  to  manage 
and  receive  rewards  of  part  ownership  at 
end  of  6  months.  Experience,  salary  re¬ 
quirements  in  first  letter.  Box  1719,  Editor 
&  Publisher. 


GROWING  lOM-r  weekly.  Zone  6,  needs 
self-starting  advertising  salesman  to  coor¬ 
dinate  and  execute  our  new  sales  program. 
Experience  imperative  for  our  immediate 
opening.  Top  pay,  many  perquisites  for 
rijght  person.  Tell  us  why  we  need  you.  Call 
(M4)  899-4507  or  send  resume  and  salary 
history  to  P.O.  Box  15769,  New  Orleans, 
La.  7(5175. 


IOWA  BI-WEEKLY  needs  resourceful,  ar¬ 
ticulate,  aggressive  advertising  salesper¬ 
son  to  sell  and  design  advertising  pro¬ 
grams.  2  to  3  years  experience  required. 
Chance  for  person  new  in  field  to  test 
wings  in  small  but  growing  organization. 
Complete  resume,  salary  requirements  to 
Box  1727,  Editor  &  Publisher. 


HELP  US  GROW! 

We  need  one  of  those  rare  people  who 
gets  things  done.  Strong  leadership 
needed  to  build  staff  to  serve  one  of  the 
10  fastest  growing  markets  in  the  U.S.A. 
110,000  morning  and  evening  combina¬ 
tion  situated  in  ideal  Zone  4  location. 
Great  place  to  live  and  raise  a  family.  Send 
resume  and  salary  requirements  to  Box 
1748,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  ad  sales  person 
on  8900  circulation  daily,  part  of  growing 
group.  Degree  in  advertising  or  marketing 
preferred.  Standard  company  benefits. 
Contact  Larry  Wilkin,  Hillsdale  Daily  News, 
33  McCollum,  Hillsdale,  Mich.  49242. 


ADVERTISING 

SALES 

Agencies  wanted  to  sell  space  for  estab¬ 
lished  veterans  group’s  national  paper  at 
33*6%  commission,  P.O,  Box  11788, 
Santa  Ana,  Calif.  91711.  Ph:  (714)  835- 
6881. 


AGGRESSIVE  SALESMAN  with  ability  to 
direct  small  branch  office  staff  in  competi¬ 
tive  California  resort  area.  Box  1773, 
Editor  &  Publisher. 


EDITORIAL 


BUSINESS  EDITOR  .  .  . 

.  .  .  Sought  by  major  metropolitan  (2.5 
million  persons)  daily  in  Zone  5.  Strong 
business,  economic,  financial  and  ac¬ 
counting  background  (preferably  acquired 
in  Journalism)  required  to  lead  staff  of  7. 
Other  necessary  attributes:  Makeup  and 
layout  experience,  flair  for  feature  writ¬ 
ing  and  a  clear  recognition  that  good 
business  reporting  is  a  growing  area  of 
interest  for  all  readers  and  theretore  must 
be  as  wide-ranging,  interesting  and  com¬ 
prehensive  as  possible. 

Box  1787,  Editors  Publisher. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


SPORTS 

WRITERS 

Send  us  your  resume  and  samples  of  your 
work. 

We  have  a  position  open  now  on  our  sports 
staff  for  an  experienced,  aggressive  sports 
writer.  Our  fringe  benefits  and  salary  are 
competitive. 

In  addition  to  producing  a  very  substantial 
newspaper,  we  are  located  in  a  most  liv¬ 
able  city. 

If  you  are  a  professional,  we  think  you  will 
find  this  is  the  opportunity  you  have  been 
seeking. 

Apply  to  the  Personnel  Director, 

The  Oregonian  Publishing  Co. 

1320  S.W.  Broadway 
Portland,  Oregon  97201 
An  Equal  Opportunity  Employer 


SPORTS  EDITOR-PHOTOGRAPHER,  after¬ 
noon  daily.  Cover  college,  schools,  life¬ 
time  sports.  AP  wire.  Publisher,  Riverton 
Ranger,  Box  993,  Riverton,  Wyo.  82501. 


SUNDAY  EDITOR  needed  to  produce 
small,  Midwestern  daily  of  16,000  circula¬ 
tion.  Looking  for  a  candidate  who  can  edit 
copy  and  direct  reporters,  plus  exhibit  an 
imaginative  approach  to  local  features. 
Box  1722,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  for  award¬ 
winning  13,000  daily  in  central  Pennsyl¬ 
vania.  Successful  candidate  will  have  abil¬ 
ity  to  produce  clean,  tight  and  readable 
copy  on  a  local  government  beat.  Working 
knowledge  of  local  government  essential, 
VDT  experience  helpful  but  not  necessary. 
Box  1723,  Editor  &  Publisher. 


SPORTSWRITER  with  experience  for  small 
PM  daily  in  Zone  2.  Include  resume  and 
salary  requirements.  Box  1737,  Editor  & 
Publisher. 


EDITOR — County-wide,  county  seat  daily 
in  rural  portion  of  Area  5  seeks  strong  per¬ 
son  to  become  its  new  editor.  Circulation 
exceeds  7000.  Box  1720,  Editor  & 
Publisher. 


AWARD-WINNING  NEWSPAPER  seeks  a 
news  editor  to  spearhead  production  oper¬ 
ation  of  17,000  circulation  newspaper. 
Must  be  experienced  in  layout,  headline 
writing  and  editing.  If  interested,  please 
call  or  write  Tom  Marquardt,  The  Ypsilanti 
Press,  20  E.  Michigan  Ave.,  Ypsilanti, 
Mich.  48197. 


WIRE  EDITOR  sought  by  growing,  forward- 
looking  suburban  afternoon  tabloid.  Good 
writing,  copy  editing,  headline  writing  and 
layout  skills  and  experience  required.  Abil¬ 
ity  to  work  quickly,  accurately  and  well 
with  other  editors  important.  An  exciting, 
enjoyable  position,  perhaps  the  best  one 
on  our  desk,  awaits  the  person  who  can 
convince  us.  Send  resume,  work  samples 
to  Christopher  Powell.  Managing  Editor. 
The  Journal  Inquirer.  306  Progress  Dr., 
Manchester,  Conn.  06040. 


EDITOR  for  weekly  newspaper  in  Southern 
California  with  over  48  broadsheet  pages 
weekly.  Exceptional  opportunity  for  in¬ 
novative,  experienced  editor  with  intense 
community  interest  and  proven  newsroom 
and  management  ability.  Resume  to  ^x 
1650,  Editor  &  Publisher. 

CITY  EDITOR — Key  position  on  medium 
size  Zone  2  paper  heavy  on  local  news. 
Must  have  proven  ability  in  layout,  editing, 
story  ideas  and  staff  direction.  No  one 
without  desk  experience  will  be  consider¬ 
ed.  State  salary  history  and  send  3  tear- 
sheets  with  initial  letter.  Box  1706,  Editor 
&  Publisher. 


SPORTS  DESK 

The  Champaign-Urbana  (III.)  Courier  seeks 
a  night  sports  desk  person  to  edit  local/ 
wire  sports  copy  and  layout  sports.  Ideal 
applicant  should  have  some  desk  and 
sports  writing  experience  after  graduation. 
Excellent  salary  and  benefits.  Send  re¬ 
sume  and  salary  requirements  to  Keith  L. 
Stewart.  Lindsay-Schaub  Newspapers. 
P.O.  Box  789,  Decatur,  III.  62525. 


BEGINNING  NEWS  AND  SPORTS  reporter 
for  award-winning  Maryland  weekly.  Good 
experience  for  recent  grad.  Box  1781, 
Editor  &  Publisher. 

DESKMAN  for  small  Zone  2  daily.  Must 
have  3  years  experience  on  weekly  or  daily 
handling  copy  and  layout.  Resume,  salary 
requirements  must  be  included  or  applica¬ 
tion  will  not  be  considered.  Must  be  willing 
to  work  nights.  Box  1772,  Editor  & 
Publisher. 

WRITER — Experienced  interviewer,  writer 
and  re-write  for  lively,  anecdotal  narrative 
articles  for  national  large-circulation 
monthly  magazine.  Experience  with 
scene-setting  techniques  of  fiction  and 
playwriting  helpful.  Must  be  knowledge¬ 
able  about  and  comfortable  with  working 
with  religious  topics.  Generous  salary, 
benefits.  Zone  2.  Write,  including  resume 
and  salary  needs,  to  Box  1760,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


EVALUATOR 

The  nation's  largest  circulation  weekly 
newspaper,  THE  NATIONAL  ENQUIRER,  is 
looking  for  evaluators.  An  evaluator  re¬ 
views  reporters’  files  for  completeness  and 
recommends  status  for  publication,  story 
length  and  writes  the  main  points  of  the 
story  in  encapsulated  form.  Also  acts  as 
copy  editor  and  verifies  accuracy  of  com¬ 
pleted  story. 

Your  background  as  a  city  or  news  editor 
for  3-5  years  with  a  major  or  medium  daily 
will  qualify  you  for  this  job.  Starting  salary: 
$30,000.  Benefits:  excellent,  including 
profit  sharing  and  relocation  to  Florida’s 
Gold  Coast. 

Send  your  resume  to  THE  NATIONAL 
ENQUIRER,  Personnel  Dept.,  600  S.  East 
Coast  Ave.,  Lantana,  Fla.  33464,  attention 
Byron  Callihan. 

THE  NATIONAL  ENQUIRER  is  an  Equal 
Opportunity  Employer. 


REPORTER/PHOTOGRAPHER  for  growing 
weekly  in  New  Hampshire  lakes/mountain 
area.  Send  resume,  salary  requirements  to 
Carroll  County  Independent,  Center  Os- 
sipee,  N.H.  03814. 


CRITIC 

We're  a  major  daily  looking  for  the  best 
movie/theater  critic  and  entertainment 
writer  around. 

We’d  prefer  someone  with  three  years  of 
newspaper  experience,  but  some  other 
qualifications  are  more  important:  You 
should  be  a  classy,  productive  writer,  have 
the  knowledge  and  experience  to  support 
your  opinions  and  thrive  on  movies  and 
theater.  In  addition  to  writing  reviews  on 
deadline,  you’ll  report  and  write  in-depth 
stories  about  entertainment. 

To  apply,  send  a  detailed  letter  about 
yourself  and  tell  us  why  you  want  the  job 
and  how  you’d  go  about  covering  this  key 
beat.  Please  include  a  resume  and  three 
references  we  can  call. 

Write  to  Box  1755,  Editor  &  Publisher. 


EDITOR  for  the  weekly  Jewish  Press.  3  to  5 
years  journalism  and  management  experi¬ 
ence.  Editor  will  supervise  staff  and  con¬ 
duct  the  day-to-day  operation  of  the  news¬ 
paper.  Candidates  must  have  knowledge  of 
Jewish  communal  life  and  a  creative  at¬ 
titude  to  modern  newspaper  practices. 
Send  resume  and  samples  of  recent  work 
to  Louis  B.  Solomon,  Executive  Director, 
Jewish  Federation  of  Omaha,  333  S. 
132nd  St.,  Omaha,  Neb.  68154. 


NIGHT  NEWS  EDITOR  and  NIGHT  CITY 
EDITOR  for  metro  PM.  Two  key  positions 
responsible  for  showcase  first  edition. 
News  editor  must  be  tops  in  layout  and 
design,  have  supervisory  experience  and 
good  news  judgment.  Night  news  editor 
must  be  an  all-around  editor,  self-starter 
with  good  ideas,  who  can  inspire  staff  to 
top  performance.  (3ood  pay  and  fringes. 
Write  Otis  Wragg,  Managing  Editor,  The 
Miami  News,  P^.  Box  615,  Miami,  Fla. 
33152. 


MANAGING  EDITOR 

Thriving  Texas  PM-Sunday  daily  seeks 
managing  editor  with  talent,  judgment, 
drive  and  pride  to  make  excellent  product 
better.  This  person  is  a  natural  leader,  has 
Texas  ties  and  a  love  for  cultured,  small 
city  living.  Should  have  goals  well  in  mind 
and  desire  permanence,  be  college 
trained,  consen/ative,  seasoned  by  at  least 
10  years  varied  reporting  and  desk  experi¬ 
ence.  Knowledge  of  photography  and  off¬ 
set  printing  helpful.  A  creative  typog¬ 
rapher  who  hallows  the  English  language 
has  an  edge.  Willing  to  pay  for  quality. 
Reply  in  confidence.  Box  1/63,  Editor  & 
Publisher. 

SPORTS  EDITOR  for  8900  circulation 
paper  in  southern  Michigan.  Must  be  able 
to  write  small  town  sports  and  do  layout. 
Standard  company  benefits.  Salary  $160 
per  week.  Immediate  opening.  Call  Bill 
Hays  at  (517)  437-7351. 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


EDITOR  &  PUBLISHER  for  October  2,  1976 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PHOTOJOURNALISM 


HELP  WANTED 
PUBLIC  RELATIONS 


VERSATILE  REPORTER-PHOTOGRAPHER 
for  immediate  position  with  weekly  paper 
in  southeast  Nebraska.  General  news,  fea¬ 
tures,  sports,  page  layout.  Send  salary 
needs,  resume,  clips  to  Maxine  Moul, 
Maverick  Media.  Syracuse.  Neb.  68446. 

NIGHT  EXECUTIVE  NEWS  EDITOR  for 
morning  metro  daily  in  Zone  8.  Must  be 
strong  in  design,  layout  and  production; 
capable  of  handling  late  breaking  news 
and  able  to  work  well  with  various  depart¬ 
ments.  Send  resume,  references  and  sal¬ 
ary  requirements  to  Box  1765,  Editor  & 
Publisher. 

REPORTER 

General  assignment  reporter  sought  for 
16,500  central  Michigan  daily.  Challenging 
assignments  and  growth  opportunity 
within  Midwest  group.  Reporting  experi¬ 
ence  preferred.  Send  resume  with  com¬ 
plete  employment  history.  John  A.  Palen, 
Editor.  Midland  Daily  News,  P.O.  Box  432, 
Midland.  Mich.  48^0. 

COPY  EDITOR 

We're  looking  for  a  copy  editor  who  would 
like  to  work  on  the  wire  desk  of  a  65.(XX) 
Zone  5  daily,  who  has  sharp  news  judg¬ 
ment  and  layout  skills,  and  is  interested  in 
working  with  a  VDT  system.  Send  resume 
and  salary  requirements  to  Box  1775, 
Editor  &  Publisher. 

NEWS,  ADVERTISING,  PRODUCTION 
PEOPLE  SOUGHT  BY 

EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2V^  years  old,  has  a  paid  circulation 
of  17,000  and  a  complete  production 
plant.  It  covers  politics,  education,  sports, 
religion,  the  law,  business  and  the  arts 
from  a  Christian  viewpoint.  We  need  men 
and  women  of  a  strong  and  reasoned  faith 
who  are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  The  Minister,  Company  of  the 
Cross,  2304  Millbourne  Rd,  W.,  Edmon¬ 
ton.  Canada  T6K-1R1,  or  call  (403) 
452-8442. 

SMALL,  FAST-GROWING  morning  daily 
looking  for  honest-to-goodness  reporter; 
no  flim-flam  braggadocio  claims,  just 
good,  solid  writing  with  "the"  and  “cat” 
spelled  correctly  every  time.  Zone  5.  Box 
1750,  Editor  &  Publisher. 

REPORTER  POSSIBILITIES  in  New  York 
State.  Contact  all  daily  newspapers  with 
our  free  listing  service.  Complete  resume 
required.  Confidentiality  assured.  New 
York  State  Publishers  Association,  215 
University  PL,  Syracuse,  N.Y,  1321(j. 

FREELANCE 

GAGWRITER  needed  to  supply  captions 
for  specialized  humor  panel.  Write  for  for¬ 
mat  sample.  Box  1666.  Editor  &  Publisher. 

SYNDICATE  SEEKS  WRITERS  for  on-the- 
American-scene,  6(X3-word.  weekly  humor 
columns.  "Big  name”  unnecessary.  Sam¬ 
ples  tO:  ASNF,  Box  425,  Montrose,  Calif. 
91020. 

PHOTOJOURNALISM 

PHOTO 

JOURNALIST 

R.  J.  Reynolds  Industries,  Inc.,  one  of  the  nation's  largest 

corporations,  is  expanding  its  Photographic  Department 


and  is  seeking  a  Photo  Journalist  to  cover  Company 
activities  for  news  releases,  employee  publications, 
brochures,  and  audio-visual  presentations. 

Candidates  should  be  very  strong  at  human  interest 
feature  stories  in  both  black  and  white  and  in  color. 
Qualified  applicants  should  have  at  least  three  years 
experience  on  the  photo  staff  of  a  daily  newspaper  or 
national  magazine.  Journalism  or  photography  degree 
preferred. 

Winston-Salem,  North  Carolina,  location. 

Excellent  benefits  package  including  paid  relocation. 

Send  portfolio,  resume,  and  salary  history,  in  confidence, 
to: 

Denis  G.  Simon 

Corporate  Employment  Department 
R.  J.  Reynolds  Industries,  Inc. 

401  North  Main  Street 
Winston-Salem,  North  Carolina  27102 


Tobacco  Products  • 

1  •  Petroleum  | 

Food  Products  • 

1  1  •  Aluminum  Products 

Containerized  Freight  • 

^Jni 

T  ransportation 

II 1^ 

III*  Packaging  Materials 

RJFteyrolds  lrxJustnes.lnc 

1  an  equal  opportunity  employer 
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AWARD-WINNING  SUBURBAN  weekly 
group  in  Zone  5  seeks  experienced  photo¬ 
grapher  to  supervise  its  photo  staff.  As 
chief  photographer  you  will  be  responsible 
for  establishing  work  hours,  ordering  and 
maintaining  darkroom  supplies,  oversee¬ 
ing  quality  of  assignments  from  news 
staff,  working  with  news  staff  to  improve 
quality  of  pnoto  coverage,  developing 
communications  and  working  with  photo 
and  news  staffs  on  photo  use.  hiring  and 
training  of  staff  photographers,  taking  as¬ 
signments  as  necessary,  controlling  photo 
department  budget.  Excellent  working  con¬ 
ditions  and  benefits.  Management  experi¬ 
ence  is  more  important  than  actual  photog¬ 
raphy  experience.  In  first  letter  give  edu¬ 
cation,  complete  experience  background 
and  salary  expectations.  Not  necessary  to 
submit  portfolio  with  first  letter.  Box  1717, 
Editor  &  Publisher. 


WEB  OFFSET 
PRESSROOM 
SUPERINTENDENT 

Large  web  offset  newspaper  commercial 
plant  requires  experienced  person  with 
management  and  technical  skills.  Quality 
and  waste  control,  preventative  mainte¬ 
nance,  production  scheduling,  material 
usage  and  production  records  are  among 
the  qualifications  required. 

CALL  (212)  531-3194 

_ PRODUCTION _ 

OPENING  for  solid  state  technical  or  VIP 
and  web  offset  press  equipment.  Good  op¬ 
portunity  in  expanding  newspaper  and 
commercial  operation.  Contact  Norris 
Archer,  Community  Publications  Inc., 
6960  S.W.  Sandburg  St.,  Tigard,  Oreg. 
97223. 

EDITOR  & 


PROMINENT  CONSUMER  and  industrial 
company  located  in  Indianapolis,  Indiana 
seeks  outstanding  writer  with  wire  service 
or  major  newspaper  experience  for  cor- 
orate  public  relations  department, 
lease  tell  us  why  you  would  like  your 
next  career  step  to  be  in  corporate  public 
relations,  and  send  us  your  writing  samples 
and  salary  requirements.  Box  1733,  Editor& 
Publisher. 

RESEARCH 


COMMERCIAL 
SURVEY  MANAGER 

Here  is  an  exciting  opportunity  for  an  ex¬ 
perienced  commercial  survey  manager. 
Join  the  expanding  Sun  Coast  Opinion 
Surveys,  a  subsidiary  of  the  Times  Publish¬ 
ing  Co.  Applicants  should  have  a  business 
or  social  science  degree  and  3  to  5  years 
diversified  marketing  experience  with  de¬ 
monstrated  skills  in  survey  planning,  ques¬ 
tionnaire  and  sampling  plan  design,  ad¬ 
ministration  and  control.  EDP  processing 
and  statistical  analysis,  and  presentation 
and  findings.  Client  contact  experience 
desirable. 

Starting  salary  commensurate  with  experi¬ 
ence.  plus  lucrative  incentive  program, 
liberal  package  of  extras  and  unusual  po¬ 
tential  for  professional  and  financial 
growth.  Send  resume  and  salary  require¬ 
ments  to: 

Personnel  Office 
Times  Publishing  Co. 

P.O.  Box  1121 
St.  Petersburg,  Fla.  33731 


SYNDICATE  SALES 

CHILDREN’S  \WEEKLY  FEATURE 
VYANTS  REPS.  COMMISSION. 

BOX  1654,  EDITOR  &  PUBLISHER. 

Positions 
Wanted  .  .  . 


_ ACADEMIC _ 

LET'S  GET  TOGETHER  now  for  "77".  Pho¬ 
tography  instructor  starting  fourth  year, 
looking  for  new  home.  Frank  Gale,  301  E. 
Jefferson.  Kirksville,  Mo.  63501. 


ADMINISTRATIVE 

GENERAL  MANAGER  small  daily  seeks 
move  upward.  In  17  years,  reporter- 
editor-full  financial  manager.  First  hand 
experience  all  departments.  Resume  on 
request.  Zones  1-5.  Box  1741.  Editor  & 
Publisher. 

YOUNG  MANAGER  (30)  with  extensive  ex¬ 
perience  seeks  new  opportunities.  Began 
work  as  copy  boy  at  13,  was  by-lined  repor¬ 
ter  for  nationally  known  metro  daily  at  19; 
has  been  television  and  radio  writer/ 
producer  of  news,  documentaries  and  fea¬ 
tures  for  local  markets  (NYC),' network  and 
national  syndication.  Past  three  years  as 
assistant  to  publisher  of  34,000  daily. 
Familiar  with  all  aspects  of  financial, 
analytical  and  personnel  management  re¬ 
sponsibilities.  $25,000  minimum.  Box 
1729,  Editor  &  Publisher. 

GENERAL  MANAGER-PRODUCTION 
MANAGER— No  more  challenges  here. 
Proven  record  in  all  phases  of  newspaper 
operations.  Exceptionally  strong  in  cost 
cutting  and  labor.  Knowledgeable  in  both 
hot  and  cold.  Box  1759,  Editor  & 
Publisher. 


_ ARTIST _ 

SUCCESSFUL  DISPLAY  ARTIST  seeks 
change.  Zones  4  or  5.  Have  boosted  adver¬ 
tising  sales  for  present  employer  news¬ 
paper.  Box  1667,  Editor  &  Publisher. 


_ CARTOONISTS _ 

FREELANCER  seeks  full-time  employment 
as  editorial  cartoonist  on  large  daily.  Prefer 
East  or  Northeast.  Mark  Armstrong,  34 
Susquehanna  Ave.,  Cooperstown,  N.Y. 
13326. 

PUBLISHER  for  October  2,  1976 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


EDITORIAL 


EDITORIAL 


EDITORIAL 


EXPERIENCED  YOUNG  circulation  man¬ 
ager  on  9300*  ABC  daily  seeks  assistant 
position  on  larger  paper.  Can  do  all  phases 
of  circulation  marketing.  Box  1673,  Editor 
&  Publisher. 


CALIFORNIA — I  would  like  to  be  your  Cir¬ 
culation  Manager.  For  better  service  and 
honest  steady  growth  please  contact  Paul 
Friend,  324-15th  St.,  Santa  Monica.  Calif. 
90402.  (213)  395-3037. 


PRESENTLY  ASSISTANT  on  AM  PM  publi¬ 
cation  in  highly  competitive  area.  Stymied 
in  present  position,  wish  to  relocate  as 
manager,  or  staff  position  on  larger  paper. 
Box  1728,  Editor  &  Publisher. 


AT  49  with  20  years  sales,  service,  all 
phases  circulation  with  strong  leadership. 
Desire  relocate  West  of  the  Mississippi.  1st 
or  2nd  spot.  Salary  open.  Box  1724,  Editor 
&  Publisher. 


NASHVILLE.  TENNESSEE  circulation  job 
wanted.  25  years  experience,  man.  age  49. 
Box  1768,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


AD  MANAGER,  producer  with  excellent 
record  as  salesman  and  motivator  of 
others  in  increasing  sales.  Good  in  promo¬ 
tions.  layout,  copy,  service.  Small  daily, 
metro  experience.  College  graduate.  Zones 
3,4,5.  Box  1782,  Editor  &  Publisher. 


ADVERTISING  salesman's  post  wanted  by 
enthusiastic  beginner.  Now  working.  I 
want  place  where  I  can  learn  the  most. 
Minimum  $6500.  Box  1780,  Editor  & 
Publisher. 


EDITORIAL 


SPORTS,  FEATURE,  column  writer,  good 
with  camera,  editing,  makeup,  VDT  experi¬ 
ence.  Box  1789,  Editor  &  Publisher. 

PHOTOGRAPHER  WRITER  seeks  experi¬ 
ence  with  daily,  magazine,  PR  firm,  TV  or 
radio  news.  Graduate  U.  of  Alabama.  Mas¬ 
ters  in  Journalism,  assistant  editor  small 
Southern  weekly,  feature  editor  (even 
smaller)  weekly,  advertising  head  National 
Bank,  legman  State  Educational  publica¬ 
tion.  Single.  26.  Try  me.  George  Fuller  III. 
P.O.  Box  374,  Spanish  Fort,  Ala,  36527. 
(205)  626-2189. 


AWARD-WINNING  REPORTER,  27,  BA. 
with  3  years  reporting,  photography  ex¬ 
perience  on  small  daily,  semi-weekly  seeks 
position  in  Zones  2,3,5.  Box  1788,  Editor 
&  Publisher. 


COPY  desk  and  or  reporting  spot  sought 
by  high  honors  J-grad  with  2  years  of  same 
on  campus  daily.  Sports  OK.  Box  1786. 
Editor  &  Publisher. 


YOUNG  FEATURE  WRITER  with  2  years 
weekly  experience  wants  to  move  to  daily. 
Profiles  and  people  pieces  a  specialty. 
Have  also  done  rock  and  roll  reviews  for  3 
major  dailies.  Excellent  clips  to  prove  a 
point.  Box  1611,  Editor  &  Publisher. 


STEAM,  PLUS  EXPERIENCE— Managing 
editor,  city  editor,  wire  editor,  46.  Give  me 
your  bored  readers,  your  ho-hum  heads, 
your  lifeless  layouts,  your  fumbled  stories. 
Seeking  job  with  responsibility  on  medium 
or  large  daily.  Now  No.  2  man  on  medium 
daily.  Box  1647,  Editor  &  Publisher. 


SPORTS  DESK  on  sharp  daily  in  Zone  2,3 
or  5.  GaryOlinger,  314  Allegheny  Ave.,  Kit¬ 
tanning,  Pa.  16201.  (412)  545-2965. 


MANAGING  EDITOR.  25,  of  Maryland 
weekly  seeks  reporting  job  with  manage¬ 
ment  potential  at  metro  or  mid-sized  daily. 
Both  daily  and  weekly  reporting  experi¬ 
ence.  consistent  award-winner,  married, 
mature.  Any  Zone.  Box  1641,  Editor  & 
Publisher. 


SPORTSWRITER,  age  26,  wants  to  move 
into  spot  at  metro  daily.  Award-winner  past 
2  years.  Features,  columns,  game  cover¬ 
age  done  with  flash.  Can  write  as  well  as 
anyone  on  your  staff.  Excellent  references. 
Box  1609,  Editor  &  Publisher. 


MATURE  MAN  needs  challenge.  Presently 
successful  Baptist  pastor,  freelance  out¬ 
door,  religion  writer.  One-time  editor 
prize-winning  weekly.  Likes  people,  fea¬ 
tures,  sports.  Frank  Snare,  Box  187,  Well- 
ston,  Ohio  45692. 


MY  CLIPS  WILL  CONVINCE  YOU  I  can 
handle  sports  beat  on  metro  daily.  Now  at 
Memphis  PM,  seek  better  opportunity  in 
any  Zone.  24,  2V2  years  experience.  Jack 
Brennan.  (901)  357-1657  any  time. 


-1657  any  time. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


EXPERIENCED  REPORTER  seeks  report-  | 
ing  position,  any  Zone.  Government  ex¬ 
perience.  weekly  and  daily  experience, 
general  assignment,  government,  county 
courthouse,  features.  Hardworking  and 
perceptive.  Mark  Weinberg,  1235  Dela¬ 
ware  Ave.  S.W.,  Washington,  D.C.  2(X)24; 
(202)  554-1293. 

WANT  TO  ADD  VITALITY  to  your  sports 
pages?  Experienced  sports  editor  and  col¬ 
umnist  seeks  move  to  25,(X)0  publication 
Zones  2, 3, 4. 6.  Box  1689,  Editor  & 
Publisher. 

SELF-STARTING  reporter/feature  writer 
with  over  2  years  experience  on  small 
prize-winning  daily  seeks  position  in  Zone 
1,2  or  3.  Box  1699,  Editor  &  Publisher. 


EDITOR-REPORTER,  20  years  experience 
reporting  and  editing  prize-winning  dailies, 
weeklies,  covering  statehouse,  investiga¬ 
tive  reporting,  foreign  wars.  Eager  for  re¬ 
turn  to  first  love,  community  weekly  jour¬ 
nalism.  daily  news  staff  management  or 
reporting  assignment  with  challenge. 
Especially  interested  in  Zone  2.  Elmer  L. 
Rounds,  Villa  49,  Lakeland,  Fla.  33803. 
Ph:  (904)  644-2929. 


UNIVERSITY  OF  MISSOURI  teaching  as¬ 
sistant.  New  York  Times  stringer.  Author 
of  Freedom  of  Information  Center  report. 
Covered  GOP  convention.  Member  Kappa 
Tau  Alpha.  4  years  professional  experi¬ 
ence.  2  with  (jannett.  Skilled  in  layout. 
Will  receive  Masters  Degree  in  December. 

I  am  interested  in  a  reporting  or  editing 
position.  Box  1704,  Editor  &  Publisher. 

YOUNG  REPORTER  seeks  full  time  repor¬ 
ter  position  on  daily  or  weekly,  Zones  1-5. 
Fluent  French  and  Spanish,  international 
experience.  Michele  Ramsey.  27561-C2 
Springlake  Dr,,  Bethesda,  Md.  20034. 


AWARD-WINNING  semi-weekly  editor 
seeks  similar  position  on  community  type 
newspaper.  Hardworking  and  dedicated. 
Box  1739,  Editor  &  Publisher. 


HARD-WORKING,  versatile  reporter,  26, 
seeks  general  or  feature  writing  spot  on 
daily.  Experience  on  top  daily  and  weekly. 
Deborah  Laverty,  2138  Tanglewood  PI. 
#2-C,  Hammond,  Ind.  46323.  (219)  845- 
3376.  Any  Zone, 


YOUNG  (25),  curious  managing  editor  of 
small  weekly  seeks  challenging  reporting 
spot.  Strong  on  local  government,  schools, 
editorial  writing,  community  affairs,  out¬ 
doors.  Some  photo,  sports.  Prefer  north¬ 
ern  Zones,  Zone  2.  Box  1731,  Editor  & 
Pu  blisher. 

EDITORIAL  PAGE  EDITOR.  37,  ASNE, 
NCEW,  16  years  experience.  Political 
moderate.  Sharp  stylist.  Top  references. 
Box  1736,  Editor  &  Publisher. 


COPY  EDITOR  with  VDT  and  scanner  ex¬ 
perience  seeks  rim  or  reporting  post  on 
Zone  9  daily.  6  years  experience.  Box 
1734,  Editor  &  Publisher. 


MANAGING  EDITOR— After  20  years  in¬ 
tense  involvement  in  reporting,  writing, 
editing  and  administration,  3^year-old 
man  seeks  challenge  of  helping  to  run  a 
daily  newspaper.  Now  in  14th  year  at  a 
major  Eastern  daily.  VDT  expert  but 
strictly  old-fashioned:  Dig  for  news, 
interpretation  over  opinion,  emphasize 
features  and  impact  art.  Have  sense  of 
humor,  will  travel.  Family  man.  Resume, 
extensive  material  available.  Box  1747, 
Editor  &  Publisher. 


SPUNKY  YOUNG  MAN— Lots  of  moxie  and 
street  hustle,  experienced  in-depth  politi¬ 
cal  reporting,  seeks  job  as  reporter' 
researcher  with  newspaper,  magazine. 
Adaptable  and  versatile.  Any  Zone.  Works 
well  with  all  types  of  people.  Box  1702, 
Editor  &  Publisher. 


18  YEARS  DAILY  reporting,  writing.  Pho¬ 
tography.  Seek  challenging  hard  news,  fea¬ 
ture,  special  assignment,  editorial  writing, 
city  editor  post.  References,  Box  1746, 
Editor  &  Publisher. 


EDITOR  WRITER — Dynamic,  responsible 
recent  graduate  desires  position  with 
small  or  medium  size  paper.  English  major. 
Strong  writing  and  research  background. 
Has  covered  sports,  politics,  entertain¬ 
ment,  as  well  as  audio  news  reporting. 
Box  1744,  Editor  &  Publisher. 


EDITOR  of  weekly.  BA  Degree,  former 
teacher,  with  strong  background  in  fea¬ 
tures.  education  and  politics,  seeks  chal¬ 
lenging  post  as  interpretive  reporter  with 
daily.  Zone  2  preferred,  but  will  consider 
interesting  offers  in  other  areas.  Box  1754, 
Editor  &  Publisher. 


YOUNG  REPORTER  looking  to  relocate 
seeks  full-time  reporter  or  copy  editor  po¬ 
sition  with  daily  paper.  Any  Zone.  CRT  ex¬ 
perience  at  metro  daily.  Photo  experience. 
Also  BA  in  History,  Box  1751,  Editor  & 
Publisher. 


MAN  (44)  wants  return  to  news  from  PR, 
About  5  years  experience.  Opportunity 
more  important  than  pay.  BS,  MS.  Jour¬ 
nalism.  Can  report,  handle  heads,  wire, 
layout.  Will  consider  all  areas.  Box  1779, 
Editor  &  Publisher. 


SEASONED,  VERSATILE  WRITER  seeks 
position  as  editorial  writer.  Wide  interest  in 
politics,  medicine,  the  arts,  energy,  urban 
problems,  the  environment.  Has  extensive 
experience  in  public  relations  but  wishes 
to  give  broader  scope  to  talents.  Has  also 
done  newspaper  reporting — general  as¬ 
signment,  political,  feature.  Mature,  bal¬ 
anced  in  thinking  and  writing.  Masters 
from  Columbia  University  Graduate  School 
of  Journalism.  Box  1769,  Editor  & 
Publisher. 

SHIRT-SLEEVED  NEWSMAN,  45,  seeks 
job  on  city  or  state  desk  or  as  assistant  on 
Area  5  or  2  medium  daily.  Experienced  at 
reporting,  city,  state  desks,  training  and 
directing  people.  Box  1774,  Editor  & 
Publisher. 

REPORTER/EDITOR,  25,  3  years  experi¬ 
ence,  black;  seeking  a  position  of  quality 
above  color.  I  have  experience  in  most 
major  beats  and  writing  styles,  headline 
writing,  layout  and  staff  supervision  at  a 
60,000  Zone  5  PM.  VDT  experience  in¬ 
cludes  minor  terminal-computer  trouble¬ 
shooting.  A  fast-learning  self-starter  look¬ 
ing  for  a  place  to  grow.  Reginald  Davis, 
2912  178th  Dr.,  Apt.  11,  Hammond,  Ind. 
46323. 


WRITER/ATTORNEY  seeks  position  com¬ 
bining  both  interests.  Perhaps  legal- 
related  writing,  in-house  counsel  or  half 
and  half.  Broad  journalistic  experience. 
Salary  open.  Box  1758,  Editor&  Publisher. 


MEDICAL  REPORTER,  6  years  newspaper 
experience,  seeks  challenging  position  on 
daily.  Box  1784,  Editor  &  Publisher. 


SPORTS-FEATURE  WRITER— At  28,  I 
have  served  a  6  year  apprenticeship  learn¬ 
ing  my  craft.  I  have  worked  both  as  a  writer 
and  editor,  in  and  out  of  sports,  tor  a 
magazine  as  well  as  a  daily.  My  experience 
includes:  regular  coverage  of  pro  baseball 
and  basketball,  college  and  prep  sports. 
I  have  also  2  years  experience  as  a  sec¬ 
tion  editor  for  a  major  metropolitan  maga¬ 
zine.  If  you  want  someone  who  is  looking 
for  both  quality  and  permanence;  if  you 
want  someone  who  cares.  I'm  your  man. 
Box  1761,  Editor  &  Publisher. 


EDITORIAL  ART 


AN  ARTIST-REPORTER,  I’m  worth  more 
than  1000  words  to  you.  Want  graphics 
job.  Stress  flexibility,  ideas.  Reporter,  sec¬ 
tion  editor  background  completes  pack¬ 
age.  Award-winning  clips.  Brochure- 
resume  upon  request.  Zones  5,7.  Heather 
Marks,  1636  Aberdeen.  Chicago  Hgts.,  III. 
60411. 


PHOTOJOURNALISM 


ENTHUSIASTIC,  ENERGETIC  24-year-old 
with  BA  in  Photojournalism  seeks  chal¬ 
lenging  staff  position.  Professional  experi¬ 
ence  gained  during  stay  in  Israel.  Desire  to 
learn.  Willing  to  relocate.  Paul  Dunn,  3100 
Ardmore  St.,  Manhattan  Beach,  Calif. 
90266. 


PRESSROOM 


WEB  PRESSMAN — 20  years  experience 
letterpress  and  DiLitho.  Day  work  only. 
Areas  1,2,5.  Box  1764,  Editor&  Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN,  10  years 
experience.  100%  cold  type  conversion, 
computers,  scanners  and  terminals.  Cost 
conscious  with  excellent  man  hour  record. 
Box  1752,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

ADVERTISING/PR  award-winning  writer/ 
coordinator  seeks  new  opportunity.  6  years 
corporate  and  agency  advertising,  PR, 
marketing,  promotion,  external/internal 
magazines  as  editor/writer/production. 
Experienced  pro  in  budget,  strong  concept 
copy,  photo,  reprinting.  $$  important  but 
locale  and  role  first.  Resume/samples. 
GORDON  (214)  350-3219.  Write  1514 
Bogarte,  Grand  Prairie,  Texas  75051. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


What  about  the  staff? 

Newspapers  increasingly  are  con¬ 
ducting  all  sorts,  of  surveys  among 
outsiders — readers,  subscribers,  adver¬ 
tisers.  etc. — but  a  surprisingly  few  of 
them  (less  than  a  third)  bother  to  ask  the 
insiders  (the  staff)  about  how  they  are 
doing  and  what  they  can  do  to  improve 
the  product.  Seems  like  a  fertile  terri¬ 
tory. 

J.  Warren  McClure,  president  of  Mc¬ 
Clure  Media  Marketing  Motivation  Co., 
found  in  a  survey  of  Allied  Daily  News¬ 
papers  that  only  32%  seek  input  for 
product  content  improvement  from  per¬ 
sonnel  in  their  own  organizations. 

McClure  reported  in-depth  survey 
findings  from  the  group  of  32  newspapers 
in  Washington.  Oregon.  Alaska.  Idaho 
and  Montana.  He  conducted  the  survey 
in  preparation  for  an  address  he  made  at 
.Allied  Daily  Newspaper  meeting  at  Big 
Sky.  Montana  (September  17).  News¬ 
papers  surveyed  range  from  5.000  to 
over  200.000  circulation. 

“It's  a  strange  phenomenon  that  55% 
of  the  newspapers  report  they  conduct 
their  own  reader  surveys,  and  27%  use 
professionally  (outside)  conducted  sur¬ 
veys.  yet  only  32%  report  they  seek 
input  from  those  in  all  departments  in 
their  ow  n  new  spapers."  McClure  stated. 

McClure  said.  “The  most  progressive 
newspapers  have  found  that  one  way  to 
get  into  the  Total  Marketing  Concept 
(getting  everyone  in  the  newspaper  to 
work  toward  satisfying  the  customer)  is 
to  seek  broad-based  input  internally — as 
well  as  externally. 

"A  newspaper's  personnel  reflect  the 
community's  personnel."  he  said,  “and 
a  maintenance  person  on  the  staff  may 
well  tell  you  what's  good  about  the  paper 
and  what's  bad — news  we've  missed  and 
what's  read  and  what  isn't.  That  same 
maintenance  person  can  tell  you  what  he 
or  she  would  like  to  know  more  about. 
And.  it's  obvious  that  most  advertising 
and  circulation  personnel  talk  to  more 
customers  in  the  course  of  a  day  than  any 
others  in  the  newspaper. 

■‘Who  should  be  more  interested  in 
product  analysis  than  those  whose  liveli¬ 
hoods  ride  with  the  quality  and  quantity 
of  the  news  and  advertising  content  in 
the  newspaper?"  he  asked. 

In  addition  to  supplying  survey  result 
sheets.  McClure  gave  Allied  publishers 
model  forms  to  be  addressed  to  the 
proper  persons  in  the  newspaper.  The 
blanks  are  designed  for  use  throughout 
the  plant  and  McClure  suggested  that 
they  be  returned  to  the  top  management. 
The  forms  contain  such  questions  as 
“Have  we  had  a  story  on; — What's  hap¬ 
pening  these  days  on: — Have  we  had  a 
story  on  the  start  of  new  construction 
at: — Why  wasn't  this  in  the  paper: — Was 


this  error  of  fact  noted: — Have  w  e  called 
on  this  prospective  advertiser: — Would 
this  account  advertise: — Would  this 
make  an  interesting  feature: — 

The  encouragement  of  internal  input 
for  product  improvement  does  more  than 
anything  else  to  get  all  personnel  con¬ 
cerned  with  the  customer,  according  to 
McClure.  “Then."  he  said,  “you  go  on 
from  there." 

He  reported  that  32%  of  the  news¬ 
papers  surveyed  utilize  external  focus 
group  interviews,  but  only  9%  seek 
product  content  evaluation  from  com¬ 
munity  centers-of-influence. 

No  newspaper  surveyed  reported  ob¬ 
taining  product  opinions  from  groups  of 
students  at  colleges  and  universities  in 
the  newspaper's  area.  Yet.  he  said, 
hopefully  these  will  be  our  future  sub¬ 
scribers  and  advertisers. 

“Gut  feelings"  of  the  publisher  regard¬ 
ing  product  content  are  utilized  in  5.*'%  of 
the  newspapers  surveyed.  (On  the  lighter 
side.  McClure  reported  that  only  14%  of 
the  newspapers  seek  input  from  the  pub¬ 
lishers'  wives  or  mothers-in-law!) 
Reasons  for  circulation  stops  are  ob¬ 
tained  and  analyzed  in  73%  of  the  news¬ 
papers. 

The  survey  found  that  36%  of  the 
newspapers  monitor  television  news¬ 
casts:  only  one  newspaper  reported 
monitoring  morning  news  telecasts. 

Concerning  top  management  relations 
with  advertisers.  4%  of  the  newspapers 
actively  met  with  personnel  of  advertis¬ 
ers  to  explain  why  their  advertising 
works. 

14%  of  the  newspapers  invite  adver¬ 
tisers  to  talk  to  meetings  of  newspaper 
personnel. 

He  noted  that  23%  of  the  new  spapers 
surveyed  utilize  one-on-one  breakfast 
meetings  with  top  management  and  ad¬ 
vertisers.  He  said.  "The  greatest  thing 
ever  invented  to  sell  more  advertising  is 
the  one-on-one  early  morning  breakfast 
meeting  with  an  advertiser  or  a  prospec¬ 
tive  advertiser,  large  or  small.  You  get 
the  person  who  means  business  and  it's 
the  least  costly  meal  of  the  day  with  no 
tab  for  drinks!" 

• 

Air  France  ads 

Air  France  will  use  actor-singer- 
dancer  Gene  Kelly,  as  spokesman  for  its 
new  advertising  campaign.  Kelly's  tes¬ 
timonial  print  advertisements  will  run  in 
the  New  York  Times,  Chicaf>o  Tribune 
and  Houston  Post.  Kenyon  &  Eckhardt 
Advertising  is  the  agency.  Creative 
execution  was  handled  by  associate  crea¬ 
tive  directors  Monte  Ghertler  and  Mel 
Stabin.  Jerry  Minkow.  copywriter,  and 
Tom  Williams,  account  supervisor. 


House  passes 
St.  Paul’s  bill 

The  House  (September  22)  unanim¬ 
ously  passed  the  bill  that  includes  au¬ 
thorization  for  a  one-year  study  of 
whether  to  include  St.  Paul's  church  in 
Mount  Vernon.  New  York  as  part  of  the 
national  park  system  as  a  shrine  to  free¬ 
dom  of  the  press  and  the  Bill  of  Rights. 

The  legislation  also  provides  up  to 
SI()0.()(X)  for  immediate  renovation  and 
maintenance  of  the  historic  church.  It 
occupies  the  site  of  the  disputed  election 
of  1733.  in  which  the  royal  governor  of 
New  York  sought  to  rig  the  outcome. 
The  newspaper  account  of  these  events 
written  by  John  Peter  Zenger  led  to  his 
arrest  on  charges  of  seditious  libel.  The 
trial  ended  in  Zenger's  acquittal  and  es¬ 
tablished  truth  as  a  defense  for  libel,  lay¬ 
ing  the  foundation  for  the  First  Amend¬ 
ment  in  the  Bill  of  Rights  some  50  years 
ago. 

The  Senate  already  has  passed  a  simi¬ 
lar  bill,  but  the  House  legislation  also 
includes  other  sites  for  study  and  will 
have  to  be  returned  for  Senate  action  as 
S.  400  before  the  legislation  goes  to  the 
White  House  for  presidential  signature. 

The  House  action  last  week  followed  a 
speech  by  Representative  Richard  1..  Ot- 
tinger  of  New  York,  who  reviewed  the 
actions  taken  by  countless  press  organi¬ 
zations  and  new  spapers.  as  well  as  civic 
and  patriotic  groups,  all  anxious  to  see 
St.  Paul's  a  part  of  the  national  park  sys¬ 
tem. 


OCHS  STAMP — A  commemorati' 
stamp  honoring  Adolph  S.  Ochs  w( 
issued  September  1  8  in  New  York  Cit 
Ochs  got  his  start  in  newspopering 
Knoxville,  went  on  to  become  owner 
the  Chattanooga  Times  and  later  toi 
over  the  New  York  Times. 
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ust  was  the  color  of  the  sky. 
Dust  was  the  color  of  the  town. 


The  young  sheriff  moved  toward  the  railway  platform, 
pausing  only  to  wipe  his  moist  palms  on  his  holsters. 


He  watched  the  Union  Pacific  engine  hurtle  around  the 
bend  and  saeech  to  a  clanging,  hissing  stop.  Silently, 
the  Dalton  boys  swung  from  the  train  onto  the  station 
platform.  Suddenly  the  sheriff  found  himself  staring  down 
the  barrels  of  three  shotguns.  The  street  behind  him  was 
empty  but  for  the  dust. 


There  was  no  turning  for  help. 

As  his  hands  crept  slowly  toward  his  gun  belt  he  knew 
he  had  to  say  it  now  or  forever  hold  his  peace.  A  crooked 
smile  played  about  the  corners  of  his  mouth,  as  he  drawled, 
“Boys,  I  want  you  to  hear  me  and  hear  me  good.  Just 
remember,  that  Xerox  is  a  registered  trademark  of  Xerox 
&)rporation  and,  as  its  brand  name,  should  be  used  only 
to  identify  its  products  and  services’.’ 


Send  us 
your  best 
editorials 


FEB.  1 1S  DEADLINE  FOR  $1500 
IN  STONE  AWARDS  PRIZES 


Other  Foundation  Contests 


The  Walker  Stone  Awards,  named  tor  the  late  editor-in-chiet  ot 
Sc  rip|)s-Howard  Newspapers  and  president  of  the  Sc  ripps- 
Howard  Foundation,  whose  gracxTuI  and  vivid  c'ditorial  writing 
won  wide  recognition  and  admiration  in  his  proft'ssion,  are 
given  to  honor  outstanding  achievement  in  the  field  of  c'ditorial 
writing. 

The  yardstick  for  judging  will  be  for  general  c'xcellenc  e,  which 
may  include  quality  of  writing,  forcc'fulnc'ss,  and  importanc  e 
to  the  public  intc'rc'st. 

Entrants  are  required  to  provide  the  background  necessary  for 
judging  the  above  qualities. 

Any  nc'wspapermanor  woman  in  the  Unitc'cl  State's  and  its 
tc'rritoric's  is  eligible,  and  a  first  prize'  of  SKXX)  and  a  c  c'rtific  atc', 
and  a  sc'conci  |)rize  of  SS(X)  and  a  cc'rtificate,  will  bc'  awardc'd. 
Submittc'cl  material  must  have  Ix'en  publishc'cl  in  a  nc'wspapc'r 
in  197h, 

The'  Stone  Awaids  rc'quirc'  no  entry  blank.  Nominations  arc' 
made  by  sending  a  sponsoring  Ic'ttc'r,  and  a  portfolio  of  the'  nomi- 
nc'C's  work  mountc'd  in  some  manner,  to  Walkc'r  Stone'  Awards, 
Fhc'  Sc  ripps-ffowarcl  Foundation,  2(X)  [’ark  Avc'iuie,  Nc'wYork, 

NY  1(X)17.  Entric'S  must  bc'  postmarkc'cl  no  latc*r  than  Fc'b.  1,  1977, 
and  rc'c  c'ivc'cl  within  c'ight  days  thc'rc'aftc'r.  Work  publishc'd  in 
magazine's  and  |)e'ri(Klic  als  is  not  eligible,  and  e'titrie's  be'e ome' 
prope'tty  erf  1  he'  Sc  ripps-llerward  Foundation. 

lucigingwill  again  bc'  by  a  pane'l  sc'lc'c  tc'cl  and  supe'rvisc'd  by 
the'  School  of  lournalism  and  ike  rack  asting,  Oklahoma  St.ite' 
Univc'rsitv,  Walke'r  Sternc's  alma  mateT 

Se'e one!  plac  e'  winne'r  in  kist  ye'ar's  Stone'  Auarels  was  Fdwarcl 
C.  Domaingue',  The'  Ikirtford  I  ime's 


ERNIE  PYLE 
MEMORIAL  AWARDS 

\ttr  in-us|),i|X‘r  hiinwn  inti're'st  reporting;  iti  the  P\li‘ 
tradition  I'h'MlIiin'  /an  /5,  /‘)77 


EDWARD  WILLIS  SCRIPPS 
FIRST  AMENDMENT  AWARD 

lor  ncuspaiH'r  writinu  that  e  ontrihiitc's  nlo^t  sinniti- 
( antl\'  to  the  I  irst  .AnwndtiKTit 

l\\ullint>  Ffh  1.  N77 

EDWARD  J.MEEMAN 
CONSERVATION  AWARDS 

In  ret ounition  ot  outstanding  work  in  tin-  <  ,tiiso  ot 
( onsi'rvation  publisln“d  in  nous) raj H‘rs 

l\\nlliin‘  Fvli  11.  1^)77 


ROY  W.  HOWARD 
PUBLIC  SERVICE  AWARDS 

1  hosr- .mards  rceonni/o  newspafK-rs,  television,  .ind 
r.idio  stations  tor  outst.indinr;  puhlu  serviee 

I'k'.ullinv  \Um  h  F  N77 


Prizes  are  lor  work  published  or  broadcast  in  1976. 
Fact  Shc'c'ts  may  bc'  obtained  by  writing  The  Scripps- 
Howard  Foundation  at  the  address  Ik'Iow. 


Scripps-Howard 

Foundation 


200 Park  Avenue,  New  York,  N.V.  U)0I7 


